
Full-year resultat the record-breaking level.
In Q4, revenue on par with, and the adjusted operating 
profit slightly below the comparison period.

Q4 & FY2022INTERIM REPORT 16 February 2023
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2020 2021 2022

REVENUE* (MEUR)

Å Solid performance in all business segments ɀAlma Careerleading the way

Å Revenue up by 1.0% in Q4 and 12.1% to MEUR 308.8 in FY22. Organic growth3.2% and 12.8%respectively

Å EBIT margin19.4% in Q4 and 23.8% in FY22

Å Adjusted operating profit fell 2.0% in Q4, but grew 20.2% to MEUR 73.4 in FY22

Å Gearing down to 69.3% and equity ratio up to 45.8%
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Q4 2022 
Highlights

Solid performance in a turbulent environment ɀFY 2022 
was thebest year in Alma Media's history

12.1%
20.2%

45.4 61.1 73.4

2020 2021 2022

ADJUSTED OPERATING PROFIT* 
(MEUR) (% OF REVENUE)

23.8 %

22.2 %

19.7 %

* Continuing operations
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No major changes in revenue or operational profitability
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ADJUSTED OPERATING PROFIT* Q4 2022 (MEUR)
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* Continuing operations
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SHARE OF DIGITAL BUSINESS OF GROUP REVENUE*

Revenue from digital business Share of total revenue
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Digital business growth continued for the ninth consecutive quarter

* Continuing operations ** Acquisition of Talentumin 2015

**



DEVELOPMENT BY BUSINESS SEGMENTS
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REVENUE (MEUR) AND ADJUSTED
OPERATING MARGIN (%)

Å The demand for labourremained strong in Eastern Central Europe, and revenue continued to grow. Investments in 
employees and ICT increased costs. Strong business momentum continued in Q4, but major marketing investments 
curbedthe growth of operating profit. 
- Revenue +13.7% toMEUR 27.4in Q4 and +33.6% to MEUR 109.8 in FY22
- Adjusted operating profit +3.0%to MEUR to 8.4 in Q4 and +41.7% to MEUR 42.5 in FY22
- Despite the crisis in Ukraine, all parts of the segment in all countries contributed to the fast growthin 2022ɀhowever, 
there was clearcooling downin the Region North in Q4.

Å On top ofthe traditional job boards, high demand for added-value services (such as recruitment advertising to 
career development and staffing).
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Alma Career The demand for labour remained strong in Q4 ɀ
completing the second to none FY 2022 

Czech Rep., 60% (+20.7%)

Slovakia, 15% (+19.7%)

Baltics, 9% (-8.5%)

Croatia, 9% (+19.9%)

Finland, 5% (-7.8%)

Other E. Eur., 3% (+8.7%)

SHARE OF SEGMENT REVENUE BY COUNTRY 
Q4/2022 (REVENUE CHANGE IN BRACKETS)



Invoicing & revenue recognition in Alma Career
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Revenue Invoicing

KPIs (monthly averages in thousands) 2022 2021 2020 2019 2018

Unique visitors 5,410 5,835 5,790 5,574 5,303

Users with job alerts 1,746 1,665 1,585 1,479 1,296

Number of paid job ads 112 104 71 99 103
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REVENUE (MEUR) AND ADJUSTED
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Å Profitability was weighed down by a decline in advertising sales and increased marketing, product development and 
printing costs in Q4

Å Business development :
- Revenue -0.3% to MEUR 26.8in Q4 and +10.2% to MEUR 104.1 in FY22
- Adjusted operating profit downby 12.3% to MEUR 5.8in Q4 and up by 1.8% to MEUR 24.4 in FY22

Å Throughout 2022, Tabloid Iltalehti very successful in attracting readers, IL Plus subscriptions climbingover 40K milestone

Å Digital ratio 82.6%in Q4 and 82.7% in FY22

Å Investmentsparticularly focused on marketing and service development in marketplaces and comparison services
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Alma 
Consumer

Stronger headwinds in Q4, but a solid full-year result

Media and ad-financed 
services 52% (-1.8%)

Mobility 24% (+0.3%)

Housing 17% (+4.8%)

Comparison and sharing economy services 7% (+8.2%)

REVENUE SPLIT BY VERTICAL Q4/2022
(REVENUE CHANGE RATES IN BRACKETS*)

* Without divestedoperations
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Å In Q4, comparable revenue decreased by 4.0% as a result of decreased advertising and book sales.

Å Business development in Q4 and in FY22:
- Revenue down by 9.1% to MEUR 25.0in Q4 and 3.2% to MEUR 96.5 in FY22
- The adjusted operating profit declined by 1.5% to MEUR 5.1in Q4 and by 4.0% to MEUR 19.7 in FY22
- Recurring revenues up by 15.2%in Q4 and 14.0 in FY22 inAlma Talent Services 
- The share of digital business up to58.6%in Q4 and 59.0% in FY22 of the total business
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Alma Talent
Despite the economic and market headwinds, good 
progress on the strategic digital transformation

Alma Talent Media 56% (-4.8%)

Alma Talent Services 35% (-4.4%)

Direct Marketing 9% (-0.7%)

REVENUE SPLIT BY BUSINESS UNIT Q4/2022 
(REVENUE CHANGE RATES IN BRACKETS*)

* Without divestedoperations
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SOLID FINANCIALPOSITION
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INTEREST-BEARING NET DEBT, MEUR 12/2022 9/2022

IFRS16leasing liabilities 30.7 31.2

Loans from financial institutions 140.0 161.0

Commercial papers 2.0 -

Cash and cash equivalents 30.0 38.7

Interest-bearing net debt 142.6 153.5

Financial positionbalancingfast and deleveraging ongoing

NET DEBT (MEUR) AND GEARING (%) Q4/2019ɀQ4/2022 EQUITY RATIO Q4/2019ɀQ4/2022
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OPERATING CASH FLOW 

Net cash provided by operat. activities

Net cash provided by operat. activities, rolling 12 months
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Strong cash flow enables rapid deleveraging

Å Cash flow from operating activities was MEUR 
17.6(24.5) in Q4.

Å Cash flow from operating activities decreased 
because of higherpaid taxes in Q4 and higher 
working capital at the end of December.

Å In Q4 2022, toimitilat.fi business was acquired (came 
into effect  from the start of 2023) and in Q2 2022 the 
acquisition concern the redemption of the rest of the 
shares (40 %) of NetelloSystems.

10-12/2022 10ɀ12/2021 2022 2021

Capex 2.9 3.0 13.2 6.1

Acquisitions 2.8 0.0 5.2 241.0

Total 5.7 3.0 18.3 247.1

Capital expenditureand acquisitions, MEUR


