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Q3/2014 highlights
• There was a slight decline in group revenue during Q3. The decline in revenue was

attributable to the Group’s operations in Finland. The growth of international
operations balanced out the decline in Alma Media’s Finnish units.

• Excluding the impact of divested business operations, the revenue of Alma Media’s units
outside Finland grew by 17.4%, particularly due to the strong development of
recruitment services.

• Alma Media’s digital advertising sales exceeded print advertising sales for the first time.

• In the Financial Media and Business Services segment, the share of digital business has
increased this year to reach 43.1% of revenue. Digital advertising sales grew, although
the rate of growth was not as high as earlier in the year. In the Regional Media segment,
print media circulations decreased, while the additional sales brought about by the new
printing facility offset the decline.

• Alma 360, IL-Media and Alma Manu Oy reformed their organisations to improve their
competitiveness and to be better able to respond to customer needs.

• Alma Media expects its full-year revenue 2014 to remain at the 2013 level. The
operating profit excluding non-recurring items for 2014 is expected to be lower than in
2013. The full-year revenue 2013 was MEUR 300.2 and operating profit excluding non-
recurring items was MEUR 24.2.
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Revenue Q3/2014

• Revenue for the quarter decreased by 1.8% to
MEUR 70.5.

• Online business revenue increased by 9.4%.
• Digital products and services accounted for

31.4% (28.2%) of Group revenue in the third
quarter.

• Content revenue decreased by 3.9%.
• Content revenue from digital channels does not

completely cover the decline in print content
revenue.

• Advertising revenue decreased by 1.7%. Digital
advertising sales exceeded print advertising
sales.

• Digital advertising sales increased by 9.4%.

• Advertising sales for print media decreased by
10.7%.
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Operating profit Q3/2014

• Operating profit excluding non-recurring
items decreased by 9.9% to MEUR 7.0.

• Operating profit was MEUR 6.5, or 9.2% of
revenue.

• The operating profit includes net non-
recurring items of MEUR -0.5.

• Total expenses excluding non-recurring
items decreased by 1.0% year-on-year to
MEUR 63.5.
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Growth in digital business
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Market development in Finland






































































