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“Fake news is the best thing that has happened
for journalism in decades.

It forces journalism to prove its value, be more
accountable, drive value into people’s lives.”

Media Professor Charlie Beckett, London School of Economics, think-tank
Polis director, Special Advisor on broadcasting Commons Select Committee
on Media.



A clear increase in influencing towards the media

REUTERS

Business Markets World Politics Tech Commentary Breakingviews Money Life I

cD )Would you like to set hedge ILTALEHTI o omy anr foor &%)

Ftusivu  Uutiset Urheilu Viihde Saa LTV Terveys Rakkaus&seksi llona Tyylicom Asuminen Perhe Pippunifi Matkailu Autot Digi Fidifi

Kotimaa Ulkomaat Tybeldma  Talous Politikka Sai P us | Suomi 100 Jouko | Verot  Kuntavaalic

Finland sees propaganda attack from former
master Russia
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Finland is becoming increasingly worried about what it sees as Russian propaganda against it,
including Russian questioning about the legality of its 1917 independence.

propagandistista uutistapausta on saan 22 medizhuomiota Vensjalla

n propagandan vastaisen iskuryhman vetdjs. Han puhui keskiviikkona
le medialle Vensjan propagandahybkkaysten yltymisests.

The country shares a 0 km (833 mile) border and a difficult and bloody history with Russia, of

Reuters 19 October 2016 Uusi Suomi 20 October 2016 lltalehti 1 February 2017



Defending
reliable media
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IRTONUMERO 2,80€, TILATTUNA 1,48€/PV  N:040/2016

Luotettavan median puolesta

Suomalainen keskustelutapa on muuttunut nopeasti. Eritoten
sosiaalisessa mediassa solvaaminen, halventaminen, musta-
maalaaminen ja suoranainen valehtelu ovat arkipdivaistyneet.
Mediaksi itseddn nimittavat tahot myrkyttavit yhteiskunnal-
lisen keskustelun ja yhteiskunnan ilmapiirin johtamalla yleis6ad
tahallisesti harhaan valheellisilla viesteillddn. Hyvan maun ja
soveliaisuuden rajat on jo aikaa sitten ylitetty.

Moniarvoinen viestintd ja sananvapaus sallivat erilaiset mielipi-
teet. Se ei tarkoita, ettd kuka tahansa voi levittad mitd tahansa
kenenkddn siihen puuttumatta.

Me hyvai journalistista tapaa noudattavat paatoimittajat emme
aio olla valemedian hiljaisia tukijoita ja my6tdjuoksijoita. Sitou-
dumme oikeisiin tietoihin perustuvaan ja merkitykselliseen
journalismiin. Kun tietoja pyritddn tahallisesti hamartaimaan
tai vddristelemddn, puutumme siihen omissa medioissamme.
Tuemme yksittdisid journalisteja, jotka tyonsa vuoksi joutuvat
parjauskampanjoiden kohteeksi. Emme salli, ettd journalisteja
vaiennetaan painostamalla.

Otamme jatkossakin vastuun julkaisemistamme uutisista ja
niiden oikeellisuudesta, ja vastaamme my0s toimitustemme
tekemistd virheistd ja niiden korjaamisesta. Aiomme vastaisuu-
dessakin olla demokratian ja sananvapauden tukipilareita, osa
toimivaa suomalaista yhteiskuntaa. Eettisesti kestdviin peri-
aatteisiin sitoutuneen ammattimedian tehtdva on vaikeinakin
aikoina kirkas.

Amo Ahosniemi, Kauppalehti Tomi Léhdeniemi, Satakunnan Kansa
ja Padtoimittajie st Reijo Ruokanen, Talouselimé
Mika Pettersson, STT Pekka Mervola, Keskisuomalainen
Merja Yli-Anttila, MTV Seppo Ronkks, Savon Sanomat
Kaius Niemi, Helsingin Sanomat Kari Vainio, Turun Sanomat
Tapio Sadeoja, Ilta-Sanomat Kybsti Karvonen, Kaleva
Atte Jasiskeldinen, Yle Satu Takala, llkka
Jouko Jokinen, Aamulehti Toni Viljanmaa, Pohjalainen
Kari Kiveld, lltalehti Tommy Westerlund, Hufvudstadsbladet
Antti Kokkonen, Lapin Kansa Niklas Nyberg, Vasabladet
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ACCELERATING SUSTAINABLE GROWTH



Financial statements
2016




Group revenue and operating profit 2014—2016

Revenue Adjusted operating profit

MEUR

2014 2015 2016

2014 2015 2016

[ Adjusted items
gL ..



Earnings per share and equity per share
20142016
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MEUR

Interest-bearing net debt and equity ratio 2010-2016

Net debt, MEUR and gearing, % Equity ratio,
2010—2016 20102016

110.5 %
67.12%

42.6 % 42.5%

2010 2011 2012 2013 2014 2015 2016 2010 2011 2012 2013 2014 2015 2016



Distribution of profit 2010-2016

3.4.2017

Dividend” and effective dividend yield

2010 2011 2012 2013 2014 2015 2016
Dividend®, EUR 0.70 0.40 0.10 0.10 0.12 0.12 0.16
Effective dividend yield 8.5% 6.5% 22% 33% 44% 4.0% 3.2%

Profit distribution proposal for 2016: EUR 0.16 per share, effective dividend yield 3.2%
(share price on 30 December 2016, EUR 5.03/share)
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Alma business units
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Alma Markets
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Alma Talent

Revenue
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Alma News & Life
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Alma Regions
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Development of Alma’s stock exchange
rate 2015—2016
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Outlook

The Finnish economy is expected to grow by 1-2% in 2017. Alma Media’s significant operating
countries in Eastern Central Europe, such as the Czech Republic and Slovakia, are expected to
see economic growth of 2—4%. Macroeconomic development affects both consumer demand
and advertising volume. The structural transformation of advertising will continue in 2017;
online advertising will grow, while print media advertising will decline.

In 2017, Alma Media expects its full-year revenue to remain at the previous year’s level and its
adjusted operating profit to increase from the 2016 level. The full-year revenue for 2016 was
MEUR 353.2, and the adjusted operating profit was MEUR 35.2.



Economic outlook




Positive outlook for companies
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Investments awakening
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Main economic sectors improving

Economic outlook by main sector
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Media advertising picking up?
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Marketing has a central role in really turning
the economy up

Each euro invested in ADVERTISING
advertising may AND

iIncrease Finland’s

well-being G D P

Source: Deloitte, Value of Advertising, World Federation of Advertisers,
Association of Finnish Advertisers an d Sanoma
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Strong structural transformation in media advertising

Media advertising by category
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DRIVERS OF CHANGE

PRINT > DIGITAL

DESKTOP > MOBILE P INCREASING

MASS > FOCUSED CHANGE ; | L\

DIRECT SALES >
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Alma Media’s strategy path
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The Internet
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the second
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Digital business compensates for the decrease In
print media...
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... and allows increased profitability
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Digital business accounted for 60% of Alma'’s
adjusted operating profit

Group adjusted
operating
profit, MEUR 7-7 6.6

2014 2015 2016
B Operating profit/Print B Operating profit/Digital



Alma’s international business
operations are growing very profitably

Revenue 2012-2016,
MEUR
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Revenue 2016 Operating profit 2016 Employees 2016
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3 32% S

79 % 68% 68 %
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Digitisation Is an opportunity



Our aim Is to Iincrease the share of digital
revenue to

50%., 2020



ACCELERATING SUSTAINABLE GROWTH



