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ALMA MEDI A CORPORATI ON STOCK EXCHANGE RELEASE 27 APRIL 2006, 9.30

QL I NTERI M REPORT: NET SALES UP 3.3 % AND OPERATI NG PROFI T GREW CLEARLY

Net sales from Al ma Media Corporation’s continuing operations rose 3.3 % and
the reported operating profit was MEUR 10.0 (MEUR 5.6). All reporting units
showed an increase in operating profit. Net sales for the full year is expected
to be higher than last year and the operating profit to at |east reach I|ast
year’s |evel.

- Net sales fromthe Newspapers unit increased 3.9 % and the operating profit
rose 9.3 %to MEUR 8.2. The unit’s advertising incone was up by 7.3 % and
Iltalehti in particular was successful.

- Net sales fromthe Kauppal ehti group increased 10,6 % and the operating
profit grew 71.4 %to MEUR 1.2. Circulation inconme devel oped well and net sales
fromthe ePortti online marketplace rose to MEUR 0.8. The advertising i ncone of
t he Kauppal ehti newspaper declined by 9,5 %

- Market pl aces reported a decrease in net sales of 10.7 % follow ng the

di vestnent of the Network Services unit (NWS). Conparable net sales rose 28,0
% The operating profit nore than doubled to MEUR 0.5. Etuovi.com was
particularly successful.

- Restructuring costs in the reporting period were MEUR 1.5 lower than in the
conpar abl e peri od.

- In March the conpany paid a dividend of EUR 0.12 per share and decided on a
capital repaynment to shareholders totalling EUR 0.53 per share. The paynent is
expected to be nmade in Septenber 2006.

- The conmpany maintains its full-year forecast. Barring a significant decline
in advertising income in the second half of the year, the Group’s net sales is
expected to grow and its operating profit to reach at | east |ast year’s |evel.

Presi dent and CEO Kai Tel anne:
CLCSE | NTRAGROUP CO- OPERATI ON | S RAI SI NG PROFI TABI LI TY

"Mar ket conditions during the first quarter evolved as forecast and were very
favourabl e for nedi a conpanies. No changes are expected in the Finnish econony
for at least the first half of the year and the nbst recent estinmates indicate
that for the full year econonmic growh could be higher than forecast.

"The Group’s circulation inconme increased during the first quarter by 4.7 per
cent and advertising incone by 5.8 per cent. Both figures are well above the
mar ket aver age.

"The new Alma Media in its current form has now been in operation for one year.
Key elements in the inplenentation of Alma Media' s strategy are its chosen
corporate value Team Pl ay and an operati ng nodel based on chaining, a central
aspect of which is the use of shared resources by the various business units.
Qur experience shows that the Goup’s strategy, based on w de-rangi ng internal
col  aboration, both works in practice and is contributing to inproved
profitability. W will continue to strengthen this nodel and to support it wth
various training and incentive schenes.”

ALMA MEDI A CORPQATI ON' S | NTERI M REPORT JANUARY — MARCH 2006
CHANGES | N GROUP STRUCTURE COWMPARED W TH 2005
Alma Media’s reporting units in this interimreport are Newspapers, Kauppal ehti

group and Mar ket pl aces. These formthe continuing operations as defined by |IFRS
accounting practice. The Broadcasting division in the conparative figures are



2(13)
shown in this interimreport as a discontinued operation. In the first quarter
of 2005 the consolidated figures included MEUR 1.8 in net sales fromthe NAS
unit divested in Septenber 2005. The Ql/ 2006 figures include MEUR 0.8 in net
sales fromthe ePortti business acquired in July 2005.

GROUP NET SALES AND RESULT JANUARY- MARCH 2006

Net sales fromthe Goup’s continuing operations anounted to MEUR 71.3 in the
first quarter (MEUR 69.1 in January-March 2005.) The main factors instrunental
in the increase were growh in advertising incone by Aamulehti, Iltalehti and
Mar ket pl aces, and hi gher circulation income reported by the Kauppal ehti group.
On the other hand the Kauppal ehti group’s advertising income decreased clearly.

The Group’s operating profit was MEUR 10.0, which was MEUR 4.4 hi gher than one
year earlier. The conparative figure included one-tinme restructuring costs
totalling MEUR 1.5. The conparable operating profit rose 40.9 %

MARKET CONDI TI ONS

The overall state of the Finnish econony is good. Various research institutions
have revised their econonic forecasts upwards and the | atest forecasts suggest
that the country’s econony could grow by al nost four per cent this year. The
positive prediction is supported by a continuing high | evel of consuner
confidence, declining unenploynent and only a noderate increase in interest
rates. The nedia nmarket is expected to grow at the same pace as in 2005.

The vol une of nedia advertising in the first quarter was 5.0 % hi gher than one
year earlier, according to Gallup Adex. Newspaper advertising was up 4.0 % and
internet advertising 29.7 % Al na Media's advertising income rse 5.8 %

Newsprint prices this year are on average 5 % higher than | ast year. The higher
paper prices will increase the Group’s annual costs by roughly one mllion
eur os.



ALNVA MEDI A GROUP

KEY FI GURES 2006 2005 2005
MEUR 1-3 1-3 1-12
Net sal es* 71.3 69.1 285.9
Qperating profit* 10.0 5.6 42. 3
% of net sales 14.0 8.1 14. 8
Net financial expenses* 0.2 -0.2 -2.7
Net financial expenses*, % of

net sales 0.3 -0.3 -0.9

Share of associ at ed

compani es’ results* 0.5 0.1 4.5
Bal ance sheet total 257.4 361.6 243. 6

Gross capital expenditure* 2.3 4.2 19. 7

Gross capital expenditure*, %

of net sales 3.2 6.1 6.9
Equity ratio 54.1 46. 1 54.5

Cearing, % -20.4 40. 6 -10.5
I nterest-bearing net debt -25.6 64.5 -13.2
Interest-bearing liabilities 56.0 93.1 56.4
Non-i nt erest - beari ng

liabilities 76.1 113.6 60. 4

Aver age personnel, cal cul at ed

as full-time enpl oyees, excl

delivery staff * 1787 1761 1808

Average no. of delivery

staff* 820 878 900

Ear ni ngs/ share, EUR (basic)* 0.10 0. 06 0.52

Ear ni ngs/ share, EUR

(diluted)* 0.10 0. 06 0.52

Cash flow from operating

activities/share, EUR * 0.32 0. 28 0. 45

Shar ehol ders’ equity/share

EUR 1.67 2.08 1.69

Mar ket capitalization 593.9 855.3 573.0

Average no. of shares (1 000

shar es)

- basic 74613 74474 74474

- diluted 74613 74474 74474

No. of shares at end of

period (1 000 shares) 74613 74474 74613

* applies to continuing operations
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NET SALES BY SEGMVENT, MEUR 1-3 1-3 1-12
Cont i nui ng operations:

Newspaper s 52.6 50. 6 211.6

Kauppal ehti group 14.1 12. 7 53.8

Mar ket pl aces 5.2 5.8 22.7

O her operations and
el i m nations -0.6 0.0 -2.2
Conti nui ng operations, total 71.3 69.1 285.9

Di sconti nued operations, total 49. 6 67.2
Adj ust nents and el i ninations -3.4 -4.6
Tot al 71.3 115.3 348.5
OPERATI NG PROFI T/ LCSS BY 2006 2005 2005
SEGVENT, MEUR 1-3 1-3 1-12
Cont i nui ng operations:

Newspaper s 8.2 7.5 38.9

Kauppal ehti group 1.2 0.7 7.1

Mar ket pl aces 0.5 0.1 1.1

O her operations and
el i m nations 0.1 -2.7 -4.8
Conti nui ng operations, total 10.0 5.6 42. 3

Di sconti nued operations, total 2.6 3.7
Al ma Media Group before capita

gain 8.2 46.0
Capital gain from Broadcasti ng 324.5
Tot al 10.0 8.2 370.5
NEVWBPAPERS

Newspapers group key figures (MEUR) 2006 2005 2005

1-3 1-3 1-12

Net sal es 52.6 50.6 211.6
Crcul ation sales 24.6 23.7 98.1
Medi a advertising sal es 25.0 23.3 100.4
Printing sales 1.6 2.3 8.0
O her net sales 1.5 1.3 5.1
Qperating profit 8.2 7.5 38.9
Qperating margin, % 15.6 14.9 18. 4
Gross capital expenditure 1.3 2.4 7.3
Aver age personnel, calculate as 1173 1167 1203
full-tinme enpl oyees, excl. delivery

staff

No. of delivery staff 820 878 900

The nost i nportant devel opnment projects in the first quarter were the weekly
free paper Tori, with a print-run 150,00 copies, launched in the Tanpere region
and Iltalehti’s weekly wonen’s paper |l ona.

In the media nmarket, advertising volune was reduced by the tel econmuni cations
cluster and the retail trade sector. Advertising is increasing, however, in the
vehi cl e, food and beverages, jobs and property sectors. Advertising income of

t he Newspapers reporting unit grew 7,3 % e.g. nore than the market average.
Aamul ehti, Northern Newspapers and lltalehti all increased their advertising
sal es.

The circul ati on of the Newspapers unit rose 3.5 % Iltalehti achieved a
circulation increase in a declining market, reaching a nmarket share of 41 %
The Newspapers unit’s operating profit increased 9.3 %to MEUR 8.2 (MEUR 7.5).
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KAUPPALEHTI GROUP

Kauppal ehti group key figures 2006 2005 2005
( MEUR) 1-3 1-3 1-12
Net sal es 14.1 12. 7 53.8
Circul ati on sal es 6.0 5.5 22. 4
Medi a advertising sal es 5.1 5.5 23.1
O her net sales 3.0 1.7 8.4
Qperating profit 1.2 0.7 7.1
Qperating margin, % 8.5 5.2 13.2
Gross capital expenditure 0.3 0.4 8.1
Aver age personnel, calcul ated as 447 407 418

full-time enpl oyees

Kauppal ehti group’s net sales increased 10.6 % This was due to 10,0 % growth
in circulation incone, about 25 % growh by the Lehdentekijat group and about
25 % grow h by BNS, and new net sales totalling MEUR 0.8 contributed by the
ePortti business.

The inmpact of the Presso Saturday paper on the Kauppal ehti group’s overal

result was unchanged. Presso’s audited nunber of readers was 117,000, which was
hi gher than forecast and is expected to boost nedia sales in the future. The
nunber of weekly visitors to the Kauppal ehti Online internet pages reached an
all-tinme high with 170,000 different visitors in the week begi nning 13 March

The Kauppal ehti group’s operating profit rose by nore than 71 %to MEUR 1.2
(MEUR 0. 7).

MARKETPLACES
Mar ket pl aces key figures (MEUR) 2006 2005 2005
1-3 1-3 1-12
Net sal es 5.2 5.8 22.7
Qperations in Finland 4.9 3.8 16.0
Oper ati ons outside Finland 0.2 0.1 0.5
O her operations * 0.0 1.8 6.1
Qperating profit 0.5 0.1 1.1
Qperating margin, % 9.6 1.7 4.9
Gross capital expenditure 0.5 1.4 3.5
Aver age personnel, calcul ated as 94 110 109

full-tinme enpl oyees

* "CQther operations” includes the net sales of the NW5s unit and New Ventures
unit for 2005. These units were divested during 2005.

Net sal es of the Marketplaces unit decreased 10.7 %to MEUR 5.2 owing to the

di vestnent of the NW5s unit in Septenber 2005. Conparable net sales rose 28.0 %
however, and the unit’s |arge marketpl aces, Etuovi and Monster, showed
especi al ly marked sal es grow h.

During the first quarter, a new used vehicle marketplace was | aunched in
Tal linn, Estonia, and the decision was taken to open a sinilar service in
Latvia as well as a new property marketpl ace based on the City24 concept in
Ukrai ne. The new i nternational narketplaces did not increase costs
significantly.

The Mar ket pl aces unit generated an operating profit of MEUR O.5.
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ASSOCI ATED COMPANI ES

Share of results of associated 2006 2005 2005
conpani es ( MEUR) 1-3 1-3 1-12
Newspaper s 0.0 0.0 0.0
Kauppal ehti group

Tal ent um Oyj 0.5 0.4 5.4

O her associ ated conpani es 0.2 0.0 0.1
Mar ket pl aces 0.0 0.0 0.0
O her operations

Acta Print Oy -0.2 -0.4 -1.7

O her associ at ed conpani es 0.1 0.1 0.7
Tot al 0.5 0.1 4.5

The G oup owns 29.9 % of Talentum Oyj, which is part of the Kauppal ehti group,
and 36 % of Acta Print Oy, part of O her Operations.

BALANCE SHEET AND FI NANCI AL POSI Tl ON

The Group’s bal ance sheet totalled MEUR 257.4 at the end of March (MEUR 243. 6

on 31 Decenber 2005). The equity ratio at the end of March was 54.1 % (54.5 %
on 31 Decenber 2005) and equity per share was EUR 1.67 (EUR 1.69 on 31 Decenber
2005).

Cash flow was good in the first three nonths of the year due to newspaper
subscription paynents for the year. Cash flow before financing activities was
MEUR 22.3 (MEUR 19.0). In March the conpany paid sharehol ders a dividend
totalling MEUR 9. 0.

The Group had no net debt during the period. Cash and cash equivalents (net) at
the end of March amounted to MEUR 25.6. One year earlier debt totalled MEUR
64.5. The Group’s interest-bearing debt is denominated in euros and therefore
does not require hedgi ng agai nst exchange rate differences. The nost
significant foreign currency based purchasi ng agreenents are hedged, however.

CAPI TAL EXPENDI TURE

G oss capital expenditure totalled MEUR 2.3 (MEUR 4.2). Acquisitions during the
quarter were the vehicle internet portal Autoinfo AS in Estonia and Medi askopas
UAB, a press review service, in Latvia. Oher capital expenditure related to
normal mai ntenance and repair itens.

ADM NI STRATI ON

Al ma Media Corporation’s Annual General Meeting, held on 8 March 2006, el ected
as its Board of Directors Lauri Helve, Matti Hakki nen, Matti Kavetvuo, Kai

Sei kku, Kari Stadigh and Harri Suutari. The Board elected Kari Stadigh as its
chairman and Matti Kavetvuo as the deputy chairnman.

KPMG Oy Ab were appointed to be the conpany’s auditors.
THE ALMA MEDI A SHARE

Trading in the conmpany’s share was very brisk; the nunber of shares traded in
the first quarter of the year represented al nost one-fifth of the total nunber
shares. The trading volume anounted to MEUR 100 (MEUR 137). The conparative
year’'s figure includes the Schibsted public offer for Alma Media s shares. The
proportion of nominee-registered shares fell from28.2 %to 22.3 %during the
first quarter. The conpany was not aware of any changes in sharehol di ngs
exceedi ng flagging levels during the period.

The closing price of the Alma Media share at the end of March was EUR 7.96. The
| owest price in the period was EUR 7.05 and t he hi ghest was EUR 8. 10.
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Alma Media’ s narket capitalization at the end of March was MEUR 594 ( MEUR 855).

Al ma Media Corporation and eQ Pankki Oy have nade a liquidity providing
contract under which eQ Pankki Oy guarantees bid and ask prices for the shares
wi th a maxi nrum spread of 3% during 85% of the exchange's tradi ng hours. The
contract applies to a m nimum of 2,000 shares, which corresponds to 40 share

| ots.

The AGM granted two aut horizations to the Board of Directors to raise the share
capital. The AGM decided to grant option rights, disapplying the pre-enptive
subscription right of the shareholders, to the managenents of Al ma Medi a
Corporation and its subsidiaries. The options will be gratuitously distributed
at the decision of the Board of Directors. It was proposed that the pre-enptive
right of the sharehol ders be disapplied on the grounds that the option rights
are intended to formpart of the conpany's schenes for ensuring personnel's
notivation and | ong-termcommi tnent to the conpany.

Al t oget her 1, 920,000 stock options may be granted and these may be exercised to
subscribe for at nobst 1,920,000 shares in Alma Media Corporation with a book
counter-val ue of 0.60 euros per share.

The AGM al so authorized the Board of Directors to decide on raising one or nore
convertible bond | oans, and/or on raising the share capital with one or nore
rights issues provided that, when converting the convertible bonds, and/or when
i ssuing new shares, at nost 14,922,000 shares may be issued with a book
counter-value of 0.60 euros per share and the share capital may be raised by at
nost 8, 953,200 euros. This authorization is in force until 8 March 2007.

The AGM al so deci ded that the conpany's share preni um fund be reduced by

39, 544,637.19 euros, and that the anpunt of restricted equity corresponding to
the reduction, i.e. 0.53 euros per share, be repaid to the sharehol ders. The
payment is expected to take place during Septenber 2006.

The conpany does not own any of its own shares and it has no authorization to
purchase its owns shares in public trading.

SUBSEQUENT EVENTS

In April Alma Media acquired an internet property portal, Apartanent.pl, in
Warsaw, Pol and. The portable will enable the conpany to launch the Cty24.p
property marketplace in Poland in autum 2006. The conpany currently operates
City24 marketplaces in Estonia, Latvia and Lithuania.

FULL- YEAR PROSPECTS

Inits Financial Statenents Bulletin for 2005 the conpany forecast that its net
sal es from continui ng operations would grow and that the operating profit from
continui ng operations would be at the last year's level. Provided that no
significant decline takes place in the nedia market during the second quarter

t he conpany expects its net sales to increase slightly conpared to | ast year
and its operating profit to reach at least the sane |l evel as |ast year.

NEXT | NTERI M REPORT

Al ma Medi a publishes its six-nmonth interimreport on 11 August 2006.
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2006 2005 2005

| NCOVE STATEMENT, MEUR 1-3 1-3 1-12

Conti nui ng operati ons:

NET SALES 71.3 69.1 285.9
O her operating i ncome 0.3 0.6 5.2
Oper ati ng expenses -59.1 -61.5 -238.2
Depreci ati on, anortization and

i mpai rment char ges -2.5 -2.6 -10.5

OPERATI NG PROFI T 10.0 5.6 42. 3
Fi nanci al incone and expenses -0.2 0.2 2.7
Share of results in associated

conpani es 0.5 0.1 4.5

PROFI T BEFORE TAX 10. 3 5.9 49. 5
I nconme tax -2.5 -1.5 -10.5

PROFI T FROM CONTI NUI NG OPERATI ONS 7.7 4.4 39.0

I ncome from discontinued

operations 0.7 1.4

Capital gain on Broadcasting

di sposal 324.5

NET PROFI T FOR THE PERI CD 7.7 5.1 365. 0

Di stri bution:

To the parent conpany

shar ehol der s 7.6 4.9 364. 6
M nority interest 0.1 0.2 0.4

Ear ni ngs/ share (EPS), EUR

conti nui ng operations 0.10 0. 06 0.52

EPS(di | uted) EUR, continuing

operations 0.10 0. 06 0.52

EPS, EUR, discontinued operations,

i ncl. Broadcasting capital gain 0.01 4.37
EPS (diluted) EUR, discontinued

operations, incl. Broadcasting

capital gain 0.01 4, 37
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BALANCE SHEET, MEUR 31.3.2006 31.3.2005 31.12.2005
ASSETS; CONTI NUI NG OPERATI ONS

NON- CURRENT ASSETS

Tangi bl e assets 59.5 63.4 60. 6
I nt angi bl e assets 7.5 7.5 7.4
Goodwi | | 18.9 14.8 18.9
I nvestments in associ ated

compani es 41.1 29.6 40. 4
O her long-terminvestnents 6.5 6.6 6.6
Deferred tax assets 4.3 4.1 4.8
O her receivabl es 5.1 6.9 5.3

CURRENT ASSETS
I nventories 1.5 1.5 1.6
Trade and ot her receivabl es 31.5 113.0 28.5
Cash and cash equival ents *) 81, 6 81, 2 69, 6

ASSETS, TOTAL; CONTI NU NG

OPERATI ONS 257, 4 328, 6 243, 6

Di sconti nued operations, total 183,5

Adj ustnents and elininations - 150, 5

ASSETS, TOTAL 257, 4 361, 6 243, 6

*)I ncl udes the acquisition cost of the Broadcasting division, MEUR 54.8, in the
conparative figures (QL/2005).

BALANCE SHEET MEUR 31.3.2006 31.3.2005 31.12.2005
EQUI TY AND LI ABI LI TI ES; CONTI NU NG
OPERATI ONS
Parent conpany sharehol ders’
equity 124.9 152. 7 126. 2
M nority interest 0.4 2.1 0.5
SHAREHOLDERS' EQUITY, TOTAL 125.2 154. 8 126. 7
LI ABI LI TI ES
Deferred tax liabilities 1.2 2.4 1.5
Long-termliabilities 31.0 81.1 31.3
Current liabilities 100.0 90. 3 84.0
EQUI TY AND LI ABILITIES, TOTAL;
CONTI NUI NG OPERATI ONS 257.4 328.6 243. 6
Di sconti nued operations, total 183.5
Adj ust ments and el i ni nations -150. 5
EQUI TY AND LI ABILITIES, TOTAL 257.4 361. 6 243. 6
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RECONCI LI ATI ON OF SHAREHOLDERS EQUITY 1.1.-31.3.2006

Accum

Shar Share transl a Retai ne M nori t

Shar e e prem tion d Parent y
capit i ssu mumdi f f er e ear ni ng conpany i nteres Tot al
MVEUR al e fund nces s total t equity
Equity 1.1.2006 44.8 0.0 42.4 0.0 39.0 126.2 0.5 126.7

Net profit for the

peri od 7.6 7.6 0.1 7.7

Di vi dend pai d by parent
conpany -9.0 -9.0 -9.0
Di vi dends paid by

subsi di ari es -0.2 -0.2
Equity 31.3.2006 44.8 0.0 42.4 0.0 37.7 124.9 0.4 125.2
RECONCI LI ATI ON OF SHAREHOLDERS' EQUITY 1.1.-31.3.2005
Accum
Shar Share transl aRetai ne M nori t
Shar e e prem tion d Parent y
capit i ssu nmumdi f f er e ear ni ng conpany i nteres Tot al
MVEUR al e fund nces s total t equity
Equity 1.1.2005 26.5 1.8 50.8 0.0 66.8 145.8 2.0 147.8
Net profit for the
peri od 4.9 4.9 0.2 5.1
Change in translation -0.2
di fference -0.2 -0.2
Share options exercised 0.2 -0.1 2.1 2.2 2.2
Equity 31.3.2005 26.7 1.7 52.9 -0.1 71.7 152.7 2.1 154.8

2006 2005 2005
CASH FLOW STATEMENT, MEUR 1-3 1-3 1-12

Conti nui ng operati ons:
Qperating activities

Net profit for the period 7.7 4.4 39.0
Adj ust nent s 4.5 3.5 8.8
Change in working capital 13.5 12.3 1.3
Fi nancial itens and taxes -1.8 0.6 -15.4
Net cash provided by operating activities 23.9 20.8 33.7
Cash flow frominvesting activities -1.6 -1.8 -12.0
Cash flow before financing activities 22.3 19.0 21.7
Cash flow used in financing activities -10.2 -12.4 -438.1
Di sconti nued operations:

Cash flow fromoperating activities -2.8 -1.3
Cash flow used in investing activities -1.6 383.2
Cash flow used in financing activities 3.9 81. 6
Change in cash and cash equival ents (increase
+ / decrease -) 12.1 6.1 47.1
Cash and cash equivalents at start of period 69. 6 22.5 22.5
Cash and cash equivalents at cl ose of period 81.6 28.6 69. 6
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2006 2005 2005
GROUP | NVESTMENTS, MEUR 1-3 1-3 1-12
Gross capital expenditure, continuing
operations 2.3 4.2 19. 7
Gross capital expenditure, discontinued
oper ati ons 2.2 2.7
Gross capital expenditure on fixed assets,
t ot al 2.3 6.4 22. 4

Book val ue Fair val ues

ACQUI RED BUSI NESSES during 1-3/2006, bef ore used in
MEUR consol i dation consolidation
Recei vabl es 0.1 0.1
Total assets 0.1 0.1
Total liabilities 0.0 0.0
Net assets 0.1 0.1
Goodwi I | arising in acquisition 0.1
Acqui sition cost 0.2
Cash and cash equival ents of acquired
operations 0.0
| mpact on cash fl ow 0.2

The mar ket pl aces Aut oi nfo and Medi askopas were acquired during the period.
Since their acquisition had no significant inmpact on the G oup

these separate acquisitions is shown as a single figure.

GROUP CONTI NGENT LI ABILITIES, MEUR

t he i npact of

31.3.2006 31.3.200531.12.2005

Col | ateral for own conmitnents:

Chattel nortgages 0.0 0.1 0.0
Col | ateral for others

Cuar ant ees 2.2 2.2 2.2
Q her conmmitnents:

Commi t ment s based on agreenents 0.2 0.2 0.1
M ni mum rents payabl e on other rent
agreenents:

Wthin 12 nont hs 5.2 5.4 4.8
Wthin 1-5 years 13.9 13.8 13.3
After 5 years 11.3 16. 8 13.2
Tot al 30.4 36.0 31.3
GROUP DERI VATI VE CONTRACTS, MEUR 31.3.2006 31.3.200531.12.2005
Raw nmat eri al derivatives

Fair val ue * 0.0 0.0 0.0
Amount, tonnes 5 000 3 000 5 000
Noni nal val ue 2.6 1.5 2.6
Share options

Fair val ue * 0.3 0.8
Noni nal val ue 1.9 2.2

* The fair value represents the yield that woul d have arisen if the derivative

positions had been cleared at the bal ance sheet date.
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MAI N ACCOUNTI NG PRI NCI PLES (| FRS)

- The recognition and neasurenent principles of IAS 34 have been applied in
the preparation of this rel ease.

- This interimreport applies the same accounting principles and nethods of
measurenent as in the annual financial statenents.

- Owing to the Group’s restructuring in 2005, the per share data for the
conparative period have been adjusted to correspond with the current
share structure to ensure conparability.

- In the conparative figures, the restructuring in 2005 is evident in the
treatment of the merger of the previous Al ma Media Corporation and
Al manova Corporation as a reverse acquisition, as required by the Finnish
Fi nanci al Supervision Authority. Since the reverse acquisition took place
in the second quarter of 2005, Al nmanova Corporation has not been
consolidated in the Ql/ 2005 conparative bal ance sheet. Its consolidation
is visible from @/2005 onwards and therefore also in this rel ease for
t he whol e year 2005

- The consolidated financial statenents have been prepared in the nane of
the current | egal parent conpany (called A nanova Corporation unti
Novenber 7, 2005), but continuity in the Group accounts applies to the
consol i dated financial statements of the old Alma Media. The conparative
figures for QL/2005 are the conparative figures for the old Alma Medi a
G oup

- In spring 2005 the associ ated conpany Tal entum Oyj announced an
adj ustnent to shareholders’ equity for 2004 in its | FRS openi nhg bal ance
sheet. The adjustnent is included in this interimreport’s QL/ 2005
conparative figures. Hence, the QL/ 2005 conparative figures in the
bal ance sheet differ in this respect fromthe QL/ 2005 interimreport
figures published in 2005. The adjustnent in Talentum s | FRS opening
bal ance sheet was included |ast year fromthe second-quarter interim
report onwards.

-  The Annual General Meeting on 8 March 2006 decided the main ternms and
conditions of the stock option schene. This decision authorizes the Board
of Directors to decide independently on when and how many of these option
rights shall be granted. In the conpany’'s accounts, the cost inpact of
these rights on the incone statenent will becone visible fromthe date on
whi ch the Board decides to grant the rights.

- The figures in this interimreport are unaudited.

Use of estimates

This bulletin contains certain statements that are estimates based on
managenent’'s best know edge at the tine they were nmade. For this reason they
contain risks and uncertainty. The estinmates could change in the event of
significant changes in business conditions.

ALMA MEDI A CORPORATI ON

Board of Directors

DI STRI BUTI ON:  Hel si nki Stock Exchange, principle nedia

Further information

Kai Tel anne, President and CEQ +358 10 665 3500

Teenmu Kangas-Karki, CFO tel. +358 10 655 2244

Ahti Martikai nen, SVP Corporate Conmunications and IR tel. +358 10 665 2242

The presentation material in English will be available on the conpany’s
website, http://ww. al ranedi a. fi/hone, from 11.30 am
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A webcast will start in English at 3.00 pmand |ast for approximately 20
m nutes. The Conference Call will begin at 3.30 p.m The webcast can be
followed at http://ww. al manedi a. fi/hone. If you wish to participate in the
Conference Call, please call at +44-207 162 0025.

Alma Media is a Finnish nedia group that publishes newspapers, produces and

di stributes econonic information, and naintains online narketpl aces. The
Goup’s portfolio contains business, afternoon, regional, |ocal and town
papers. Al nma Media al so owns | eading online marketplaces, a business that it is
expandi ng i nto markets outside Finland.

Alma Media's best known products are the Aamulehti, Iltalehti and Kauppal ehti
papers and the Etuovi.com hone-buying Internet service. The G oup derives about
hal f of its net sales fromnedia advertising and roughly 40 % from newspaper
circulation revenues. Net sales of continuing operations in 2005 anounted to
MEUR 286, generating an operating profit of MEUR 42 or an operating nmargin of
14.8 % The conpany’'s share is quoted on the Main List of the Helsinki
Exchanges. More information at http://ww. al manedi a. fi/ hone.



