ALMA MEDI A CORP STOCK EXCHANGE RELEASE 29 APRIL 2005, 8.30 1/17
POSI Tl VE BUSI NESS DEVELOPMENT, ONE-TI ME | TEMS BURDEN PROFI TS

Al ma Media' s conparabl e operating profit was 11% and its conparable net sales
was 4% higher than in last year's first quarter. The reported operating profit
was EUR 8.2 (8.7) million. The |ower figure was due to one-tinme expenses of
approximately EUR 1.5 million arising fromthe restructuring and the change of
chi ef executive officer. The divestnent of the Broadcasting division has
progressed in line with the plan announced in January. Full-year conparabl e net
sal es and operating profit are expected to be higher than | ast year excluding
one-time itens.

- Alpress’s net sales were at last year’s level but its operating profit
increased 5.6%to EUR 7.5 nillion. Alpress’s operating nmargin was 14. 9%
Iltalehti’s circulation market share was nore than two percentage points higher
inthe first quarter than one year earlier.

- Net sales of the Broadcasting division rose 7.1%and its operating profit
increased five-fold to EUR 2.5 million. Advertising sales by MIV3 Channe
showed particularly strong growth

- Net sales of Business Information Goup (BIG increased 6% BIG s operating
profit was EUR 0.7 million, which was EUR 0.5 million |lower than in the

conpari son period due principally to the costs arising fromthe Presso Saturday
newspaper |aunched in autumm 2004. Both Presso and the Lehdentekijat nagazi ne
group grew strongly.

- Wthin the Media Services division, net sales fromclassified services
continued to show strong growth and, in total, these generated an operating
profit.

- The divestnment of the Broadcasting division announced in January 2005 was
conpleted on 26 April 2005. In all other respects the divestnment and rel ated
restructuring neasures have proceeded according to the plans announced in
January.

- Alma Media Corporation’s Board of Directors appointed M Kai Tel anne as the
conmpany’ s new President and CEO as of 1 April 2005

The first-quarter interimreport in 2005 is the first prepared by A na Medi a
according to IFRS. Alma Media published a separate | FRS rel ease on 24 March
2005. The main differences in accounting principles are also appended to this
interimreport.

Presi dent and CEO Kai Tel anne

2004 was a particularly favourable year for media conpanies in Finland and this
situation is not expected to change significantly in 2005, given trends in the
first quarter and the visible outlook for the future. There is still clear
overcapacity in the printing sector and conpetition anbng the business press is
very intense. In other respects the market situation is stable

Alma Medi a s plan, announced in January, to divest its Broadcasting division
for an enterprise value of EUR 460 mi|lion has been well received in the market
and this project has proceeded according to plan. Sharehol ders have been far
nmore willing than expected to participate in the merger of Al na Media

Cor poration and Al manova Oyj and, correspondingly, less interested in the
exchange and purchase offer. This nmakes the equity ratio of the new Al ma Medi a,
to be launched in the autum, considerably higher than previously estimated.

Ful | -year prospects for newspaper publishing and for the online classified
mar ket pl aces appear bright and therefore the conpany has no reason at this
stage in the year to revise the forecast it issued in January concerning its
full-year net sales and profits
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ALMA MEDI A'S | NTERI M REPORT JANUARY — MARCH 2005

DI VESTMENT OF THE BROADCASTI NG DI VI SI ON

The Norwegi an nmedi a conpany Schi bsted ASA nade a public offer in January for
all the Alma Media Corporation shares and warrants. The offer period was 4
January to 31 January 2005. Schibsted offered to buy the Series | shares for
EUR 11.40 per share and the Series Il shares for EUR 10.70 per share. The offer
price for the 1999A warrants was EUR 23.80 each and for the 1999B warrants EUR
20. 48 each

In January the Swedi sh conpany Proventus Industrier AB purchased 8.5% of the
Al ma Media shares. This represented 15.2% of the votes

During the Schibsted offer period Alma Media's Board of Directors convened an
extraordi nary general neeting for 31 January 2005 to resolve on selling the
conpany’s Broadcasting division to a conpany jointly owed by Bonni er & Bonnier
AB and Proventus Industrier AB for a transaction price of EUR 376.6 million
this was based on an agreed enterprise value of EUR 460 nmillion | ess net debt
totalling EUR 83.4 nillion. The neeting approved the Board’ s proposal by a
majority of nmore than 98% of the votes present. It was agreed that EUR 37.0

mllion of the transaction price would be paid in cash when the transaction
takes place and EUR 339.7 mllion against a promi ssory note in conjunction with
t he nerger.

In the public exchange and purchase offer nmade by Al manova Oyj for all the A na
Medi a Cor poration shares, Al manova Oyj will pay EUR 14.00 for each Al ma Media
Series | share (EUR 6.50 in cash and the renainder in Al manova shares) and EUR
12.00 for each Alma Media Series Il share (EUR 5.60 in cash and the renai nder
in Al manova shares). EUR 29.00 will be paid in cash for each 1999A warrant and
EUR 25.70 in cash for each 1999B warrant. The exchange and purchase of fer began
on 30 March 2005 and ended on 19 April 2005.

Al manova was |listed on the Pre-list of the HEX Hel si nki Exchanges on 28 Apri
2005 and the divestnment of the Broadcasting division took place on 26 Apri
2005.

The restructuring will be conmpleted in autum 2005 when Al manova Oyj and Al na
Medi a Corporation are nerged into one conpany. This is expected to take place
in Cctober 2005. Extraordinary general neetings of both Al ma Media Corporation
and Al manova Oyj have given their approval to the nmerger in the autumm.

MARKET CONDI TI ONS

According to the estimates of various economic research institutions the

Fi nni sh econony is forecast to grow by 3.2-3.4%this year. Gowh will be
strong but not as vigorous as in the previous year when GDP rose 3. 7% G owh
in media advertising is normally a couple of percentage points higher than GDP

The first quarter of the year was a period of extremely strong growh. Gallup
Adex figures indicate that, conpared to the first three nonths of 2004, nedia
advertising in January increased by nore than 14% and in February by 4% but
decreased by al nost one percent in March, the reason for the latter weaker
devel opnment being that in 2004 the Easter period fell entirely in April. Media
advertising grew overall by 5.8%during the first quarter and prelimnary

i nformati on suggests that growth in April will be clearly higher than in Apri
2004. Despite the large nmonthly fluctuations full-year growmh in nedia
advertising is expected to be very favourable in 2005.

Conpared to the first quarter |ast year, newspaper advertising rose 5.9%
tel evision advertising 7.3% and radi o advertising 2. 6%

Gowh in advertising of tel eoperator services during the first quarter was
44.4% in hone-buying advertising growth was 19.6% and in recruitnment
advertising 12.1% Anpbng the nost significant changes conpared to the previous
year, retail advertising began to rise this year (alnbst one percent) while
not or vehicl e advertising declined by 3.7%
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CHANGE | N ACCOUNTI NG PRI NCI PLES

Al ma Media Corporation’s first-quarter interimreport in 2005 has been prepared
according to international financial reporting standards (IFRS). On 24 March
2005 Alma Medi a published prelimnary figures for the | FRS openi ng bal ance
sheet (1 January 2004) and prelimnary figures for the interimand annual
financial statenents in 2004 according to |IFRS.

Since the divestnent of the Broadcasting division is still in progress, this
interimreport provides figures for both the existing Alma Media G oup (Al nma
Medi a Group including the Broadcasting division) and al so separate data on
ongoi ng operations (2004 and 2005 figures excludi ng the Broadcasting division).
Di sconti nued operations is an IFRS termthat in this context refers to the

Br oadcasting di vi sion.

Unl ess specifically nmentioned, the figures and percentages in this interim
report refer to Alma Media Group, which includes the Broadcasting division.
NET SALES AND RESULT I N JANUARY — MARCH 2005

The Group’s net sales rose 4.4%to EUR 115.3 million (EUR 110.4 million in 1
Jan. — 31 Mar. 2004). Net sales increased in all the divisions. The Goup’s
operating profit was EUR 8.2 million (EUR 8.7 mllion in 1 Jan. — 31 Mar.

2004). Operating profit rose nost strongly in the Broadcasting division. BIGs
expenses rose by the anmount expected due to the weekly paper | aunched in autum
2004.

Al ma Media entered one-tinme expenses totalling EUR 1.5 million during the
reporting period as a result of the Broadcasting divestment and the change of
chi ef executive officer.

KEY | NDI CATORS ( MEUR) Alma MediaAlma Media Al nma Media
2005 2004 2004
1-3 1-3 1-12
Net sal es 115.3 110. 4 465.7
Qperating profit/loss 8.2 8.7 52.1
Operating nmargin, % 7.1 7.9 11.2
Net financial expenses 0.8 1.1 4.2
as% of net sales 0.7 1.0 0.9
Share of associated conpany results -0.4 -1.8 -3.9
Bal ance sheet total 365.5 380.7 358.8
Gross capital expenditure 6.4 3.3 14.1
as% of net sales 5.6 3.0 3.0
Equity ratio 46. 9 35.2 43.7
Geari ng, % 40. 6 101.7 52.1
I nterest-bearing net debt 64.5 126.9 79. 2
Interest-bearing liabilities 93.1 144. 4 101. 6
Non-interest-bearing liabilities 113.6 111.6 105.3
No. of enpl oyees on payroll, average 3 246 3 409 3 380
No. of enpl oyees calculated as full-tine
per sonnel , average 2 588 2 662 2 679
Cash flow fromoperating activities /
share, EUR 0.29 0.28 1.09
Shar ehol ders’ equity / share, EUR 2.47 1.96 2.38
Earni ngs / share, EUR (non-dil uted) 0.08 0. 07 0. 45
Earni ngs / share, EUR (dil uted) 0.08 0. 07 0.44

Mar ket capitalization of share capital 855. 3 476. 4 715.5
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NET SALES BY SEGMVENT ( MEUR) 2005 2004 2004
1-3 1-3 1-12
Ongoi ng oper ati ons:
Al press 50. 6 50. 4 212. 4
Busi ness | nformati on G oup 12. 7 12.0 49.1
Medi a Servi ces 5.8 4.9 21.3
O her operations and elimnations 0.0 0.0 0.8
Ongoi ng operations total 69.1 67.3 283. 6
Di scontinued operations total 49. 6 46. 3 195. 4
Adj ustnrents and elimnations -3.4 -3.2 -13.3
Tot al 115.3 110.4 465. 7
OPERATI NG PROFI T/ LOSS BY SEGVENT ( MEUR) 2005 2004 2004
1-3 1-3 1-12
Ongoi ng oper ati ons:
Al press 7.5 7.1 35.7
Busi ness | nformati on G oup 0.7 1.2 6.1
Medi a Servi ces 0.1 0.1 0.3
O her operations and elimnations -2.7 -0.3 -5.1
Ongoi ng operations total 5.6 8.1 37.0
Di sconti nued operations total 2.5 0.5 14. 7
Adj ust nrents and el i m nations 0.1 0.1 0.4
Tot al 8.2 8.7 52.1
ALPRESS

ALPRESS KEY FI GURES (million)
2005 2004 2004

1-3 1-3 1-12
Net sal es 50. 6 50. 4 212. 4
Circul ation sal es 23.7 23.2 96. 9
Medi a advertising sal es 23.3 22.6 98.0
Printing sales 2.3 3.2 11.6
O her net sales 1.3 1.4 5.0
Operating profit 7.5 7.1 35.7
Operating profit/net sales, % 14.9 14.1 16.8
Gross capital expenditure 2.4 1.4 5.0
Personnel on average (workforce) 1 508 1 612 1 607
Full -tinme personnel on average 1 092 1 142 1 165

Al press’s response to the changes in its operating environment this year is to
conti nue vigorous and systenmatic devel opment of its newspapers, to naintain a
good | evel of service and to intensify marketing

The | argest devel opnent project in the first quarter was renew ng the
appearance and content of Iltalehti and Iltalehti Online, which included addi ng
a new sports suppl enent (Urheilumax, “Sports Max”) to the Monday edition. These
changes created costs but they are essential for reaching the newspaper’s

mar ket share targets. Iltalehti’s circulation has risen by 9.5%in the past 12
mont hs and its market share has grown by about two percentage points to 39.8%

Al press’s circul ation sales increased by nore than 2% and its advertising sales
by a good 3% The main reason for the nore nobderate increase in nedia sales
conpared to the sector as a whole was a decline in advertising vol une,
especially in the Aanul ehti paper’s circul ation area

Net sales fromprinting activities decreased, principally as a result of a
reduction in external contracts at the Pori printing plant.

Al press’s operating profit rose by over 5.6%to EUR 7.5 (7.1) mllion.



5/ 17
BROADCASTI NG
BROADCASTI NG S KEY FI GURES ( MEUR)

2005 2004 2004

1-3 1-3 1-12
Net sales 49. 6 46.3 195.4
Operating profit/loss 2.5 0.5 14. 7
Operating profit/loss as% of net sales 5.0 1.1 7.5
Gross capital expenditure 2.2 1.3 5.2
Per sonnel on average (workforce) 494 518 516
MIV3's and Subtv’'s share of total view ng 46. 8 46. 8 44.5
time (prime-tinme, 10-44 year-olds), %
TV4 AB' s net sales 62. 3 55. 6 254. 4
TV4 AB' s operating profit/loss -3.1 5.4 4.4

The Broadcasting division is responsible for television and radi o broadcasti ng.
It conprises MIV3 Channel, Subtv channel, Radio Nova, MIV-Interactive and, from
1 February 2005, al so Savel radio.

Broadcasting’s net sales in the first quarter showed growmh of 7.2% conpared to
the sanme period | ast year. Net sales fromtelevision advertising rose 6.9%
Broadcasting accounted for 70% (70% of all television advertising in Finland.
Subtv’s net sales increased by 20% and Radi o Nova's by 14% Radi o adverti sing
in the division grew by an aggregate 18%

MIV3 and Subtv represented 46.8% (46.8% of total television viewing time by
all the channels (prime-tinme and 10-44 age group). Among the comerci al

channel s, Broadcasting’s share of total television viewwng time (prine-tine and
10- 44 age group) was 70% (699 .

The division's costs rose during the first quarter by 2.8% Broadcasting
reported an operating profit of EUR 2.5 (0.5) mllion.

TV4 AB's net sales were EUR 62.3 (55.6) million and its operating | oss was EUR
3.1 (5.4) mllion. Alma Media’s holding in TV4 AB is 23.4%

TV4 AB contributed EUR -0.5 (-1.2) million to Alma Media's consolidated result.
In the IFRS i ncome statenent this is included with the other associated
conpani es under Associ ated conpani es, share of results.

BUSI NESS | NFORVATI ON GROUP
BUSI NESS | NFORVATI ON GROUP' S KEY FI GURES ( MEUR)

2005 2004 2004

1-3 1-3 1-12

Net sal es 12. 7 12.0 49.1
Circul ation sales 3.4 3.5 13.9
Advertising sal es 5.0 4.7 19.6
O her sales 4.3 3.8 15.6
Operating profit 0.7 1.2 6.1
Operating profit/net sales,% 5.2 9.8 12. 3
G oss capital expenditure 0.4 0.4 1.9
Personnel on average (workforce) 408 390 401
Tal entum OQyj’ s net sales 29.7 29.8 119.9
Tal entum Oyj’s operating profit 1.9 2.4 9.3

Busi ness Information Group’s net sales were up by 6%in the first quarter,
mainly as a result of the new Presso weekly newspaper |aunched in autumm 2004
and an increase in the Lehdentekijat nagazine group’ s business vol une.

Kauppal ehti’s advertising sales grew 8% and the Lehdentekijat group’s net sales
rose 39%

Presso’s circul ation sal es exceeded the targets. At the end of March Presso had
nmore than 12,000 subscriptions in addition to the 30,000 subscribers to
Kauppal eht i .

Bl G s operating profit excluding associ ated conmpanies was EUR 0.5 million | ower
than | ast year due mainly to the Presso costs.
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Talentum Oyj’'s net sales totalled EUR 29.7 (29.8) mllion and its operating
profit was EUR 1.9 (2.4) mllion. Alna Media s holding in TalentumOQyj is
31. 0%

Tal entum Oyj contributed EUR 0.4 (0.4) mllion to Alna Media' s consolidated
result. In the IFRS incone statenent this is included with the other associ ated
conpani es under Associ ated conpani es, share of results.

VEDI A SERVI CES
MEDI A SERVI CES DI VI SION' S KEY FI GURES ( MEUR)

2005 2004 2004

1-3 1-3 1-12

Net sal es 5.8 4.9 21.3
Classified Services, net sales 4.0 2.8 12. 7
Informati on Systems, net sales 1.7 1.8 7.6
New Vent ures, net sales 0.2 0.4 1.4
Di vision' s operating profit 0.1 0.1 0.3
Capital expenditure 1.4 0.4 2.2
Per sonnel on average (workforce) 102 114 115
Acta Print’s net sales 19.7 21.2 83.1
Acta Print’s operating |oss -1.0 -2.2 -5.3

The Media Services division’ s internet marketplaces continued to inprove
strongly, showi ng average growmh in net sales of 44% Net sales rose by 118%
for Monster.fi (jobs), by 87%for Autotalli.com (vehicles) and by nore than 50%
for Etuovi.comonline (home-buying), Mscus.com (heavy nmachinery) and

City24.ee, an Estonian online home and property marketpl ace acquired in

January. The Etuovi printed paper grew by 11% Net sales of the information
systens unit (NW5) declined by 6% The Media Services' total net sales were EUR
5.8 (4.9) mllion. This growth was attributable solely to growth by the

mar ket pl aces. The conparabl e operating profit of the classified marketpl aces
showed a cl ear inprovenent and was positive.

During the first quarter the Media Division pulled out of the Intervision and
Ruokal a busi nesses and consequently the net sales of its New Ventures unit was
hal ved to EUR 0.2 m | lion.

Medi a Services reported an operating profit of EUR 0.1 (0.1) million.

Acta Print Oy developed in a positive direction. Its operating |oss according
to FAS was EUR -1.0 (EUR -2.2). Acta Print Oy’'s net sales were EUR 19.7 (21.2)
mllion. Alma Media' s holding in Acta Print Oy is 36%

Acta Print Oy contributed EUR -0.4 (-1.0) nmillion to Alma Media's consoli dated
result. In the IFRS incone statenent this is included with the other associ ated
conpani es under Associ ated conpani es, share of results.

BALANCE SHEET AND FI NANCI AL POSI TI ON

Al ma Media G oup’s bal ance sheet at the end of March totalled EUR 365.5 million
(31 Decenber 2004: EUR 358.8 nmillion). The conpany’s equity ratio on 31 March
stood at 46.9% (31 Decenber 2004: 43.7% and its sharehol ders’ equity per share
was EUR 2.47 (31 Decenber 2004: EUR 2.38).

Cash flow was good during the first three months owi ng to busi ness growth and
the fact that the conpany paid no dividends during the reporting period.
Exceptional expense items were EUR 0.9 million in costs related to the
Broadcasting divestnment and EUR 0.6 million in severance conpensation paid to
the resigning chief executive officer.

The Group’s net debt decreased by EUR 14.7 million during the period to EUR
64.5 million at the end of March. The Group’s interest-bearing debt was
denomi nated in euros and therefore did not require hedging agai nst currency
fluctuations. Major purchase contracts in foreign currencies, however, are
hedged.

CAPI TAL EXPENDI TURE

The Group’s capital expenditure in the period amunted to EUR 6.4 (3.3)
mllion. In January the Goup acquired the entire share capital of
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Ki nni svaraportaal AS, which hosts Estonia' s |eading hone and property internet
service City24.ee, as well as the entire share capital of Suonen Savel radi o Oy.
In other respects capital expenditure consisted of normal replacenment and
mai nt enance i nvestnents.

PERSONNEL AND ADM NI STRATI ON

O the nmenbers of Alma Media’s Board of Directors, Bengt Braun (chairman) and
Jonas Nyren (nenber) did not participate in the Board neetings dealing with the
events precipitated by the Schibsted ASA offer and | eading to an extraordi nary
general neeting and the decision to divest the Broadcasting division. |nstead,
these neetings were chaired by the Board’'s deputy chairman Kari Stadi gh.

The Annual Ceneral Meeting of Al ma Media Corporation, held on 8 March 2005,
el ected Bengt Braun, Lauri Helve, Mtti Hakkinen, Matti Kavetvuo, Kari Stadigh
Dani el Sachs and Harri Suutari as the new Board of Directors

Mauri Palvi (APA) and KPM5 Oy Ab were appointed as the conpany’s auditors.

At its first nmeeting after the AGMthe Board el ected Kari Stadigh as its
chai rman and Matti Kavetvuo as its deputy chairnman.

At the end of March Alnma Media' s Board of Directors decided on a change of
chi ef executive officer. Kai Tel anne was appointed President and CEO from 1
April 2005. The forner CEO, Juho Lipsanen, will continue to handl e speci al
responsibilities related to the Broadcasting divestnment until 30 Septenber
2005.

THE ALMA MEDI A SHARE

Trading in Al nma Media shares was exceptionally lively follow ng the Schibsted
ASA public offer and the subsequent announcenent of Al manova Oyj’'s exchange and
pur chase offer

Al t oget her 2,124,900 (767,052) Series | shares and 9, 348,884 (5,931,500) Series
Il shares, as well as 115,850 (42,375) 1999A warrants and 80, 698 (20,550) 1999B
warrants were traded during the period. Mreover, Proventus Industrier AB
acquired a total of 4,426,676 Series | shares and 931 796 Series Il shares in a
private transaction in January.

Al ma Media Corporation’s market capitalization at the end of March was EUR 855
(476) mllion.

Share and warrant prices, January-March 2005

hi ghest | owest 31 March 2005
Series | 14. 60 11. 35 14. 60
Series 11 12. 80 10. 55 12.71
A war r ant 29. 30 20.21 29. 30
B warrant 26. 15 17. 16 26. 15

Al ma Medi a Corporation’s Annual General Meeting on 8 March 2005 deci ded that no
di vi dend woul d be paid on the financial year. The meeting al so approved the
Board' s proposal to renpve the redenption clause fromthe conpany’'s Articles of
Associ at i on.

Bond with warrants to personne

In accordance with the decision of the Annual Ceneral Meeting on 24 March 1999
Al ma Media Corporation offered bonds with warrants totalling 1,220,000 Finnish
markka to its enployees entitling subscription of altogether 610,000 Series |
shares. The 1:4 share split on 5 April 2004 changed this number to 2,440, 000
Series Il shares. O this amount 1,939,368 were still unsubscribed. The numnber
of shares that may be subscribed for under the outstanding warrants represents
3.06% of all the shares and 0.65% of all the votes

The average quoted price of the Series Il share in October 1999 used to

cal cul ate the share subscription price was EUR 20.58 which equals EUR 5. 15 per
share after the split. The conditions of the bond stipulate that one half of
the shares may be subscribed for on or after 28 May 2001 at a subscription
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price 12% above the average quoted price in October 1999, i.e. for EUR 23.05
per share at the tinme and EUR 5.76 per current share, and that half of the
shares may be subscribed for on or after 28 May 2003 at a subscription price
28% above the aforenentioned price, i.e. for EUR 26.34 per share at the tinme
and EUR 6.59 per current share. Dividends payable will be deducted fromthe
subscription prices before subscription

Under the current terns of the bond with warrants, the A warrants nay be used
to subscribe for four Series Il shares for EUR 4.75 per share, and the B
warrants to subscribe for four Series Il shares for EUR 5.58 per share.

Trading in the A warrants began on 29 May 2001 and in the B warrants on 28 May
2003.

Al t oget her 461, 484 new Series Il shares were registered during the period
following the exercise of warrants, which raised the share capital by EUR

194, 040.09. A further 726,832 new Series Il shares were registered pursuant to
the exercise of these warrants after the period, which raised the share capita
by EUR 305, 610. 92

In accordance with the decision of the Board of Directors on 8 March 2005,
pursuant to the ternms and conditions of the bond warrant, the right to
subscri be for shares with the warrants will end on 30 June 2005, after which
the right of subscription shall no | onger exist. This change to the bond with
warrants has been made because of the merger now in progress. Trading in the
warrants on the Hel sinki Exchanges will cease on 22 June 2005

Liquidity providing contract

Al ma Media Corporation made a liquidity providing contract covering its Series
Il shares. The contract, signed In January 2004 with Conventum Securities
Limted, guarantees bid and ask prices for the shares with a maxi num spread of
3% duri ng 85% of the exchange’s trading hours. The contract applies to nininum
lots of 2,000 Series Il shares. Since Novenber 2004 Alna Media' s partner in
this contract has been eQ Pankki Oy.

Board aut hori zati ons

During the reporting period the Board of Directors had the foll ow ng
aut hori zati ons, which were granted by the Annual General Meeting on 8 March
2004:

- for a period of one year fromthe Annual General Meeting to decide on the

i ssue of one or nore convertible bonds in such a way that the nmaxi mum nunber of
new Series Il shares, whose par value is EUR 0.42 (not an exact figure),
exchanged for convertible bonds, shall amount to no nore than 6,292,074, and
that the conpany’s share capital may not be increased by nore than EUR
2,645,627.20, and on the terns and conditions decided by the Board, and

- to disapply the sharehol ders” pre-enptive rights to subscribe for the
convertibl e bonds.

The Board did not exercise these authorizations, nor did the Annual Genera
Meeting on 8 March 2005 grant the Board new authorizations to raise the share
capital.

Nei t her the conpany nor its subsidiaries hold any of the conpany’s own shares.
The Board of Directors had no authorization to purchase the conmpany’s own
shares either during the first quarter or subsequently.

I'n January Proventus Industrier AB announced that its hol ding exceeded 1/20th
of the Alma Media Corporation shares and 3/20ths of the Alma Media votes. At
the sanme tine Pohjola Non-Life Insurance Conpany and Suonmi Mitual Life

I nsurance Company announced that their hol dings of Alma Media shares and votes
had decreased to bel ow 1/20th of the total

SI GNI FI CANT EVENTS AFTER 31 MARCH

Fidelity Investnment Limted announced on 13 April 2005 that its holding of A na
Medi a shares had decreased to bel ow 5%
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Al manova Oyj’'s exchange and purchase offer ended as planned on 19 April 2005.
Al manova Oy] acquired altogether 626 031 Series | shares, 7 477 793 Series |1
shares, 24 259 1999A warrants and 35 467 1999B warrants.

The sal e of the Broadcasting division to Nordic Broadcasting Holding Oy, a
conpany jointly owed by Bonnier AB and Proventus |ndustrier AB, took place as
pl anned on 26 April 2005. Al manova Oyj was adnmitted to the Pre-List of the

Hel si nki Stock Exchange on 28 April 2005.

PROSPECTS TO THE YEAR END

Based on performance in the first quarter the conpany does not consider it
necessary to change its full-year business forecasts published in January 2005
and March 2005.

Alma Media's full-year conparabl e net sales and operating profit are expected
to be higher than in 2004. The main factor affecting the Goup’s profitability
is how nmedia advertising in Finland will devel op since the G oup derives
roughly one-half of its revenues from advertising. Uncertainty with respect to
t he gl obal econony has increased during the past few weeks and for this reason
the conpany’s confidence in growth of b-to-b advertising has weakened sonmewhat .

The conparable figures nmentioned above refer to Alma Media for the full year
2004 excludi ng the Broadcasting division, and to the aggregate pro forma
figures for Alma Media and Al manova in 2005 excl udi ng the Broadcasting
division. The operating profit forecast does not include any actual or future
one-tinme items connected with the Broadcasting divestnent and restructuring
nmeasures related to this transaction.

2005 2004 2004

| NCOVE STATEMENT ( MEUR) 1-3 1-3 1-12

Ongoi ng operati ons:

NET SALES 69.1 67.3 283.6
O her operating incone 0.6 1.2 2.9
Oper ati ng expenses -61.5 -57.5 -237.9
Depreci ation and witedowns -2.6 -2.9 -11.6

OPERATI NG PROFI T 5.6 8.1 37.0
Fi nanci al incone and expenses 0.2 0.1 6.8
Associ at ed conpani es, share of
results 0.1 -0.6 -4.5

PROFI T BEFORE TAXES 5.9 7.6 39.3
| ncone taxes -1.5 -1.3 -13.8

PROFI T FROM ONGO NG OPERATI ONS 4.4 6.3 25.5

Result from di sconti nued

operations 0.7 -1.7 3.4

Adj ust nents and el i m nations 0.0 0.0 0.3

NET PRCFIT FOR THE PERI OD 5.1 4.6 29.2

Di stribution
To parent conpany owners 4.9 4.6 28.3
To minority hol ders 0.2 0.0 0.9

Earni ngs / share, EUR;

ongoi ng operations 0. 07 0.10 0. 40

Earni ngs / share, diluted, EUR

Ongoi ng operati ons 0. 07 0.10 0.40

Earni ngs / share, EUR

di sconti nued operations 0.01 -0.03 0. 05
Earnings / share, diluted, EUR

di sconti nued operations 0.01 -0.03 0. 05
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Di stribution
To parent conpany owners
To nminority holders

Earni ngs / share, EUR;

ongoi ng operations

Earni ngs / share, diluted, EUR
ongoi ng operations

Earni ngs / share, EUR;

di sconti nued operations

Earni ngs / share, diluted, EUR
di sconti nued operations

RECONC! LI ATI ON OF NET PROFI T
FAS / | FRS ( MEUR)

Net profit for the period FAS
Reversal of goodw ||
anmortization (IFRS 3)

Reversal of goodw ||
anortization included in results
of associ ated conpani es (1AS 28)
Fi nance | eases (IAS 17)

I ncone taxes (IAS 12)

Shar e- based paynents (I FRS 2)
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0.10

-0.03

-0.03

e

Net profit for the period 1-3/2004
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21.1

0.09

0.09

0. 00

0. 00

0.11

0.11

-0.03

-0.03
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BALANCE SHEET ( MEUR) 31.3.2005 31.3.2004 31.12.2004

ASSETS; ONGO NG OPERATI ONS
NON- CURRENT ASSETS

Tangi bl e assets 63.4 67.5 63.1
I ntangi bl e assets 7.5 7.1 7.9
Goodwi | | on consolidation 14.8 13. 4 14.0
Hol di ngs in associ ated conpani es 33.5 40.0 35.3
O her investnents 6.6 10.3 6.6
Deferred tax assets 4.1 4.0 3.9
O her receivabl es 6.9 9.9 6.9
CURRENT ASSETS
I nventories 1.5 1.5 1.7
Accounts recei vabl e and ot her
recei vabl es 108. 3 120. 8 103.1
Cash and bank *) 81.2 71.0 74.6
ASSETS TOTAL; ONGO NG OPERATI ONS 327.8 345.5 317.1
Assets classified as held for sale 188. 2 194. 3 190.5
Adj ust nents and el i m nations -150.5 -159.1 -148.8
ASSETS TOTAL 365.5 380.7 358. 8
*)1ncludes acquisition cost of
Br oadcasting division MEUR 54.8
BALANCE SHEET ( MEUR) 31.3.2005 31.3.2004 31.12.2004
SHAREHOLDERS' EQUI TY AND
LI ABI LI TI ES; ONGO NG OPERATI ONS
Shar ehol ders’ equity belonging to
parent conpany owners 153. 4 125.7 146.9
M nority interest 0.6 0.6 0.6
SHAREHOLDERS' EQUI TY, TOTAL 154.0 126. 3 147.5
LI ABI LI TI ES
Deferred tax liabilities 2.4 3.5 4.4
Non-current liabilities 81.1 88.1 78.0
Current liabilities 90. 3 127.6 87.2
SHAREHOLDERS' EQUI TY AND
LI ABI LI TIES TOTAL; ONGO NG
OPERATI ONS 327.8 345.5 317.1
Liabilities classified as held for
sal e 188. 2 194. 3 190.5
Adj ust nents and el i m nations -150.5 -159.1 -148.8
SHAREHOLDERS EQUI TY AND
LI ABI LI TI ES TOTAL 365.5 380. 7 358. 8
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CALCULATI ON OF CHANGES TO SHAREHOLDERS EQUITY 1 Jan.-31 Mar. 2005

Acc. Shar e

Sha Sharetransla hol

Share re prem tion Fair Retai Parent M nori ders’

capi is um diffe valuened ear conpanyty inteequity,

MEUR tal sue fund rencesreserve nings total rest t ot al

Equity at 1.1.2005 26.5 1.8 50.8 0.1 0.0 70.5 149.7 2.1 151.8

Change in trans-

| ation difference -0.2 -0.2 -0.2
Share options

exerci sed 0.2-0.1 2.1 2.2 2.2
Net profit for

t he period 4.9 4.9 0.1 5.0

Equity at 31.3.2005 26.7 1.7 52.9 -0.1 0.0 75.4 156.6 2.2 158.8

CALCULATI ON OF CHANGES TO SHAREHCOLDERS EQUITY 1 Jan.-31 Mar. 2004

Acc. Shar e

Sha Sharetransla hol

Share re prem tion Fair Retai Parent M nori ders’

capi is um diffe valuened ear conmpanyty inteequity,

VEUR tal sue fund rencesreserve nings total rest total

Equity at 1.1.2004 26.5 0.0 50.6 0.0 0.6 81.4 159.1 1.4 160.5
Sal e of financi al
assets avail able

for sale -0.6 -0.6 -0.6
Change in trans-

lation difference -0.3 -0.3 -0.3

Di vi dend paynent -39.3 -39.3 -39.3

Net profit for the
peri od 4.6 4.6 -0.1 4.5
Equity at 31.3.2004 26.5 0.0 50.6 -0.3 0.0 46.7 123.5 1.3 124.8



RECONCI LI ATI ON OF SHAREHOLDERS' S EQUI TY
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FAS / | FRS ( MEUR) 31.12.2003 31.3.2004 31.12.2004
FAS sharehol ders’ equity 167.0 129.6 150. 2
| AS 17 Leases, and sal e and | easeback
transactions -10.0 -10.0 -10.0
I AS 19 Enpl oyee benefits -1.0 -1.0 -1.0
I AS 16 Tangi bl e assets -0.6 -0.6 -0.6
I AS 36 Asset writedowns -0.3 -0.3 -0.3
I AS 39 Financial instrunents 0.8 0.0 0.0
I AS 12 I ncone taxes 3.2 3.4 3.4
Change in net profit for the period
FAS/ | FRS 0.0 2.4 8.0
Shar ehol ders’ equity bel onging to parent
conpany hol ders | FRS 159.1 123.5 149.7
M nority interest 1.4 1.3 2.1
Shar ehol ders’ equity total 160. 5 124.8 151.8
2005 2004 2004
CASH FLOW STATEMENT ( MEUR) 1-3 1-3 1-12
Ongoi ng oper ati ons:
Qper ati ons
Net profit for the period 4.4 6.3 25.5
Adj ust ment s 3.5 3.3 23.3
Change in working capital 12. 3 11.7 -1.5
Fi nanci al itenms and taxes 0.6 -1.0 -1.2
Cash flow fromoperating activities total 20. 8 20.3 46. 1
Cash flow after investing activities -1.8 -1.4 -1.2
Cash flow before financing activities 19.0 18.9 44.9
Cash flow from financing activities -12.4 -20.4 -42.7
6.6 -1.5 2.2
Di sconti nued operations:
Cash flow from operating activities -2.8 -1.4 21.5
Cash flow after investing activities -1.6 3.4 0.2
Cash flow from financing activities 3.9 -7.1 -25.5
Change in cash and bank (increase + /
decrease -) 6.1 -6.6 -1.6
Cash and bank at begi nning of period 22.5 24.1 24.1
Cash and bank at end of period 28.6 17.5 22.5
2005 2004 2004
GROUP | NVESTMENTS ( MEUR) 1-3 1-3 1-12
Gross capital expenditure on fixed assets 6.4 3.3 14.1
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31. 3. 31. 3. 31.12

GROUP_CONTI NGENT LI ABLI TI ES ( MEUR) 2005 2004 2004
For own commitnents

Mort gages on | and and buil di ngs 0.0 3.3 0.0
Chattel nortgages 0.1 0.1 0.1
O her own conmitnents

Leasi ng conmmi t nents 3.1 2.3 5.0
O her commitnents 2.4 1.2 2.5
Tot al 5.6 6.9 7.6
Maturity of Goup’s |easing paynents (MEUR)

Wthin one year 1.7 1.1 1.7
After one year 1.4 1.2 3.3

Most of the Group’s conpanies operate in rented business prenises. The renta
agreenents vary in duration fromsix nonths to 17 years. Annual rental payments
current total approx. MEUR 6.7. Sone of these business prem ses have been sub-

I et and contribute approx. MEUR 1.3 in annual incone.

The Broadcasting division has network | easing agreenents with Digita Oy
covering anal ogue television and radi o broadcasting. The TV agreement is in
force for the duration of the licence fee period, i.e. until the end of August
2007. The radi o agreenent extends until the end of 2006. The annual | easing
paynents of these agreenents total MEUR 16 on average

A purchasi ng agreenment covering digital television transm ssion capacity is in
force until the end of the licence fee period, i.e. until 31 August 2010. The
annual cost of this agreement will total approx. MEUR 6 in 2005. The annua
cost will increase to alnbst MEUR 6 in 2006. When anal ogue transm ssions cease
on 31 August 2007, it is estimated that total transm ssion costs will be
reduced by nore than one-third.

In addition to the broadcasting rights included in the balance sheet, MIY Oy
al so has binding 1-4 year |ong programe purchasing agreenents with an
aggregate val ue of approximately MEUR 58 milli on.

Figures in this InterimReport are unaudited

MAI N ACCOUNTI NG PRI NCI PLES (| FRS)
1. Ceneral

Alma Media Group adopted the International Financial Reporting Standards (IFRS)
inits interimand year-end reports fromthe begi nning of 2005. The |IFRS
openi ng bal ance sheet at 1 January 2004 has been prepared using the Standards
and Interpretations currently in force.

In preparing its opening bal ance sheet Alma Media Group has applied IFRS 1
(First-Time Adoption). This standard in principle requires the retrospective
application of the standards but it also permits certain exenptions, the nost

i nportant of which is the use of FAS (Finnish Accounting Standards) val ues for
acquisitions in the |IFRS bal ance sheet at the transition date. Al ma Media G oup
has not applied the exenption permtted by IAS 39 (Financial Instrunments),

whi ch al | ows non-adj ustment of the comparative information, because the G oup
has applied this standard since 1 January 2004.

This rel ease has been prepared in accordance with I AS 34 (Interim Financia
Reporting).

Associ ated conmpani es have been consolidated using the FAS figures and therefore
the adoption of IFRS reporting for the associ ated conpani es could reflect
changes in Alma Media s consolidated openi ng bal ance sheet and associ at ed
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conpany results. An exception is Alma Media's share of Talentum Oyj's result
for the period 1 Jan. to 31 Mar. 2005, which is based on the conpany's |IFRS
result.

2. Main accounting principles

The changes in Alma Media Group's accounting principles in the transition from
FAS to IFRS reporting mainly affect the follow ng subareas

LEASES, AND SALE AND LEASEBACK TRANSACTI ONS (I AS 17)

Leases are classified as finance | eases and other |eases. Finance |eases are
those | eases where all material risks and rewards incidental to ownership have
been transferred to the G oup.

Fi nance | eases are recognized in the | essee's bal ance sheet as assets and
liabilities at the lower of their fair value or the present val ue of the
required mni num | ease paynents at the commencenent of the |ease term Lease
paynents are apporti oned between the interest charges and the reductions of the
related outstanding lease liabilities. Intangible and tangible assets acquired
through finance | eases are anortized over the |l ease termin accordance with the
same principles that apply to other simlar fixed assets owned by the G oup

Capital gains on sale and | easeback transactions al ready recorded under FAS are
reversed from sharehol ders’ equity and anortized over the | ease termin the
| FRS st at enments.

EMPLOYEE BENEFI TS (1 AS 19)

Under |FRS the obligation arising fromdefined benefit plans is recorded under
pensi on obligations based on actuarial calculations. In Alma Media Corporation
defined benefit plans include voluntary suppl enentary pension benefits. The
additional obligation arising fromthese benefits increases the pension
obligations in the bal ance sheet and reduces equity. The change in these
obligations during the financial period is reported under personnel expenses in
the incone statenent.

Al ma Medi a Corporation has not included the inpact of the disability pension
conponent of the statutory Finnish Enpl oyees' Pension System (TEL) in the |IFRS
openi ng bal ance sheet or in the | FRS conparative information for 2004. If it
had, the inpact on the opening bal ance sheet, interimreports and annua
financial statenents woul d have been as foll ows:

I npact on bal ance sheet

EUR million
Openi ng
bal ance 31. 3. 30. 6. 30. 9. 31.12
sheet 2004 2004 2004 2004
Reduction in
shar ehol ders’ equity -5.1 -5.2 -5.5 -5.6 -0.6
Equity ratio, % -1. 4 -1.5 -1.6 -1.7 -0.2
I ncrease in pension
obl i gations 7.2 7.3 7.4 7.5 0.8
Increase in deferred
tax assets 2.1 2.1 1.9 2.0 0.2
_ QA Q-2 Q-8 Q-4
| npact on incone
statenent in 2004 -0.1 -0.4 -0.5 5.0

The correspondi ng i npact on the interimreporting period 1-3/2005 woul d has
been as foll ows:

I mpact on bal ance sheet:

Reduction in sharehol ders’ equity -0. 47 MEUR
Equity ratio, % -0.1%

Increase in pension obligations 0. 63 MEUR
Increase in deferred tax assets 0.16 MEUR

I npact on inconme statenent 0.15 MEUR
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BUSI NESS COVBI NATI ONS AND GOODW LL (I FRS 3)

Under |FRS goodwill is not anortized on a straight-line basis and therefore any
anortization of goodwill after the transition date has been reversed. Goodwil |
is subject to annual tests for inpairment. Should these tests indicate that the
recoverabl e ambunt of a cash-generating unit is |lower than the carrying anount,
an inmpairnent loss is recognised for this cash-generating unit in the incone

st at enent .

Simlarly, the anortization of goodwi |l arising fromthe acquisition of
hol di ngs in associ ated conpani es previously recorded under FAS is no | onger
included in the Goup's share of associ ated conpanies' results in the
consol i dated | FRS i nconme st at enment

I NVENTORI ES (1 AS 2) / | NTANG BLE ASSETS (| AS 38)

Under | FRS MIV' s programme broadcasting rights are presented as intangible
assets in the bal ance sheet and their inpact on profit and loss is shown in the
i ncome statenent under depreciation and anortization. As before, programme
broadcasting rights are anortized as the progranmes are broadcast. Under FAS
broadcasting rights were presented under 1 nventories and their inpact on profit
and | oss was included in the other operating expenses.

As a result of the adoption of IFRS principles certain MV broadcasting rights
will be recognized in the bal ance sheet earlier than before. This will increase
the volune of broadcasting rights and related liabilities in the bal ance sheet
during the transition stage in cases where the programme is ready for
broadcasti ng and the broadcasting time has been schedul ed, even though the
programre has not yet been invoiced

FI NANCI AL | NSTRUMENTS (1 AS 32/ 39)

Fi nanci al assets available for sale

Quot ed shares are neasured at their fair values, which is the narket val ue at
the bal ance sheet date. Under FAS these were neasured at cost. The changes in
fair values are recognized directly in the fair val ue reserve under

sharehol ders’ equity.

Hedge accounting

Al ma Media Group applies hedge accounting to hedge the fair values arising from
exchange rate changes related to binding contracts for broadcasting rights. The
item hedged is the future fixed contract payments for the broadcasting rights.
The hedgi ng instrunments used are foreign exchange forward contracts.

Derivatives designated for hedgi ng purposes are neasured at their fair val ues
and recogni zed in the bal ance sheet.

Derivatives are recogni zed when they are entered into and neasured at their
fair values in the financial statements.

| NCOVE TAXES (1 AS 12)

The netting of deferred tax assets and liabilities under FAS has been reversed
whi ch has increased deferred tax assets and liabilities. Furthernore, deferred
tax assets and liabilities are recorded for |IFRS adjustnents related mainly to
finance | eases and enpl oyee benefits.

I N\VESTMENT PROPERTI ES (1 AS 40)

Properties are classified as either owner-occupied properties or as properties
hel d for investnment purposes. A na Media has decided to apply the cost node
when nmeasuring its investment properties. The fair values of the investnent
properties are given in the notes to the financial statenments in the Annua
Report.

SHARE OF ASSOCI ATED COVPANY RESULTS

Under FAS, the Group's share of its associated conmpanies' results was included
in the operating profit in the incone statenent. Under IFRS this itemis
presented separately after the operating profit. The item does not include

pl anned anortization of goodwill arising at the tine of acquisition.
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MUTUAL REAL ESTATE COVPANI ES AND HOUSI NG COVPANI ES
Under FAS hol dings in nutual real estate conpani es and housi ng conpani es are
presented as shareholdings. In the IFRS financial statements they are treated
as interests in joint ventures in accordance with | AS 31.
SEGVENT REPORTI NG (| AS 14)
Al ma Media reports Al press, Broadcasting, Business Information G oup, Mdia
Services and Ot her Qperations as its primary business segnents. Geographi cal
segnents do not apply to Alma Media Group’s operations and therefore the

conpany’ s segnent reported is restricted to the previously nmentioned
busi nesses.

ALMA MEDI A CORPORATI ON

Ahti Marti kai nen
Vice President, Corporate Communications and I nvestor Relations

DI STRI BUTI ON:  HEX Hel si nki Exchanges, principal nedia

Alma Media will hold a conference for analysts and nedia representatives at
Rest aurant Savoy, Etel desplanadi 14 (7'" floor), Helsinki, on Friday 29 April
2005, commencing at 11.00 am The conference will |ast approximately one hour

and will be hosted by Juha Bl onster, President, Business Information G oup.
Al'so present will be President and CEO Kai Tel anne and ot her menbers of the
Executive Committee. The presentation material in English will be available on
the conpany’s website, ww. al manedia.fi, from 11.00.

Further information:
Kai Tel anne, President and CEO, +358 9 507 8715

Teenu Kangas-Karki, CFO, tel. +358 9 507 8703
Ahti Marti kai nen, VP Corporate Communications and IR tel. +358 9 507 8514



