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FI NANCI AL STATEMENTS BULLETI N 2006

Alma Media Group’s full-year net sales totalled MEUR 301.9 (MEUR 285.9),
representing gromh of 5.6 % The operating profit rose to MEUR 49.1 (MEUR
42.3), up 16 % The Newspapers and Market pl aces busi nesses were very successful.
Medi a sal es for the Kauppal ehti group’s Kauppal ehti business daily were weak.
Mar ket conditions are expected to remain simlar to 2006. In 2007 net sales are
expected to continue growi ng and operating profit excluding one-tine itens to
reach at |east the sane level as in 2006

- The Group’s operating profit includes two one-tine itenms entered in the fourth
quarter: a capital gain, totalling MEUR 4.2, on the sale of properties in Kemn
and Tanpere, and cost provisions totalling MEUR 1.5 to cover the restructuring
of the Kainuun Sanomat printing works and structural reorganization within
Kauppal ehti. One-time incone in 2005 totalled MEUR 3.2 and one-tine costs MEUR
2.9.

The Group’s full-year profit before taxes amunted to MEUR 49.9 (MEUR 49.5). The
sane figure in the conmparison year, 2005, includes two one-tinme itens reported
bel ow the operating profit: a capital gain of MEUR 3.3 recognized by Al ma Media
on the associ ated conpany Tal entum Oyj’'s sale of Satama Interactive Oyj, which
increased Alma Media' s share of this associated conpany’s result, and a net

total of MEUR 4.3 in financial income related to the Goup’s restructuring in
2005.

- Newspaper nedi a sal es picked up towards the end of the year. Aamul ehti
registered record nedia sales in euro terns in Decenber. Iltalehti reached a
circul ation market share of 43.1 % between October and Decenber. The full-year
operating profit of the Newspapers unit was MEUR 38.4 (MEUR 38.9). The operating
profit was depressed by the city paper Tori. A one-time provision of MEUR 0.4
was entered in the Newspapers segnents’ accounts on the restructuring of the

Kai nuun Sanomat printing worKks.

- The full-year operating profit of the Kauppal ehti group decreased to MEUR 4.8
(MEUR 7.1) owing to weak nedi a sales in the Kauppal ehti newspaper. Personnel
negoti ati ons have been started in Kauppal ehti Oy concerning the restructuring of
operations and restoring the cost structure to a |evel corresponding to incone.
The Kauppal ehti group recorded a one-time cost provision of MEUR 1.1 on the
Kauppal ehti restructuring. The previous year’'s operating profit included a MEUR
0.8 capital gain resulting fromthe dilution of the conpany’s shareholding in
Tal entum Oyj followi ng an acquisition by Talentumpaid for partly in shares.

- The full-year operating profit recorded by Mrketplaces nore than doubled to
MEUR 2.8 (MEUR 1.1). Net sales fromcontinuing operations in Finland rose 23 %
and from operations outside Finland 121 %

Prospects in 2007

Mar ket conditions are expected to remain sinmlar to 2006. Hence net sales are
expected to show further growth and the operating profit excluding one-tinmnme
items to reach at |east the same |level as in 2006

Di vi dend proposa

Alma Media Corporation’s Board of Directors will propose to the Annual General
Meeting on 8 March 2007 that a dividend of EUR 0.65 per share be paid on the
financial year 2006. The divi dend paynent date is 20 March 2007

Presi dent and CEO Kai Tel anne:
NEWSPAPERS END THE YEAR STRONGLY

The Fi nni sh newspaper sector enjoyed a strong end to the year with nedia sal es
growing by 5.2 %during the final quarter. The entire media nmarket recorded
gromth of 4.4 %for the year. Media sales by Alma Media' s Newspapers segnent
once again grew faster than the market average at 6.1 % The nunber of visitors
to our internet pages showed vigorous growth. Iltalehti’s circulation figures
and circul ation market share increased clearly. The market share reached a
record high in Decenber, 44.7 % representing an increase of 4.6 percentage

poi nts on the previous year.
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The Kauppal ehti group failed to reach its profit targets owi ng to weaker
performance by the publishing conpany Kauppal ehti Oy itself and especially to
weak nedia sales in the Kauppal ehti paper. On the other hand, Kauppal ehti’s
subsi diaries all showed good business devel opnent. At the end of the year we
started negotiations concerning all Kauppal enti Oy enpl oyees in order to
streamline its nultinedia operations and to restore its finances to a healthy
| evel .

The Market pl aces segnment continued to grow strongly. Donestic operations grew by
27 % between Cctober and Decenber, and foreign operations by 190 % Donestic
operations were driven by the Etuovi.com online hone-buying service and printed
papers, while abroad the star performers were City24 and the Bovi sion conpani es
acquired in Sweden. Profitability in Finland inproved.

Last year the conpany pai d sharehol ders dividends and a capital repaynent
totalling MEUR 48.5. Free cash flow in 2006 brought MEUR 45.2 into the conpany.
Al ma Media wi shes to continue paying a good annual dividend and the Board of
Directors proposes a dividend of 0.65 euros per share, totalling MEUR 48.5.

ALVA MEDI A CORPCRATI ON

Terhi Lanbert-Karj al ai nen
Conmmuni cati ons Manager

DI STRI BUTI ON:  Hel si nki Exchanges, principal nedia
Further information:

Kai Tel anne, President and CEQ, tel. +358 (0)10 665 3500
Teermu Kangas-Karki, CFO, tel. +358 (0)10 665 2244

The FY2006 presentation material in English will be available from11l am at
http://ww. al manedi a. fi/home. A webcast will begin at 1.00 pmand | ast about 20
m nutes. A conference call will begin at 1.30 pm The webcast can be foll owed at
http://ww. al mamedi a.fi. To participate in the conference call, please call +44-
20 7162 0025

Alma Media is a profitably growing and internationally expandi ng conpany that
invests in the future of newspapers and the online nedia. Its best known
products are Aamul ehti, Iltalehti, Kauppalehti and Etuovi.com

Net sales in 2006 totalled EUR 302 nmillion and the operating margin was 16 %
The conmpany’s share is listed in the Md Cap segnent of the OW Nordic
Exchange’s Nordic List, trading code ALNLV. Mre information at
http://ww. al manedi a. fi/hone

ALMA MEDI A GROUP' S FI NANCI AL STATEMENTS BULLETI N JANUARY — DECEMBER 2006
Changes in Group structure conpared to 2005

On 1 July 2006 Kauppal ehti raised its holding in TietoEnator 121 Oy from49 %to
100 % The conpany was renaned Kauppal ehti 121 Oy and has annual net sal es of
around MEUR 9.

Al ma Media Lehdentekijéat, part of the Kauppal ehti group, acquired Finnish
Busi ness Communi cations Ltd on 1 July 2006. The conpany has annual net sal es of
about MEUR 2. 5.

Bovi si on AB and Obj ektvision AB were acquired for the Marketpl aces segnent on 1
July 2006. The aggregate net sales of the two conpanies is approxi mately MEUR
1.7.

Consol i dated net sales and result Cctober-Decenber 2006

Consol i dat ed net sal es between Cctober and Decenber totalled MEUR 82.9 (MEUR
75.6) and the operating profit was MEUR 16.0 (MEUR 14.8).

The Group’s circulation income rose 6.5 %to MEUR 32.9 (MEUR 30.9), driven
primarily by an increase in the weekday price of the Iltalehti daily tabloid to
1.20 (1.0) euros. The fourth quarter was a good one for nedia sal es, which
reached MEUR 40.8 (MEUR 37.8), representing growth of 8.0 %
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The Newspapers segrment recorded an operating profit between Cctober and Decenber
of MEUR 10.8 (MEUR 11.9). The operating profit was depressed by the city paper
Tori and the costs of Aamulehti’s 125th anniversary. A MEUR 0.4 provision was
entered in the Newspapers segnment’s accounts to cover one-tine restructuring
costs at the Kai nuun Sanomat printing works

The Kauppal ehti group’s October-Decenber operating profit declined to MEUR 0.8
(MEUR 3.9) owing to weak nedi a sal es by the Kauppal ehti paper. Personne
negoti ati ons have been started in the publishing conpany Kauppal ehti Oy ai med at
reorgani zation. A MEUR 1.1 provision was recorded in the Kauppal ehti group
accounts to cover the one-tine costs arising fromthis reorgani zati on. The
operating profit in 2005 included a MEUR 0.8 capital gain arising fromthe
dilution of Alma Media' s holding in Tal entum Oyj.

Net sal es from Marketpl aces’ operations in Finland, its donestic nmarket, grew by
27 % and from operations outside Finland by 190 % G owth in foreign operations
was driven by the presence of the Bovision conpanies in Sweden and growth
recorded by the City24 conpanies in Estonia and Lithuania. In Finland, the

| argest increases in business volume were evident in the Etuovi.com online home-
buying service, 52 % and the Monster.fi online recruitnment service, 30 %

The Cct ober-Decenber operating profit includes a MEUR 4.2 capital gain on the
sal e of properties in the cities of Kem and Tanpere.

Consol i dated net sales and result 2006

The Group’s net sales for the full year 2006 amounted to MEUR 301.9 (MEUR 285.9)
and the operating profit was MEUR 49.1 (MEUR 42. 3).

The Group’s circulation sales rose 4.2 %to MEUR 125.5 (MEUR 120.4) and nedi a
sales grew 5.4 %to MEUR 146.3 (MEUR 138.8). The volunme of printing contracts
declined once again. Other sales increased 22.5 %to MEUR 27.6 (MEUR 22.6).

The full-year operating profit was increased by the capital gain of MEUR 4.2 on
the sale of the Kemi and Tanpere properties. The operating profit was reduced by
restructuring costs, MEUR 1.5 in all, arising fromrestructuring of the Kai nuun
Sanomat printing works and wi thin Kauppal ehti Oy.

In the conparison year the operating profit was increased by one-tine incone
conprising a MEUR 0.8 capital gain on the dilution of the Tal entum Oyj hol di ng,
a capital gain of MEUR 1.2 on the sale of the NWs unit, and conpensation
totalling MEUR 1.2 awarded to Alma Media and paid by Edita Oyj in arbitration
proceedings related to Acta Print Oy.

Restructuring costs in the Goup reduced the conparison year’'s operating profit
by MEUR 2. 9.

In the conparison year, Alna Media' s result from associ ated conpani es was
boosted by a capital gain of MEUR 3.3 recorded by Tal entum Oyj on the sale of
Satanma Interactive Oyj, and its financial income was increased by MEUR 5.9 in
recei vables fromthe Broadcasting di vestnent.

A signing fee of MEUR 1.6 increased financial expenses in the conparison year.

Prospects in 2007

Mar ket conditions are expected to remain simlar to 2006. Hence net sales are
expected to show further growth and the operating profit excluding one-tine
items to reach at |east the same |level as in 2006

Mar ket conditions

Overall, conditions in the Finnish econony continued to be good. The consuner
confidence index was clearly higher in Decenber than on average. Mdia
advertising rose 3.7 %according to TNS Gal |l up. Conpared to the previous year,
newspaper advertising grew 2.5 % whereas advertising in business papers
declined by 2 % Online nedia advertising rose 25.7 %
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O the mmjor advertising businesses, advertising expenditure was increased by
the classified advertising sectors recruiting (+ 17.6 %, vehicles (+ 8.4 % and
homes (+ 9.3 %9. Wthin the hones and |iving segnment, furniture advertising was
given priority, showing growh of 41.3 % The nmjor businesses that reduced
advertising expenditure were travel (- 1.8 % and teleservices. Advertising of
tel eservices fell 23.3 %for the whole year but increased by 6.8 % in newspapers
bet ween Cct ober and Decenber.

Wthin the circulation areas of A na Media s newspapers, nedia sales were
boosted by the opening of new shoppi ng conpl exes: |deapark in Pirkanmaa, and a
shopping mall in Haaparanta where the major advertiser is |lkea

The daily tabloid circulation nmarket declined in 2006 by alnost 3 % principally
in the Hel sinki metropolitan area

ALMA MEDI A GROUP

KEY FI GURES 2006 2005 2006 2005
MEUR 10-12 10-12 1-12 1-12
Net sal es* 82.9 75.6 301.9 285.9
Qperating profit* 16.0 14. 8 49.1 42. 3
% of net sal es 19.3 19.6 16. 3 14. 8
Net financial expenses* 0.0 0.4 0.5 -2.7
Net financial expenses*, % of 0.0 0.5 0.2 -1.0
net sal es
Share of associ ated conpani es' 0.1 0.8 1.2 4.5
resul t*
Bal ance sheet total 199.7 243. 6
G oss capital expenditure* 3.4 3.2 19.6 19.7
Gross capital expenditure*, % 4.2 4.2 6.5 6.9
of net sales
Equity ratio 61.3 54.5
Gearing, % -5.6 -10.5
I nterest-bearing net debt -6.5 -13.2
Interest-bearing liabilities 21. 7 56. 4
Non-i nt er est - beari ng 62.7 60. 4
liabilities
Aver age personnel, cal cul ated 1 929 1 766 1 901 1 808

as full-tinme enpl oyees, excl
delivery staff*

Average no. of delivery staff* 887 834 857 900
Ear ni ng/ share, EUR 0. 16 0. 16 0.50 0.52
(basic)*

Ear ni ngs/ share, EUR 0. 16 0. 16 0.50 0.52
(diluted)*

Cash flow from operating 0.11 0.14 0.63 0. 45
activities, EUR *

Shar ehol ders' equity/share, 1.54 1.69
EUR

Mar ket capitalization 690. 2 573.0
Average no. of shares (1,000

shar es)

- basic 74 613 74 474 74 613 74 474
- diluted 74 629 74 474 74 613 74 474

No. of shares at end of period 74 613 74 613 74 613 74 613
(1,000 shares)
* applies to continuing operations

The figures in the tables are independently rounded.
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2006 2005 2006 2005
NET SALES BY SEGVENT, MEUR 10-12 10-12 1-12 1-12
Conti nui ng operations:
Newspaper s 58, 2 55,4 217,9 211, 6
Kauppal ehti group 19,0 15.9 62.6 53.8
Mar ket pl aces 6.4 5.1 23.1 22. 7
O her operations and
el i mi nations -0.7 -0.8 1.7 -2.2
Conti nui ng operations, total 82.9 75.6 301.9 285.9
Di sconti nued operations, total 67.2
Adj ust ments and el i m nati ons -4.6
Tot al 82.9 75.6  301.9 348.5
OPERATI NG PROFI T/ LOSS BY 2006 2005 2006 2005
SEGVENT, MEUR 10-12 10-12 1-12 1-12
Conti nui ng operations:
Newspaper s 10. 8 11.9 38.4 38.9
Kauppal ehti group 0.8 3.9 4.8 7.1
Mar ket pl aces 0.8 0.2 2.8 1.1
O her operations and
elinnations 3.7 -1.2 1 -4.8
Cont i nui ng operations, total 16.0 14. 8 49.1 42.3
Di sconti nued operations, total 3.7
Alma Media Group before capital 46. 0
gain )
Capital gain from Broadcasting 324.5
Tot al 16.0 14.8 49.1 370.5
NEWSPAPERS
Newspapers, key figures (MEUR) 2006 2005 2006 2005
10-12 10-12 1-12 1-12
Net sal es 58.2 55.4 217.9 211.6
Circul ation sal es 26. 4 24.7 101.8 98.1
Medi a advertising sal es 28.8 27.1 104.5 100.4
Printing sales 1.7 2.2 6.2 8.0
O her net sales 1.3 1.3 5.4 5.1
Operating profit 10. 8 11.9 38.4 38.9
Qperating margin, % 18.5 21.6 17.6 18. 4
Gross capital expenditure 0.9 1.9 4.1 7.3
Aver age personnel, calcul ated as 1 189 1179 1220 1 203
full-time enpl oyees, excl
delivery staff
No. of delivery staff 887 834 857 900

The publishing activities of 35 newspapers are reported in the Newspapers
segment. The largest are the regi onal paper Aanul ehti and the daily tabloid
Iltal ehti.

The segnment’s net sales were MEUR 217.9 (MEUR 211.6) and the operating profit
was MEUR 38.4 (MEUR 38.9).

Medi a sales in the Newspapers segnent were nore buoyant than in the Finnish
newspaper sector on average, up 4.1 %conpared to the industry average of 2.5 %
Aamul ehti reached an all-tinme high in nedia sales in Decenmber, this growth being
largely attributable to the opening of the |deapark shopping centre on 1
Decenber 2006 and to its spin-off effects. Iltalehti’s nedia sales were boosted
by the success of the online website Iltalehti.fi. The Northern Papers increased
their media sales at the end of the year, helped in part by the opening of a new
shopping mall and I kea in the town of Haaparanta.

The segnment’s operating profit was depressed by the town paper Tori, Aanulehti’s
Sunday suppl enents, and the costs of Aanmul ehti’s 125th anniversary cel ebrati ons.
Aamul ehti di scontinued its book publishing unit during the autum.
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Personnel negotiations concerning the entire workforce of the Kai nuun Sanonat
printing works (about 40 enpl oyees) were started on 7 Decenber 2006. A MEUR 0.4
one-time cost provision was entered in Decenber.
Iltalehti increased the price of its weekday i ssue on 6 Novenber 2006 from 1.0
to 1.20 euros. Iltalehti’s nmarket share in Decenber was record-high. The paper’s
good circul ati on devel opnent was supported by the Iltalehti Ilona suppl enent
I aunched in March. The market share for the full year was 41.4 % (40.0 %.
Kokkol an Sanormat was added to the Local Newspapers chain on 1 Septenber 2006

Jouko Joki nen began as publisher of Satakunnan Kansa on 1 June 2006.

KAUPPALEHTI GROUP

Kauppal ehti group key figures, MEUR 2006 2005 2006 2005

10-12 10-12 1-12 1-12
Net sal es 19.0 15.9 62.6 53.8
Circul ation sales 6.5 6.2 23.7 22.4
Medi a advertising sales 6.8 6.9 22.1 23.1
O her net sales 5.7 2.9 16. 7 8.4
Qperating profit 0.8 3.9 4.8 7.1
Qperating margin, % 4.0 24. 7 7.7 13.2
Gross capital expenditure 0.5 0.1 6.4 8.1
Aver age personnel, calcul ated as 535 420 496 418

full-tinme enpl oyees

The Kauppal ehti group specializes in produci ng busi ness and financi a
information. Its best known title is Finland s | eading business daily
Kauppal ehti. The group al so includes Al ma Medi a Lehdentekijat (contract
publ i shing) and the direct marketing conpany Kauppal ehti 121.

Net sal es of the Kauppal ehti group totalled MEUR 62.6 (MEUR 53.8) and its
operating profit was MEUR 4.8 (MEUR 7.1).

Kauppal ehti group’s net sales were increased conpared to the previous year by
the new units Kauppal ehti 121 and Fi nni sh Busi ness Communi cations Ltd from1
July 2006, and also by increased sales in the ePortti, Lehdentekijat and BNS
units.

The decrease in Kauppal ehti group’s operating profit was attributable to weak
nmedi a sales in the Kauppal ehti paper, down 7.3 %on the previous year. The
Presso paper’s nedia sales inproved towards the end of the year. Kauppal ehti’s
circulation volune and i ncone devel oped positively.

Kauppal ehti Oy announced the start of personnel negotiations concerning all its
enpl oyees on 27 Decenber 2006. These are expected to |lead to a reduction of 35-
40 enpl oyees. Restructuring costs of MEUR 1.1 were recorded in the fourth-
quarter accounts.

The previous year’s operating profit included a MEUR 0.8 capital gain related to
the dilution of the Tal entum Oyj hol di ng.

Juha-Petri Loi novuori has headed Kauppal ehti group since 1 Novenber 2006

MARKETPLACES
Mar ket pl aces key figures, MEUR 2006 2005 2006 2005
10-12 10-12 1-12 1-12
Net sal es 6.4 5.1 23.1 22.7
Operations in Finland 5.1 4.0 19.7 16.1
Oper ations outside Finland 1.2 0.4 3.3 1.5
O her operations * 0.7 5.1
Qperating profit 0.8 0.2 2.8 1.1
Profit margin, % 11.8 3.5 12. 3 4.9
Gross capital expenditure 1.7 0.8 7.3 3.5
Aver age personnel, cal cul ated as 132 91 111 109

full-time enpl oyees
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* Other operations includes the net sales of the N6 unit and New Ventures unit
for 2005. These units were divested during 2005.

The Marketpl aces unit reports Alma Media's classified services, which are
produced on the internet and supported by printed products.

Net sal es from Market pl aces anpbunted to MEUR 23.1 (MEUR 22.7) and the operating
profit was MEUR 2.8 (MEUR 1.1).

Net sales from continuing operations in Finland rose 23 % and fromforeign
operations 121 % In the latter case, sales were boosted by the inclusion of the
Bovi si on conpanies from1 July 2006, as well as growth in the Gty24 units in
Estonia and Lithuania. In Finland, the highest growmh was shown by Mnster.fi,
which raised its market share, and by the online service Etuovi.com

In nmonetary terns the operating profit was boosted nost of all by the Etuovi.com
printed papers, and the Mascus and Monster services.

ASSOCI ATED COVPANI ES

Share of results of associ ated 2006 2005 2006 2005
conpani es, MEUR 10-12 10-12 1-12 1-12
Newspaper s 0.0 0.0

Kauppal ehti group

Tal entum Oyj 0.2 1.7 0.7 5.4

O her associ at ed conpani es 0.0 0.1 0.3 0.1
Mar ket pl aces 0.0 0.0 0.0 0.0
O her operations

Acta Print Oy -0.2 -1.5 -0.4 -1.7

O her associ at ed conpani es 0.1 0.4 0.6 0.7
Tot al 0.1 0.8 1.2 4.5

The Group’s holding in Talentum Oyj, reported under the Kauppal ehti group, is
29.9 % and in Acta Print Oy, reported under O her operations, 36.0 %

Bal ance sheet and financial position

Al manova’ s purchase of Al nma Media shares was treated as a reverse acquisition by
the Financial Supervision Authority in its decision released on 26 January 2006.
This neans that the carrying values in the consolidated financial statenents are
the same as those for the old Alma Media and carried through to the new conpany
after the merger. Hence the bal ance sheet total for the new Alma Media on 7
Novenber 2005 is MEUR 247.

The bal ance sheet on 31 Decenber 2006 totalled MEUR 199.7 (31 Decenber 2005:
MEUR 243.6). The total was reduced by the maturity and repaynent on 4 Cctober
2006 of the company’s MEUR 30 nmediumterm notes, a dividend paynment of EUR 0.12
per share on 20 March 2006, and a capital repaynent to sharehol ders on 23 August
2006 anpbunting to EUR 0.53 per share. The conpany’s equity ratio rose to 61.3 %
(31 Decenber 2005: 54.5 %.

Qperating capital increased during the fourth quarter by MEUR 5.1 owing to later
than usual invoicing of Decenber nedia sales which fell due in January this
year.

The Group’s interest-bearing is denonminated in euros and therefore does not
requi re hedgi ng agai nst exchange rate differences.

Capital expenditure

Gross capital expenditure for the full year totalled MEUR 19.6 (19.7).

Acqui sitions accounted for over half of this total, the largest being a 51 %
hol ding in TietoEnator 121 Oy for an acquisition price of MEUR 3.4 (49% of the
conpany acquired in 2005), and the acquisition of the Bovision companies in
Sweden.
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Research and devel opnent costs

Research and devel opment costs in 2006 anpbunted to MEUR 1.7 (3.1). O this
total, MEUR 1.2 was capitalized and MEUR 0.5 expensed.

Ri sks and ri sk nanagenent

The nost inportant strategic risks contingent on Alma Media' s business
operations are a significant drop in the readerships of its newspapers and a
critical decline in retail advertising. The mmjor operational risks are

di sturbances in information technol ogy systens and tel ecommunication, and an
interruption of printing operations. The conpany’s financial risks are detail ed
in the notes to the financial statenents.

Alma Media' s risk managenent process identifies the risks, devel ops appropriate
ri sk managenent nethods and regularly reports on risk issues to the risk
managenent function.

Adm ni stration

Al ma Medi a’s annual general neeting, held on 8 March 2006 el ected the follow ng
to the Board of Directors: Lauri Helve, Matti Hakki nen, Matti Kavetvuo, Ka

Sei kku, Kari Stadigh and Harri Suutari. The Board elected Kari Stadigh as its
chairman and Matti Kavetvuo as its deputy chairman.

The neeting appointed KPMG Oy Ab as the conpany’s auditors

The conpany applies the recommendations (entry into force on 1 July 2004)
prepared by HEX Plc, the Central Chanber of Commerce of Finland and the

Conf ederation of Finnish Industries EK concerning the corporate governance of
i sted conpani es, subject to the follow ng derogations

- Nomination committee (Reconmendation 31) Wthin the Alma Media Goup, this
conmttee is known as the El ection Cormittee. The Board of Directors does not
appoi nt nenbers to the conmittee; the conmittee’ s nmenbers are appointed fromthe
conpany’ s princi pal sharehol ders.

- Conpensation conmittee (Recomendations 25 and 34) The Board of Directors does
not appoi nt menbers to the Conpensation Conmittee; under the Board of Directors
rul es of procedure, the nmenbers of the committee are the chairman and deputy
chairman of the Board of Directors.

Informati on on the conpany’s corporate governance are given in full and
regul arly updated on the conpany’s website
http://ww. al mamedi a. fi/ cor por at egover nancest a

The conpany al so applies the Hel si nki Exchange’s insider guidelines which canme
into force on 1 January 2006.

Per sonnel

The average nunber of enpl oyees, excluding newspaper distribution staff and
calculated as full-time enpl oyees, increased to 1,901 (1,808). The average
nunber of distribution staff totalled 857 (900). Sal aries and bonuses paid
amounted to al together MEUR 86.2 (85.7).

The Alma Medi a share

Trading in Alma Media s shares has been lively. Altogether 47.6 mllion shares
were traded on the Helsinki Stock Exchange during the year, representing 63.8 %
of the total nunber of shares. The lowest quotation in the year was EUR 6. 90

t he hi ghest was EUR 9.95 and the closing price was EUR 9. 25. The hi ghest

quot ati on was reached on 21 Decenmber 2006 after the company announced that it
was engaged in nerger tal ks with Keskisuonal ai nen Oyj. The conpany subsequently
i ssued a rel ease on 22 Decenber 2006 that these tal ks had been term nated after
no concl usi on was reached.
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The Hel si nki Exchanges ended trading in trading lots in Cctober 2006. The Al nma
Medi a share is now traded on the Nordic Md Cap List of the OW Hel sinki stock
exchange, introduced in Cctober 2006

The conpany’s market capitalization on 29 Decenber 2006 was MEUR 690. 2 ( MEUR
573.0).

The conpany had 4, 404 regi stered sharehol ders on the bal ance sheet date. There
were 11, 154,585 nomi nee-regi stered shares, or 15.0 % of the total nunber of
shares.

The conpany does not own its own shares and it has no authorization to purchase
its own shares in public trading.

Option rights

The annual general neeting on 8 March 2006 approved a three-stage option
programe (option rights 2006A, 2006B and 2006C), disapplying the pre-enptive
subscription right of the sharehol ders, under which stock options woul d be
granted to the managenents of Al nma Media Corporation and its subsidiaries as a
scheme for ensuring personnel's notivation and long-termconmitnment to the
conpany. Altogether 1,920,000 stock options may be granted in three |lots of

640, 000 each, and these nay be exercised to subscribe for at nost 1,920,000 Al na
Medi a shares.

So far 515,000 of the 2006A options have been issued to G oup managenent. A
further 65,000 options have been issued to the Group’s subsidiaries for granting
to new personnel by the Board of Directors. If all the subscription rights were
exercised, this progranme would dilute the holdings of the earlier sharehol ders
by 2.5 %

The share subscription periods and prices under the schene are:

2006A: 1 April 2008-30 April 2010, average trade-weighted price 1 April-31 May
2006

2006B: 1 April 2009-30 April 2011, average trade-weighted price 1 April-31 My
2007

2006C. 1 April 2010-30 April 2012, average trade-weighted price 1 April-31 May
2008

The subscription price of shares that may be subscribed under these stock option
rights will be reduced by the amount of dividends and capital repaynments deci ded
after the start of the period determ ning the subscription price and before the
subscription of shares, on the settlenment date for each dividend paynent or
capital repaynent. The current subscription price of the 2006A option after the
capital repaynent in 2006 is EUR 7.13 per share

The Board of Directors is authorized until 8 March 2007 to deci de on raising one
or nmore convertible bond | oans, and/or on raising the share capital with one or
nore rights issues provided that, when converting the convertibl e bonds, and/or
when i ssuing new shares, at nost 14,922,000 shares nay be issued and the share
capital may be raised by at nost 8,953,200 euros.

Thi s authorization includes the right to disapply the pre-enptive right of the
shar ehol ders provided that the conpany has wei ghty financial grounds for so
doi ng, such as the need to finance or execute acquisitions or other corporate
arrangenments or to notivate the personnel

Li quidity providing

Al ma Medi a Corporation and eQ Pankki Oy have nade a |liquidity providing contract
under whi ch eQ Pankki Oy guarantees bid and ask prices for the shares with a
maxi mum spread of 3% during 85% of the exchange’'s trading hours. The contract
applies to a mni mumof 2,000 shares.
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Fl aggi ng noti ces

17 July 2006: Oy Herttadssa Ab announced that it had made forward contracts
corresponding to a holding of 4.88 % maturing on 19 Decenber 2006. These woul d
rai se the conpany’s total holding to over 10 %

19 July 2006: Capital Goup’s holding decreased to 3.7 %

21 August 2006: Skandi navi ska Enskil da Banken’s holding rose to 5 %

13 Septenber 2006: Procormex S. A and Hel singin Mekaani nkontal o Oy announced t hat
their conbined holding would rise to 5 %through forward contracts maturing on
19 Decenber 2006

10 Novenber 2006: Evli group increased its holding to 5.6 %

18 Decenber 2006: Evli group reduces its holding to 2.9 %

The Procomex and Hel si ngi n Mekaani kontal o and the Herttaassa forward contracts
mat ured on 19 Decenber 2006; the forner two announced that their hol ding would
increase to 5 %and the latter that its holding woul d exceed 10 % on nmaturity.
Both parties renewed their contracts and their registered hol dings did not at
the tinme exceed the flagging limts nmentioned. The new maturity dates are 16
February 2007 (2.5 % and 16 March 2007 (2.5 9% for Proconex and Hel singin
Mekaani kont al o respectively, and 15 June 2007 (5.5 % for Herttadssa.

Envi ronnent al i npacts

Alma Media' s operations have a small direct inpact on the environment. However
the conpany is conmmitted to continuously naking its production and transport
processes nore environmental |y sound and energy-efficient. Paper waste in the
printing plants is minimzed.

The conpany’s main environnental inpacts relate to its newspaper printing
operations. These generate waste, which is recycled or taken to hazardous waste
treatnment plants. The conpany’s operations conply with the permts granted by
the rel evant environnmental centres.

Di vi dend proposa

Al ma Media Corporation’s Board of Directors will propose to the annual general
nmeeting on 8 March 2006 that a dividend of 0.65 euros per share be distributed
on the financial year 2006. The paynent date is 20 March 2006

Subsequent events

The conpany sold the property in Rovanien used by the Lapin Kansa newspaper to

Varma Mutual Pension | nsurance Conpany on 1 February 2007, recording a capital
gain of MEUR 1.9 on the sale

2006 2005 2006 2005

| NCOME STATEMENT, MEUR 10-12 10-12 1-12 1-12

Conti nui ng operations:

NET SALES 82.9 75.6 301.9 285.9
O her operating income 4.5 1.3 5.5 5.2
Oper ating expenses -68.8 -59.8 -248.1 -238.2
Depreci ation, anortization and ) ) ) )

i mpai rnent char ges 2.6 2.4 10.1 10.5

OPERATI NG PROFI T 16.1 14.8 49.9 42. 3
Fi nanci al incone and expenses 0.0 -0.4 -0.5 2.7
Share of results in associated 0.1 0.8 1.2 4.5

conpani es

PRCFI T BEFORE TAX 15.9 15.1 49. 6 49.5
I ncone tax -4.3 -3.0 -12.5 -10.5

PROFI T FROM CONTI NUI NG OPERATI ONS 11.8 12.1 37.3 39.0

I ncome from di sconti nued 0.1 14

operations : .

Capi tal gain on Broadcasting

di sposal 324.5

NET PROFIT FOR THE PERI OD 11.8 12.0 37.3 365.0
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2006 2005 2006
10-12 10-12 1-12
Di stribution
To the parent conpany
shar ehol der s 11.8 12.0 37.0
Mnority interest 0.0 0.0 0.3
Ear ni ngs/ share (EPS), EUR, 0.16 0.16 0.50
continui ng operations (basic)
Ear ni ngs/ share (EPS), EUR 0.16 0.16 0.50
continui ng operations (diluted)
EPS, EUR, disconti nued
operations, incl. Broadcasting
capital gain (basic)
EPS, EUR, di scontinued
operations. incl. Broadcasting
capital gain (diluted)
BALANCE SHEET, MEUR 31.12.2006 31.12.2005
ASSETS; CONTI NUI NG OPERATI ONS
NON- CURRENT ASSETS
Tangi bl e assets 51.7 60. 6
I ntangi bl e assets 9.7 7.4
Goodwi | | 30.2 18.9
Investments in associ at ed
conpani es 32.1 40. 4
QO her long-terminvestnents 3.9 6.6
Deferred tax assets 4.1 4.8
O her receivabl es 4.8 5.3
CURRENT ASSETS
Inventories 1.8 1.5
Trade and ot her receivables 31.9 28.5
Cash and cash equival ents *) 28.2 69. 6
NON- CURRENT ASSETS HELD FOR SALE 1.2
ASSETS, TOTAL 199.7 246. 6
BALANCE SHEET, MEUR 31.12.2006 31.12.2005
EQUI TY AND LI ABI LI TI ES; CONTI NUI NG
OPERATI ONS
Par ent conpany sharehol ders'
equity 114.9 126. 2
M nority interest 0.4 0.5
SHAREHOLDERS' EQUI TY, TOTAL 115.3 126.7
LI ABI LI TI ES
Deferred tax liabilities 1.8 2.0
Long-termliabilities 30.0 31.3
Current liabilities 52.6 84.8
EQUI TY AND LI ABI LI TIES, TOTAL 199.7 243.6

2005
1-12

364.6
0.4

0.52

0.52

4.37

4.37
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RECONCI LI ATI ON OF SHAREHOLDERS' EQUITY 1 JAN - 30 DEC 2006
Re- Parent M no-
Share tained conpa- rity
Share Share prem umearn- ny's inte- Equity,
MVEUR capital issue fund i ngs share rest total
Equity 1. Jan. 2006 44.8 0.0 42. 4 39.0 126.2 0.5 126.7
Cunul ative translation
di fferences 0.1 0.1 0.1
Share of assoc. conpany
items recogni zed directly
in equity -0.1 -0.1 -0.1
Net income recogni zed
directly in equity 0.0 0.0 0.0
Profit in the period 37.0 37.0 0.3 37.3
Net income entered for
t he period 37.0 37.0 0.3 37.3
Shar e- based paynents 0.3 0.3 0.3
Di vi dend paid by parent
company -9.0 -9.0 -9.0
Capital repaynent by ) ) )
parent conpany 39.5 39.5 39.5
Di vi dend pai d by ) )
subsi di ari es 0.3 0.3
Di ssol uti on of
subsi di ary -0.2 -0.2
Equity 31 Dec. 2006 44.8 0.0 2. 67.2 114.9 0.4 115.3
RECONCI LI ATI ON OF SHAREHOLDERS' EQUITY 1 JAN - 30 DEC 2005
Re- Parent M no-
tained compa- rity
Share Share Share earn- ny's inte- Equity,
MVEUR capital issue prem umings share rest total
Equity 1 Jan. 2005 26.5 1.8 50. 8 66.8 145.8 2.1 147.9
Share of itens
recogni zed directly in
associ ated conpany’s
equity 0.8 0.8 0.8
Net income recogni zed
directly in equity 0.8 0.8 0.8
Profit in the period 364.6 364.6 0.4 365.0
Net income entered for
the peri od 365.4 365.4 0.4 365.8
Est abl i shment of
Al manova Cor poration 0.1 0.9 1.0 1.0
Al manova Cor poration 5.2 47. 4 52.7 52.7
rights issue 28 April
Al manova Cor poration
rights issue 7 Novenber 39.4 405. 6 445.0 445.0
| rpact on equity of ) ) ) ) )
reverse acquisition 27.3 470.4 -393.2 -890.9 890. 8
Li sting costs -1.6 -1.6 -1.6
Mnority interest in
subsi di aries sold -1.8 -1.8
Di vi dend pai d by ) )
subsi di ari es 0.1 0.1
Share options
exer ci sed 0.9 -1.8 9.7 8.7 8.7
O her changes 0.1 0.
Equity 31 Dec. 2005 44.8 0.0 42. 4 39.0 126.2 0.5 126.7
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2006 2005 2006 2005
CASH FLOW STATEMENT, MEUR 10-12 10-12 1-12 1-12
Conti nui ng operations:
Qperating activities

Net profit for the period 11.8 12.0 37.3 39.0
Adj ust nment s 3.9 2.2 18.2 8.8
Change i n working capital -5.2 -1.5 -3.8 1.3
Financial itens and taxes -2.6 -2.3 -5.1 -15.4
Net cash provided by operating activities .9 10. 4 46. 7 33.7
Cash flow frominvesting activities .0 -1.8 -1.5 -12.0
Cash flow before financing activities 15. 8 8.6 45.2 21.7
Cash flow used in financing activities -30.6 -397.9 -86.5 -438.1
Di sconti nued operations:

Cash flow fromoperating activities 0.0 -1.3
Cash flow frominvesting activities 345.7 383.2
Cash flow used in financing activities 0.0 81.6
Change in cash and cash equival ents

(i ncrease +/ decrease -) -14.7 -43.6 -41.4 47.1

Cash and cash equival ents at start of period 42.9 113.2 69. 6 22.5
Cash and cash equival ents at cl ose of period 28.2 69. 6 28.2 69. 6

2006 2005 2006 2005
GROUP | NVESTMENTS. MEUR 10-12 10-12 1-12 1-12
Gross capital expenditure, continuing 3.4 3.2 19.6 19.7
oper ations
Gross capital expenditure, discontinued

operati ons 2.7
ftfgf capi tal expenditure on fixed assets, 3.4 3.2 19.6 22 4
ACQUI RED BUSI NESSES duri ng 1-9/ 2006, Book val ue Fai r val ues
MEUR bef ore used in

consol i dati on consol i dati on
Tangi bl e assets 0.2 0.2
I nt angi bl e assets 0.1 2.6
Recei vabl es 2.0 2.0
Cash and cash equival ents 0.9 0.9
Assets total 3.1 5.6
Deferred tax liabilities 0.7
Current liabilities 1.9 1.9
Total liabilities 1.9 2.6
Net assets 1.2 3.0
Goodwi | | arising in acquisition 8.1
Acqui si tion cost 11.1
Cash and cash equival ents of acquired
operati ons 0.9
I npact on cash flow 10. 2

During 2006 the foll owi ng conpani es were acquired: Autoinfo, Apartanent.p
housi ng portal, Bovision AB and Objektvision AB for the Marketplaces segnent.
For Kauppal ehti group segnent Medi askopas, Finnish Busi ness Communi cations Ltd
and the remaining (51 % holding of Kauppal ehti 121 Oy. For the Newspapers
segnment Kokkol an Sanonat .
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GROUP CONTI NGENT LI ABILITIES, MEUR 31.12.2006 31. 12. 2005
Col l ateral for own commitnents

Chattel nortgages 0.1 0.0
Col | ateral for others:

Cuar ant ees 0.0 2.2
O her conmitments:

Conmmi t nent s based on agreenents 0.1 0.1

M ni num rent payabl e on other rent agreenents

Wthin 12 nonths 6.1 4.8
Wthin 1-5 years 14. 6 13.3
After 5 years 13.0 13.2
Tot al 33.8 31.3
The Group al so has certain purchasing
conm tments based on IFRIC 4 that include
another rental conponent as ref. to in IAS 17. 7.7 9.6
GROUP DERI VATI VE CONTRACTS. MEUR 31.12.2006 31. 12. 2005
Raw material derivatives

Fair value * 0.0
Amount . tonnes 5 000
Nom nal val ue 2.6

Share options
Fair value * 0.8
Nomi nal val ue 2.6

* The fair value represents the yield that woul d have arisen if the derivative
positions had been cleared at the bal ance sheet date

MAI' N ACCOUNTI NG PRI NCI PLES (| FRS)

This interimreport has been prepared applying the recognition and neasurenent
principles of IAS 34 (Interim Financial Reporting).

Oning to the Goup’s restructuring in 2005, the per share data for the
conparative period have been adjusted to correspond with the current share
structure to ensure conparability.

In the conparative figures, the restructuring in 2005 is evident in the
treatnent of the nmerger of the previous Alma Media Corporation and Al nmanova
Corporation as a reverse acquisition, as required by the Finnish Financial
Supervision Authority in January 2006. The reverse acquisition took place in the
second quarter of 2005

The consolidated financial statenments have been prepared in the name of the

| egal parent conpany (Al manova Corporation until 7 Novenber 2005) but continuity
in the consolidated accounts applies to the financial statenents of the old Alma
Media. In other words the book values of the old Al ma Media have been carried
through to the new conpany.

The figures in this interimreport are unaudited

Use of estimates

This bulletin contains certain statenents that are estinmates based on
managenent’ s best know edge at the time they were nmade. For this reason they
contain risks and uncertainty. The estimates could change in the event of
significant changes in business conditions.

Al ma Media publishes its interimreport for the first three nonths of the year
at 9.00 am (EET) on 3 May 2007

ALMA MEDI A CORPORATI ON
Board of Directors



