ALVA MEDI A CORP. STOCK EXCHANGE RELEASE 10 FEBRUARY 2006, 9. 30 1 (17)
FI NANCI AL STATEMENTS BULLETI N 2005

Al ma Media Group’s operating profit rose to MEUR 42.3 (37.0), an increase of
14.3 % Net sal es showed noderate growmh to MEUR 285.9 (283.6) owing to the
decision not to take on unprofitable printing contracts. Al the reporting units
performed well. In 2006 consolidated net sales is expected to grow and the
operating profit to reach at least the previous year’'s |evel

The Goup’s operating profit includes one-tine itens totalling MEUR 3.0 arising
fromrestructuring of the parent conpany and Al press and fromthe costs of

di vesting the Broadcasting division. One-tine income anounted to MEUR 3.2 and
conpri sed conpensation of MEUR 1.2 paid by Edita Oyj agreed in arbitration
proceedi ngs and a capital gain of MEUR 1.2 on the divestnment of the NW5

busi ness. The Kauppal ehti Goup result also includes MEUR 0.8 arising from
dilution of Alma Media's holding in Talentumfollow ng a priviledged share issue
by Tal entum and a consequent increase in its share capital. Under IFRS this item
is treated as a capital gain.

- The operating profit of the Newspapers unit reached the record |l evel of MEUR
38.9 (35.7). Aamulehti’s result was the best in its history.

- The operating profit of the Kauppal ehti group was MEUR 7.1 and better than in
the previous year (MEUR 6.1.) despite the investnents in Kauppal ehti Presso.

- The operating profit of the Marketplaces unit increased to MEUR 1.1 (0. 3),
boosted by the inproved performance of Monster and Autotalli. Net sales from
Internet services grew 56 %

- Restructuring of the conpany was |argely conpleted by 7 Novenber 2005 with the
nmerger of Alma Media into Al manova. The new conpany took the name Al nma Medi a
Corporation in the nerger. The new Alma Media was adnmitted to the Main List of
t he Hel si nki Exchanges on 7 Novenber 2005. On 26 January 2006 the Finnish

Fi nanci al Supervision Authority (FSA) announced its opinion on how the purchase
of the old Alma Media s shares should be treated in the new Alma Media' s | FRS
consol i dated financial statenments. According to the FSA the conpany has treated
the purchase as a reverse acquisition in which the old Alma Media acquired

Al manova, which is now the parent conpany of the new Group. This position is
contrary to the comment expressed by the IFRS section of the Finnish Accounting
Boar d.

Prospects for 2006

Mar ket conditions are expected to remain broadly sinmlar to 2005. Hence net
sales is expected to grow nodestly in 2006 and the full-year operating profit is
forecast to at |east reach the level in 2005.

Di vidend and capital repaynent proposals

The Board of Directors of Al nma Media Corporation proposes to the Annual General
Meeting on 8 March 2006 that a dividend of EUR 0.12 per share be distributed on
the financial year 2005, dividend paynent date being 20 March 2006. The Board

al so proposes that the AGM distribute funds to the sharehol ders EUR 0. 53 per
share by reducing the share prenmi um fund. Taken together, these proposals nake
EUR 0. 65 per share. Should the AGM approve the capital repaynent proposal, these
funds are expected to be repaid to sharehol ders by the end of Septenber 2006.

Presi dent and CEO Kai Tel anne:
A GOOD YEAR BEHI ND US, AT LEAST AS GOOD TH S YEAR

“2005 was a good year for Alma Media. The Newspapers unit reported its best
result ever in nonetary and profitability terms. The good result was achi eved

t hrough chain function even though the advertising sectors of inportance to
newspapers did not show significant growth and no el ections were held during the
year.
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“A second cause for satisfaction is the inprovenent in the Kauppal ehti group’'s
operating profit despite the Presso investnents. Kauppal ehti’s nedi a sal es rose
faster than growmh in nedia advertising overall. Kauppal ehti Presso has
established its place in Finland' s newspaper sector faster than we expected.

“Mar ket pl aces continued to increase its net sales. Gowh in classified internet
mar ket pl aces was 56 % for the whole year and their aggregate operating profit
was clearly positive thanks to the pace shown by Monster and Autotalli. Their
mar ket shares and results are now visible in the entire Goup’'s profitability.
Alma Media intends to apply the sane operating nodel that has proved successfu
in Finland to the faster growi ng econom es in Finland s nei ghbouring countries.

“The Group’s bal ance sheet is extrenely strong. Wth its existing bal ance sheet
Alma Media is well able to neet the needs of its shareholders while at the sane
tinme taking the action necessary to put its strategy of profitable growth into
effect.”

ALMA MEDI A GROUP' S FI NANCI AL STATEMENTS BULLETI N JANUARY — DECEMBER 2005
Changes in Group structure conpared to 2004

This release principally describes the continuing operations of A na Media. Sone
of the tables also contain additional information on the Broadcasting business,
which is treated as a discontinued operation. The division between continuing
and di sconti nued operations has not been nade in the conparative bal ance sheet
at 31 Decenber 2004.

The conpany’s reporting units are Newspapers (fornerly Al press), Kauppal ehti
group (fornerly Business Information Group), and Marketplaces (fornerly Media
Services). These formthe continuing operations as defined by |IFRS accounting
practice.

Al manova Cor poration was established on 27 January 2005. It was a party to the
acquisition of the old Alma Media Group. Al nanova made an exchange and purchase
offer to shareholders of the old Alma Media which |asted from 30 March to 19
April 2005. Al manova and the old Alma Media were nerged on 7 Novenber 2005, a
process described in nmore detail under ‘Administration’ bel ow

On 31 January 2005 a general neeting of the old Alma Media approved the plan
proposed by the conpany’s Board of Directors to sell the Broadcasting division
for an enterprise value of at |east MEUR 460. This divestnment took place on 26
April 2005. The Broadcasting division is included in Alma Media' s consolidated
financial statenents for the period 1 January to 30 April 2005, its figures
bei ng shown under Di sconti nued Operations.

The ePortti business was added to the Kauppal ehti group on 1 July 2005. This
busi ness has annual net sales in the region of MEUR 2.

The NW5 unit was divested from Marketpl aces with effect from 1 Cctober 2005.
Thi s busi ness had net sal es of approxi mately MEUR 4. 5.

Consol i dated net sales and result QOctober-Decenber 2005

Newspaper advertising declined by alnmost 7% during the final quarter. A nma
Medi @’ s nedia sales grew by |.1 percent.
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The Group’s net sal es decreased slightly between Cctober and Decenber to MEUR
75.6 (76.5). The main reasons were a decline in external printing contracts
placed with the Group and the fact that in the previous year the net sales of
Mar ket pl aces included the NWS busi ness divested on 30 Septenber 2005.

Net sal es of Newspapers decreased to MEUR 55.4 (56.4). The Kauppal ehti group’s
net sales rose to MEUR 15.9 (14.0) and net sal es of Marketplaces' classified
services increased to MEUR 4.3 (3.5).

The Goup’s operating profit inproved between October and Decenber to MEUR 14.7
(9.2). The operating profit of the Newspapers unit inproved to MEUR 11.7 (10.4)
and its operating margin of 21.1 %was the best in its history. The conparable
operating profit of the Kauppal enti group nore than doubl ed. The | oss reported
by Kauppal ehti Presso decreased by MEUR 0.5. Moreover, Mnster and Autotall
were particularly successful. Oher factors inproving the Group’s operating
profit were the savings achieved by disnantling the earlier divisiona
structure, and a MEUR 0.8 capital gain, entered in the Kauppal ehti group
accounts, arising froma dilution in Alnma Media' s holding in Tal entum Qyj.

Consol i dated net sales and result 2005

The Group’s net sales renained virtually unchanged at MEUR 285.9 (283.6). Net

sal es of Newspapers declined slightly to MEUR 211.6 (212,4) owing to the

term nation of the unprofitable external printing contracts. Kauppal ehti group
raised its net sales to MEUR 53.8 (49.1) deriving this growh from hi gher net

sal es reported by the Lehdentekijat group and fromthe acquisition of the
ePortti business on 1 July 2005. Net sales of Marketplaces grew, despite the NW5
di sposal, to MEUR 22.7 (21.3) due to its classified marketpl aces

The Group’s operating profit rose to MEUR 42.3 (37.0), representing growth of
14.3 % Buoyant busi ness operations were supported by cost savings achieved

t hrough stream ining of the divisional and corporate structure. A significant
part of the growth in operating profit cane fromthe increase in the Newspapers
unit’s operating profit to MEUR 38.9 (35.7). Factors underlying this trend were
Aamul ehti’s best result in its history, Satakunnan Kansa's inproved
profitability owing largely to the reduction of unprofitable printing
activities, and the savings gained by dismantling the divisional structure.
Kauppal ehti group |ikew se reported an i nproved operating profit despite the
costs of |aunching the new Kauppal ehti Presso. Furthernore, Marketplaces showed
an increase in operating profit to MEUR 1.1 (0.3), the nmain factor being

i mproved profitability in the Monster and Autotalli services.

Net incone for the period totalled MEUR 365.0, which included the capital gain,
MEUR 324.5, on the disposal of the Broadcasting division

Prospects for 2006

Mar ket conditions are expected to remain broadly sinmilar to 2005. Hence net
sales is expected to grow nodestly in 2006 and the full-year operating profit is
forecast to at least reach the level in 2005.

Mar ket condi ti ons

The factors underlying the Finnish econony l|argely favoured the newspaper
sector. Low interest rates, a continuing good |evel of consumer confidence and
declini ng unenpl oynment all served to increase property, vehicle and recruitnent
advertising. On the other hand retail advertising, which is vital for this
sector, stayed at the previous year’s level and the volune of food industry
advertising showed a nmarked decline. Al in all, nedia advertising grew 3.3 %
Several new town and free papers were |aunched and this nedia group increased
its sales by only 1.6 % Online advertising grew by a further 42.1 %
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Gowh in GOP was only 2 %instead of the forecast 3 % owing to a paper industry
di spute lasting from My to June. This dispute had no inpact on newspaper
publishers or the nedia market, however

Mont hly differences in business-to-business advertising were very large, rising
by nore than 10 %in the first quarter, remaining well below the previous year’s
I evel in the second quarter, and recovering again nonth by nonth towards the end
of the year to alnobst the sanme level as at the start of the year

ALMA MEDI A GROUP

2005 2004 2005 2004
KEY | NDI CATORS ( MEUR) 10-12 10-12 1-12 1-12
Net sal es 75. 6 127.9 348.5 465. 7
OQperating profit without
capital gain on Broadcasting 14. 7 13.1 46. 0 52.1
as % of net sales 19. 4 10. 2 13.2 11.1
Net financial expenses 0.4 0.9 -1.4 5.2
as % of net sales 0.5 0.7 -0.4 1.1
Share of associ ated conpany
results 0.8 -1.6 4.5 -3.0
Bal ance sheet total 243.6 354.8
Gross capital expenditure 3.2 5.3 22.4 14. 1
as % of net sales 4.2 4.1 6.4 3.0
Equity ratio 54.5 43. 1
Cearing, % -10.5 53.5
I nterest-bearing net nebt -13.2 79.2
Interest-bearing liabilities 56.4 101.6
Non-i nt erest - beari ng
liabilities 60. 4 105. 3
No. of enpl oyees on payroll
average (excluding delivery
per sonnel ) 2 229 2 312
No. of delivery personnel 900 947
Cash flow from operating
activities/share, EUR 0.11 0. 30 0.43 0.94
Shar ehol ders' equity/share
EUR 1.69 1.96
Basi ¢ earni ngs/share, EUR 0.16 0.08 4.89 0.41
Di | uted earni ngs/share, EUR 0.16 0.08 4.89 0. 40
Basi ¢ earni ngs/ share, EUR
adjusted for capital gain 0.16 0.08 0.53 0.41
Di | uted earni ngs/share, EUR
adjusted for capital gain 0. 16 0.08 0.53 0. 40
Mar ket capitalization of
share capital 573.0 715.5

Per share data in the conparison period have been adjusted to correspond with
t he nunber of shares in the new Alma Media Corporation (Al nanova Corporation) to
achi eve conparability.
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2005 2004 2005 2004
NET SALES BY SEGMENT (MEUR) 10-12 10-12 1-12 1-12
Ongoi ng operations:
Newspaper s 55,4 56.4 211.6 212. 4
Kauppal ehti G oup 15.9 14.0 53.8 49.1
Mar ket pl aces 5.1 5.7 22.7 21.3
O her operations and
el i mnations -0.8 0.4 -2.2 0.8
Ongoi ng operations total 75.6 76.5 285.9 283. 6
Di sconti nued operations
t ot al 67.2 195. 4
Adj ustnents and elininations -4.6 -13.3
Tot al 348.5 465. 7
OPERATI NG PROFI T/ LOSS BY 2005 2004 2005 2004
SEGVENT ( MEUR) 10-12 10-12 1-12 1-12
Ongoi ng operations:
Newspaper s 11. 7 10. 4 38.9 35.7
Kauppal ehti G oup 4.0 1.1 7.1 6.1
Mar ket pl aces 0.2 -0.1 1.1 0.3
O her operations and
el i mnations -1.4 -2.2 -4.8 -5.1
Ongoi ng operations total 14. 7 9.2 42. 3 37.0
Di sconti nued operations
t ot al 0.0 3.9 3.7 15.1
Al ma Media Group before
capital gain on Broadcasting 14. 7 13.1 46.0 52.1
Capital gain on Broadcasting 324.5
Tot al 14. 7 13.1 370.5 52.1

In the segment texts the figures for the continuing operations are for the ful
year.

NEWSPAPERS

The publishing activities of 35 newspapers are reported in the Newspapers group
The largest titles are Aamulehti and the tabloid Iltal ehti.

NEWSPAPERS 2005 2004 2005 2004

Key figures (MEUR) 10-12 10-12 1-12 1-12

Net sal es 55.4 56. 4 211.6 212. 4
Crcul ation sales 24. 7 24.8 98.1 96.9
Medi a advertising sal es 27.1 27.7 100.4 98.7
Printing sal es 2.2 2.7 8.0 11.6
O her net sales 1.3 1.3 5.1 5.1
Qperating profit 11.7 10. 4 38.9 35.7
Qperating margin, % 21.1 18.5 18. 4 16. 8
Gross capital

expendi ture 2.0 0.9 7.3 3.8
Per sonnel on average

(wor kf orce) 1 498 1 515 1 547 1 603
Ful I -ti me personnel on

aver age 1 087 1 105 1 118 1 165

Alma Media is seeking to strengthen its conpetitive edge further by chaining the
activities of all its newspapers. Seven chains started operations during the
review year. The aimis to reach a higher |evel of operating profit by adopting
best practices in all the newspapers. The chai ning concept also applies to the
Kauppal ehti group and Mar ket pl aces.
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Aamul ehti’s nedi a sales grew by a nodest 2 % but were nonethel ess the best in
the paper’s history, as was its circulation sales. Costs were kept under
control

The afternoon tabloid circulation market was down by 1.9 %on the previous year
but Iltalehti succeeded in raising its narket share from39.3 %to 39.7 % An

i ncrease in the nunber of readers drove nedia advertising up by 7 % Iltal ehti
and Iltalehti Online were redesigned. Iltalehti Online’'s nmedia net sal es showed
an increase of 75 %

Sat akunnan Kansa inproved its profitability and al so managed a slight increase
inits circulation. The printing plant’s net sales fell sharply but
profitability rose once production was stripped of unprofitable work. Net sales
fromall the printing plants fell by al nost half.

The nunber of free papers published by the group grew by two during the period.
Furt hernore, the decision was announced in Cctober to |launch a new town paper in
Tanpere. Publication of this paper will start in February 2006.

KAUPPALEHTI GROUP

The Kauppal ehti group specializes in producing business infornmation. Its best
known product is Kauppal ehti.

KAUPPALEHTI GROUP 2005 2004 2005 2004

Key figures (MEUR 10-12 10-12 1-12 1-12

Net sal es 15.9 14.0 53.8 49.1
Crcul ati on sales 6.2 5.6 22. 4 20.2
Medi a advertising sal es 6.9 6.4 23.1 21.1
O her net sales 2.9 2.0 8.4 7.7
Qperating profit 3.9 1.1 7.1 6.1
Qperating margin, % 24.7 7.9 13.2 12. 4
G oss capital 0.2 1.0 8.1 1.9
expendi ture

Per sonnel on average 420 413 418 402
(wor kf orce)

Tal entum Oyj's net sal es 34.3 28.9 103.3 96.4
*

)

Tal entum Oyj's operating 3.9 4.9 9.2 9.9
profit *)

*) includes ongoi ng operations only

Net sal es of the Kauppal ehti group rose 9.7 % The growth was derived fromnedi a
sal es, which increased 9.4 % G owh was strongest in nedia sales of Kauppal ehti
Oline, up 35 %

The group’s conparabl e operating profit nanaged nodest growth despite the
negative inpact of Kauppal ehti Presso, which depressed the result by MEUR 1.5.
The group al so recorded MEUR 0.8 arising fromdilution of Kauppal ehti's hol di ng
in Talentum following a priviledged share issue by Tal entum and consequent
increase in share capital. Under IFRS this itemis treated as a capital gain.
Changes in the Kauppal ehti publications were planned and partly put into effect
during the review year. Circul ation sales of Kauppal ehti Presso continued to go
well but it took until Cctober-Novenber for nedia sales to show a good result.

Since 1 July 2005 the group has also included the ePortti business, which
specializes in sales of online databases for use by public authorities and
enterprises. Fromthe sanme date Kauppal ehti has al so owned a 49 % stake in the
direct marketing conpany TietoEnator 121 Oy.

The associ ated conpany Tal entum Oyj (holding 29.9 % contributed MEUR 5.5 (1.9)
to Alma Media’s result between January and Decenber.
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MARKETPLACES

The units reported within Marketplaces are its classified services (both online
and printed). These services are Etuovi.com (home-buying), Autotalli.com (used
cars), Monster.fi (recruitnment), Mascus.com (heavy nachinery), and Cty24 (hone-
buying) in the Baltic countries. Reporting in the first nine nonths of the year
al so included the NWS busi ness, which provided technol ogy services for
interactive nedia. This business was sold to Plenware Oy on 30 Septenber 2005.

MARKETPLACES 2005 2004 2005 2004

Key figures (MEUR) 10-12 10-12 1-12 1-12

Net sal es 5.1 5.7 22. 7 21.3
Net sales of classified 4.3 3.5 16.9 12. 7
servi ces

Net sales of IT systens 0.7 2.0 6.0 7.6
Net sal es of New Ventures 0.0 0.5 0.1 1.4
Qperating profit 0.2 -0.1 1.1 0.3
Qperating margin, % 3.5 - 4.9 1.4
Gross capital investnent 0.8 1.1 3.5 2.0
Per sonnel on average 91 118 109 115
(wor kf orce)

Acta Print Oy's net sales 20.1 20.9 78.4 83.1
Acta Print Oy's operating -3.4 -1.7 -2.8 -5.3

profit/loss

Net sal es of Marketplaces rose vigorously fromMEUR 0.3 to MEUR 1.1. Net sales
of the online (Internet) narketplaces grew 56 % during the year. Monster.fi
i ncreased 93 % and Autotalli.com81 % Etuovi.comshowed growth of 27 %

Mar ket pl aces has a central role to play in Alma Media' s internationalization
strategy. In January 2005 Al ma Media acquired City24, the property portal in
Estonia. This service was extended to Latvia in the sumer and to Lithuania in
Cctober. Gty24’s net sales rose 74 % on the previous year.

The associ ated conpany Acta Print Oy (holding 36 %9 contributed MEUR -1.7 (-6.1)
to Alma Media Goup’s pretax profit between January and Decemnber.

BROADCASTI NG

The Broadcasting busi ness was sold on 20 April 2005.

BROADCASTI NG 2005 2004

Key figures (NMEUR) 1-4 1-12

Net sal es 66. 8 195. 4
Qperating profit 3.7 15.1
Qperating margin, % 5.5 7.7
Gross capital investnent 2.7 5.2
Per sonnel on average

(wor kf orce) 526 516
TV4 AB' s net sales 90. 3 254. 4
TV4 AB's operating

profit 0.5 4.4

The 2005 figures cover the period 1 January — 30 April 2005.
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Bal ance sheet and financial position

The Group’s bal ance sheet totalled MEUR 243.6 at the end of Decenber. Cash flow
before financing activities, MEUR 21.7 (44.9), was considerably | ower than one
year earlier. The conparison year included several one-tine itens that affected
cash flow including tax rebates and proceeds fromthe di sposal of investnents.
Cash flow after financing operations was MEUR -438.1 (-42.7) and included | oan
repaynents and the purchases of the shares redeened in Al nanova’ s exchange and
purchase offer and share redeenmed from Bonni er & Bonni er AB and Proventus

I ndustrier AB. Wth respect to discontinued operations, the main factor was cash
flow of MEUR 460 arising fromthe Broadcasting divestnent.

Capital expenditure

Gross capital expenditure anmbunted to MEUR 19.7 (8.9). Roughly 42 % of the total
went on shares in G oup conpanies. In other respects capital expenditure rel ated
to nornal nmmi ntenance and repl acenent itens.

Adni ni stration

Al manova Corporation was established on 27 January 2005 and recorded in the
Trade Register on 3 February 2005. The conpany was party to the acquisition of
the old Alma Media Group. The nenbers of the Board of Directors between 27
January and 28 April 2005 were Matti Rantanen (chairman), Axel Cedercreutz and
Jorma Lei nonen. The conpany’s president was Eero Mirda and the auditors were KPMG
Oy Ab, under the supervision of principal auditor Muuri Palvi.

An extraordi nary general neeting of Al manova sharehol ders on 23 March 2005
approved a nmerger plan calling for the nmerger of the old Alna Media with
Al manova. This woul d be executed by dissolving the old Alma Nedia and
transferring its assets and liabilities to A nanova.

Al manova’ s public exchange and purchase offer for the shares of the old Al ma
Media started on 30 March and ended on 19 April 2005. The terms of this offer
are described under ‘Al ma Media Share' bel ow

Al manova was |isted on the Pre List of the Hel sinki Exchanges on 28 April 2005.
Since its listing the nenbers of the Board of Directors, elected by an
extraordi nary general neeting on 23 March 2005, have been Kari Stadigh
(chairman), Mtti Kavetvuo (deputy chairnman), Lauri Helve, Mtti Hakki nen and
Harri Suutari. Since listing on the Pre-List, the conpany’s president and chi ef
executive officer has been Kai Tel anne.

Al manova signed a MEUR 100 commerci al paper programre on 8 Septenber 2005

all owi ng the conpany to issue papers with a maturity of |ess than one year. The
new progranme replaces the MEUR 75 commerci al paper programme of the old Al na
Medi a.

The old Al ma Media and Al manova were schedul ed to nerge on 3 Cctober 2005. The
nerger was postponed, however, when Al manova was nmade aware in Septenber 2005
that the Finnish Financial Supervision Authority (FSA) had deci ded to reconsider
how Al manova’ s purchase of the Alma Media shares should be treated in A nmanova’'s
forthcom ng consolidated financial statements in conpliance with International

Fi nanci al Reporting Standards (IFRS).

At the sanme time Al manova announced it woul d postpone the previously agreed
purchase of the Alma Media shares from Bonni er & Bonni er AB and Proventus
Industrier AB as well as the listing of the Al manova share on the Main List of
t he Hel si nki Exchanges.

Al t hough the FSA had not yet given its final ruling, the nerger of Al manova and
Al ma Medi a was executed on 7 Novenber 2005.
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The shares held by Bonnier & Bonnier and Proventus Industrier AB were
transferred to Almanova in a bl ock transacti on on 2 Novenber 2005, after which
the old Alma Media becanme a subsidiary of Almanova with a holding of 52.7 % The
shares and options of the old Alma Media held by Al nanova, and the shares of the
old Alma Media acquired from Bonnier & Bonnier and Proventus AB, were cancelled
in the nerger. The new conpany took the name Al na Medi a Corporation

The conpany applies the recommendations (entry into force on July 1, 2004)
prepared by HEX Plc, the Central Chanber of Commerce of Finland and the
Conf ederati on of Finnish Industry and Industry EK concerning the corporate
governance of |isted compani es, subject to the follow ng derogations:

1. Nomination committee (Recommendation 31)

Wthin the Alma Media Group, this commttee is known as the Election Commttee.
The Board of Directors does not appoint nenbers to the committee; the
conmittee's nenbers are appointed fromthe conpany’s principal sharehol ders

2. Conpensation committee (Recommendations 25 and 34)

The Board of Directors does not appoint nenbers to the Conpensation Committee;
under the Board of Directors’ rules of procedure, the nenbers of the committee
are the Chairnman and Deputy Chairnan of the Board of Directors.

The conpany’s corporate governance is given in full, and regularly updated, on
the conpany’s website at http://ww. al manedi a. fi/cor por at egover nancest a.

The conpany applies the Insider Cuidelines of the Helsinki Exchanges that cane
into force on 1 January 2006.

The Al na Media share
The main points of Al manova’'s exchange and purchase offer were as foll ows:

- The old Alma Media will sell the Broadcasting division to a conpany owned by
Bonni er & Bonni er AB and Proventus Industrier AB for an enterprise value of MEUR
460.

- Bonnier & Bonnier AB and Proventus Industrier AB will sell their holdings in
the old Alma Media to Al manova.

- Almanova will make a public exchange and purchase offer to all sharehol ders
except the above nentioned.

- Inthis offer EUR 14.00 will be paid for each Series | share (EUR 6.50 in cash
and the remai nder in A manova shares), and EUR 12.00 for each Series Il share
(EUR 5.60 in cash and the renai nder in Al nanova shares), as well as EUR 29. 00
for each 1999A warrant and EUR 25.70 for each 1999B warrant.

- After this, the old Alma Media will be nerged with Al manova. The new conpany
wi || continue under the nane Alna Media Corporation to engage i n newspaper
publ i shing, business information and cl assified marketpl aces.

Al in all 13.03 %of Alna Media's share capital and 4.69 % of the total nunber
of votes was transferred to Al nanova as a result of this exchange and purchase
of fer including the new shares subscribable under the option rights transferred
to Al manova. The option rights were cancelled and were not exercised to
subscri be for new shares.

The new Al manova shares were entered on 29 April 2005 in the book-entry accounts
of the Alnma Media sharehol ders who had accepted the exchange and purchase offer
and on the sanme date those who had accepted the exchange and purchase offer were
paid their cash consideration
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Mer ger consideration on 7 Novenber 2005

Under the nerger plan, the consideration for the sharehol ders of the old A na
Media woul d be paid in new shares issued by Al manova. The sharehol ders of Al na
Medi a woul d receive seven (7) shares of Al manova for three (3) Series | shares
of Alma Media and two (2) shares of Al nanova for each (1) Series Il share of

Al ma Media. Where the holding of Series | shares of a shareholder in Al ma Media
was not divisible by three, the sharehol der would recei ve nonetary consi deration
of 14.00 euros per each Series | share in Alma Medi a exceedi ng the highest
nunber of shares divisible by three.

Li stings

Al manova was adnitted to the Pre-list of the Helsinki Stock Exchange on 28 Apri
2005. The conpany had one shares series and 8,950, 816 shares.

Fol  owi ng the nerger the conpany was |isted under the nane of Alnma Media
Corporation on the Main List of the Hel sinki Stock Exchange on 7 Novenber 2005.
The conpany has one share series and 74,612,523 shares. The conpany’'s fully paid
up and registered share capital totalled 44,767,513.80 euros on the bal ance
sheet date.

Share perfornance and trading

Trading in the new Alma Media's share has been lively and the share price has
been rising strongly. Altogether 10.1 million shares, or 13.5 % of the total
were traded between 7 Novenber and 31 Decenber 2005. The lowest price in the
peri od was EUR 6.55 (10 Novenber 2005) and the highest was EUR 7.75 (29 Decenber
2005). The closing price was EUR 7. 68.

The market capitalization of the conpany on 30 Decenber 2005 was MEUR 573.0.

The conpany had 3, 620 sharehol ders in book-entry accounts on the bal ance sheet
date. Nomi nee-registered shares totalled 21,007,475, or 28.2 %of the tota
nunber of shares.

Li quidity providing agreenent

Al ma Medi a Corporation and eQ Pankki Oy have made a liquidity providing contract
under whi ch eQ Pankki Oy guarantees bid and ask prices for the shares with a
maxi mum spread of 3% during 85% of the exchange’'s tradi ng hours. The contract
applies to a mninmumof 2,000 shares, which corresponds to 40 share |ots.

Fl aggi ng notices

In conjunction with the merger on 7 Novenber 2005 Varnma Mutual Pension |nsurance
Conmpany’s holding of Alma Media' s share capital and votes was bel ow one-tenth
(1/10) of the total and Kal eva Mutual Insurance Conpany’s hol di ng exceeded one-
twentieth (1/20) of the total

Capital Goup’s holding of Alma Media's share capital and votes exceeded one-
twentieth (1/20) of the total on 24 Novenber 2005

Oy Herttaassa Ab’'s holding of the share capital and shares exceeded one-
twentieth of the total on 19 Decenber 2005

Envi ronment al i npact

Alma Media's operations have a small direct inpact on the environnent given the
nature of the company's business. The conpany is conmitted to pronoting the
principl es of sustainabl e devel opnent and encourages its business units and
personnel to apply themactively. Its printing plants, for exanple, endeavour to
keep the macul ature paper to the mninmumand in 2005 nacul ature paper was
reduced by about 10 % Dyes remaining after press cleaning are sent to hazardous
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waste treatnent plants for disposal. In 2004 the waste paper collection system
in Finland collected 73 % of all waste paper, an outstanding result by European
st andar ds.

Di vi dend and capital repaynent proposal

The Board of Directors of Al nma Media Corporation proposes to the Annual General
Meeting on 8 March 2006 that a dividend of EUR 0.12 per share be distributed on
the financial year 2005, dividend paynent date being 20 March 2006. The Board

al so proposes that the AGM distribute funds to the sharehol ders EUR 0. 53 per
share by reducing the share prem um fund. Taken together, these proposals nake
EUR 0. 65 per share. Should the AGM approve the capital repaynent proposal, these
funds are expected to be repaid to sharehol ders by the end of Septenber 2006.

Subsequent events

On 26 January 2006 the Finnish Financial Supervision Authority announced its

opi nion concerning the treatnment of the purchase of the old Alma Media's shares
in the | FRS consolidated financial statenents of the new Alma Media. The FSA has
decided to treat this purchase as a reverse acquisition in which the acquiring
conpany was the old Alnma Media Corporation and the conpany bei ng acquired was

Al manova Corporation, the latter being the new Goup’s parent conpany, A na

Medi a Cor porati on.

2005 2004 2005 2004

| NCOVE STATEMENT ( MEUR) 10- 12 10-12 1-12 1-12

Ongoi ng operations:

NET SALES 75.6 76.5 285.9 283.6
O her operating incone 1.3 0.5 5.2 2.9
Operati ng expenses -59.8 -66.4 -238.2 -237.9
Depreci ati on and witedowns -2.4 -1.4 -10.5 -11.6

OPERATI NG PROFI T 14. 7 9.2 42. 3 37.0
Fi nanci al incone and expenses -0.4 0.0 2.7 -0.1
Associ at ed conpani es, share of

results 0.8 -2.8 4.5 -3.6

PROFI T BEFORE TAXES 15.1 6.4 49.5 33.3
I ncone taxes -3.0 -4.2 -10.5 -11.8

PROFI T FROM ONGO NG OPERATI ONS 12.1 2.2 39.0 21.5

Result from di sconti nued

operations -0.1 3.4 1.4 8.6

Capital gain on Broadcasting 324.5

NET PROFI T FOR THE PERI CD 12.0 5.6 365.0 30.1

Di stri bution

To parent conpany owners 12.0 5.4 364.6 29.2
To minority hol ders 0.0 0.2 0.4 0.9

Basi ¢ earni ngs/ share, EUR, ongoi ng

operations 0.16 0. 03 0.52 0. 30

Di | uted earni ngs/share, EUR

ongoi ng operations 0.16 0.03 0.52 0.29

Basi ¢ earni ngs/ share, EUR

di sconti nued operations, incl.

capital gain on Broadcasting 0. 05 4. 37 0.11
Di | uted earni ngs/share, EUR,

di sconti nued operations, incl.

capital gain on Broadcasting 0. 05 4. 37 0.11



| NCOVE STATEMENTS OF COVPARATI VE YEAR BY QUARTER ( MEUR)

2004

| NCOVE STATEMENT 1-3

Ongoi ng operations:

NET SALES 67.3
O her operating i nconme 1.2
Operati ng expenses -57.5
Depreci ati on and witedowns -2.9

OPERATI NG PROFI T 8.1
Fi nanci al income and expenses 0.1
Associ at ed conpani es, share of

results -0.4

PROFI T BEFORE TAXES 7.8

I ncone taxes -1.3

PROFI T FROM ONGO NG OPERATI ONS 6.5

Resul t from di sconti nued

operations -1.7

NET PROFI T FOR THE PERI CD 4.8

Di stribution
To parent conpany owners 4.8
To minority hol ders 0.0

Basi ¢ earni ngs/ share, EUR, ongoi ng

operations 0.09

Di | uted earni ngs/share, EUR

ongoi ng operations 0.09

Basi ¢ earni ngs/ share, EUR

di sconti nued operations -0.02

Di | uted earni ngs/share, EUR

di sconti nued operations -0.02

RECONCI LI ATI ON OF NET PROFI T 10- 12/ 2004
FAS/ | FRS ( MEUR)

2004
10-12
Net profit for the period FAS 4.1
Reversal of goodwi ||
anortization (IFRS 3) 1.2

Reversal of goodwi ||
anortization included in results
of associ ated conpanies (I AS 28)

Fi nance | eases (I AS 17)

I ncone taxes (IAS 12)

Shar e- based paynents (I FRS 2) -
Net profit for the period |IFRS
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BALANCE SHEET ( MEUR) 31.12.2005 31.12. 2004
ASSETS
NON- CURRENT ASSETS
Tangi bl e assets 60. 6 87.1
I nt angi bl e assets 7.4 61.1
Goodwi | | 18.9 18.7
Hol di ngs i n associ at ed conpani es 40. 4 102. 3
O her investnents 6.6 7.3
Deferred tax assets 4.8 5.0
O her receivabl es 5.3 7.2
CURRENT ASSETS
I nventories 1.6 2.0
Accounts recei vabl e and ot her
recei vabl es 28.5 41.6
Cash and bank 69. 6 22.5
ASSETS TOTAL 243.6 354.8

The divi si on between ongoi ng and di sconti nued operations has not been made in
the conparative bal ance sheet at 31 Decenber 2004; instead, each bal ance sheet
itemincludes the rel evant Broadcasting itens.

BALANCE SHEET ( MEUR) 31.12.2005 31. 12. 2004
SHAREHOLDERS' EQUI TY AND
LI ABI LI TI ES
Shar ehol ders' equity bel ongi ng
to parent conpany owners 126. 2 145. 8
M nority interest 0.5 2.1
SHAREHOLDERS' EQUI TY TOTAL 126. 7 147.9
LI ABI LI TI ES
Deferred tax liabilities 1.5 3.5
Non-current liabilities 31.3 82.6
Current liabilities 84.0 120.9

SHAREHOLDERS' EQUI TY AND
LI ABI LI TI ES TOTAL 243.6 354.8



RECONCI LI ATI ON OF SHAREHOLDERS' EQUITY 1.1.-31.12.2005

Re-
Shar e Share tained Parent
capit Share prem umearn- conpany, M nority Equity,
MEUR al i ssue fund i ngs t ot al interest total
Equity 1.1.2005 26.5 1.8 50. 8 66. 8 145. 8 2.1 147.9
Share options used 0.9-1.8 9.7 8.7 8.7
Al manova' s
est abl i shnent 0.1 0.9 1.0 1.0
Al manova's rights issue
28 April 5.2 47. 4 52.7 52.7
Al manova's rights issue
7 Novemnber 39.4 405. 6 445.0 445.0
Merger and i nmpact of
reverse acquisition -27.3 -470.4 -393.2 -890.9 -890.9
Shar e exchange and
l'isting costs -1.6 -1.6 -1.6
Itens recogni zed
directly by associ ated
conmpanies in equity 0.8 0.8 0.8
Mnority interest in
di vested subsidiaries -1.8 -1.8
Di vi dend paynent in
subsi di ari es -0.1 -0.1
O her changes 0.1 0.1 0.1
Net profit in the
period 364. 6 364. 6 0.4 365.0
Equity 30.12. 2005 44. 8 42. 4 39.0 126. 2 0.5 126. 7
CALCULATI ON OF CHANGES TO SHAREHOLDERS' EQUITY 1.1.-30.12.2004
Accum
ul at ed Re- M nor- Share-
Share trans- Fair tained Parent ity hol der s’
Share Share prem umlation value earn- conpanyinter- equity,
MEUR capital i ssue fund di fferencereserveings t ot al est t ot al
Equity at
1.1.2004 26.5 50. 6 -0.3 0.6 76.9 154.3 1.4 155.
Sal e of financial
assets available for
sal e -0.6 -0.6 - 0.
Change in
translation
di fference 0.3 0.3 -0.2 0.
Di vi dend
paynent
Subscri bed
using warrants 1.8 1.8 1.
Share options
exerci sed 0.2 0.2 0.
Di vi dend
paynment -39.3 -39.3 - 39.
Net profit
for the period 29.2 29.2 0.9 30.
Equity at
31.12.2004 26.5 1.8 50. 8 0.0 0.0 66.8 145.8 2.1 147.

Conpl ete reconciliation of sharehol ders'

equity for the full

year
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2004 is

presented in the stock exchange rel ease dated 24 March 2005 on the inpacts of

| FRS adopti on.
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RECONCI LI ATI ON OF SHAREHOLDERS' EQUI TY 31.12. 2003 31.12. 2004
FAS/ | FRS ( MEUR)
FAS Sharehol ders' equity 167.0 150.
I AS 17 Leases, and sale and |easeback -10.0 -10.
transacti ons
| AS 19 Enpl oyee benefits -1.0 -1
| AS 16 Property, plant and equi prent -0.6 -0.
| AS 36 | npairnent of assets -0.3 -0.
| AS 28 Investnents in associated conpani es -4.8 -4.
I AS 39 Financial instrunents 0.8 0.
| AS 12 Incone taxes 3.2 3.
Change in net profit for the period FAS/|FRS 0.0 8.
Shar ehol ders' equity bel onging to parent conpany 154. 3 145.
hol ders | FRS
Mnority interest 1.4 2
FAS Sharehol ders' equity 155.7 147.
2005 2004
CASH FLOW STATEMENT 1-12 1-12
Ongoi ng operations:
Oper ati ons
Net profit for the period 39.0 21.
Adj ust nent s 8.8 27.
Change in working capital 1.3 -1.
Fi nancial itens and taxes -15.4 -1.
Cash flow fromoperating activities total 33.7 46.
Cash flow after investing activities -12.0 -1.
Cash flow before financing activities 21.7 44.
Cash flow from financing activities -438. 1 -42.
Di sconti nued operations:
Cash flow fromoperating activities -1.3 21.
Cash flow frominvesting activities 383.2 0
Cash flow from financing activities 81.6 - 25.
Change in cash and bank (increase +/ decrease -) 47. 1 -1.
Cash and bank at begi nning of period 22.5 24.
Cash and bank at end of period 69. 6 22.
2005 2004 2005 2004
GROUP | NVESTMENTS ( MEUR) 10-12 10-12 1-12 1-12
G oss capital expenditure, ongoing
operations 3.2 3.5 19.7 8.
Gross capital expenditure, discontinued
operations 0.0 1.8 2.7 5.

G oss capital expenditure on fixed
assets 3.2 5.3 22. 4 14.
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GROUP CONTI GENT LI ABI LI TIES ( MEUR) 31.12. 2005 31.12.2004
Col l ateral for own commitnents
Mort gages on | and and bui |l di ngs 0.0 0.0
Chattel nortgages 0.0 0.1
O her own conmitnents
O her conmitments 2.3 2.5
M ni rum rents payabl e on other rent agreenents:
Wthin one year 4.7 5.4
Wthin 1-5 years 13.3 14. 7
After five years 13.2 17.7
Tot al 31.3 37.8

Accounting principles

This report has been prepared applying the recognition and nmeasur enent
principles of |IFRS

Alma Media G oup adopted the International Financial Reporting Standards (1FRS)
inits interimand year-end reports fromthe begi nning of 2005. The | FRS openi ng
bal ance sheet at 1 January 2004 has been prepared using the Standards and
Interpretations currently in force.

The main differences in accounting principles between the interimreport
prepared according to |FRS and the earlier interimand annual reports prepared
according to FAS are described in Alma Media's IFRS transition rel ease dated 23
Mar ch 2005.

A reverse acquisition neans that the acquiring party in the consolidated
financial statenents is the old Alma Media Corporation (corporate | D code
1449580-9) and the conpany being acquired is the Goup’s existing | egal parent
conpany Al ma Medi a Corporation (fornerly Al nmanova Corporation, corporate |ID code
1944757-4). The consolidated financial statenents have been prepared in the nane
of the current |egal parent conpany but in the consolidated accounts continuity
refers to the accounts of the old Alna Media. This neans that the carrying
values in the old Alma Media' s accounts continue unchanged after the nerger. The
accounting period is 12 nonths and the conparison figures are the conparison
figures of the old Alma Media G oup. The nerger of the acquired conpany

(Al manova Corporation, now Al ma Medi a Corporation) does not give rise to new
goodwi I I in the consolidated bal ance sheet.

The figures in this bulletin are unaudited.

Use of estimates

This bulletin contains certain statenents that are estinmates based on
managenent’s best know edge at the time they were made. For this reason they
contain risks and uncertainty. The estinmates could change in the event of
significant changes in business conditions.

Al ma Media publishes its interimreport for the first three nonths of 2006 at
9.30 am on Thursday, 27 April 2006.

ALMA MEDI A CORPORATI ON
Board of Directors

DI STRI BUTI ON:  Hel si nki Exchanges, principal nedia
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Further information:

Kai Tel anne, President and CEQ +358 10 665 3500
Teenmu Kangas-Karki, CFO tel. +358 10 655 2244
Ahti Marti kai nen, SVP Corporate Comruni cations and IR, tel. +358 10 665 2242

Alma Media will hold a conference for analysts and nmedi a representatives at

Rest aur ant Porssi, Fabiankatu 14, Hel sinki, on Friday 10 February 2006,
comrencing at 11.30 am The conference will |ast approxinmately one hour and will
be hosted by President and CEO Kai Tel anne and CFO Teenu Kangas-Karki as well as
ot her nmenbers of the Group Executive Team The presentation material in English
will be available on the conmpany’s website, http://ww. al manedi a. fi/honme, from
11. 30.

A webcast will start in English at 3.00 pmand | ast for approxi mately 20
mnutes. It will be followed i mediately, i.e. at 3.20 pm by a Conference Call.
The webcast can be followed at http://ww. al ranedi a.fi. If you wish to
participate in the Conference Call, please call at +44-20-7162 0025.

Alma Media's annual review is based on the rel eases published during 2005. These
can be viewed at http://ww. al manedi a. fi/rel eases.

Alma Media is a Finnish nedia group that publishes newspapers, produces and

di stributes econonic information, and naintai ns online marketplaces. The Group’'s
portfolio contains business, afternoon, regional, |local and town papers. Al na
Medi a al so owns | eadi ng online marketpl aces, a business that it is expanding
into markets outside Finland.

Al ma Medi a's best known products are the Aanulehti, Iltalehti and Kauppal ehti
papers and the Etuovi.com hone-buying Internet service. The G oup derives about
hal f of its net sales fromnedi a advertising and roughly 40 % fr om newspaper
circulation revenues. Net sales in 2005 (excluding the television and radio
broadcasti ng operation divested in 2005) ambunted to MEUR 286, generating an
operating margin of 13.2% The conpany’'s share is quoted on the Main List of the
Hel si nki Exchanges. More information at http://ww. al manedi a. fi .



