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Alma Media’s Q2/2016 in brief

Good growth in profitability and digital
business

Alma Media’s businesses keep up their strong
pace in Q2

* Alma Media’s revenue increased by 25.9% to * Alma Markets: the excellent performance included

MEUR 92.0 due to the positive sales
development of Alma Markets and Alma News &
Life as well as the Talentum acquisition.
Adjusted operating profit increased by 45.5% to
MEUR 9.9.

Earnings per share were weighed down by a
provision of MEUR 1.5 recognised in relation to
restructuring expenses in Alma Talent’s Swedish
operations.

Revenue from online business grew to

MEUR 33.8 and represented 36.7% of the
Group's total revenue.

both international recruitment services and
domestic marketplaces.

Alma Talent: operating profit improved thanks to
cost synergies from integration. The segment’s
restructuring measures in Finland are mostly
complete in Finland and still ongoing in Sweden.
Alma News & Life: digital advertising revenue
continued to grow for the third consecutive
quarter. Operating profit doubled.

Alma Regions: positive development in digital
content and advertising revenue, but not yet
sufficient to cover the gap left by declining print
media revenue.
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The start of the summer season brought a slight boost
to media advertising; online advertising grew by 15.4%
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— Advertising sales total, chg%  ——Newspaper advertising, chg%  ===Online advertising, chg %

Source: TNS Media Intelligence



Media advertising is growing in many industries

Total market, change from previous year

P4 2016 vs 2015 P5 2016 vs 2015 P6 2016 vs 2015
Retail 2,4 %
Food & bev. 0,7 % Food

Motor v. 8,4 % Mot
Entert 1,1%

Tourism 3,7% Touri

Houses 8,7 % Ho

Rec 6,7 %
-40,4 %
-21,4 %

Total +1.6% Total +3.8%

Total -8.6%

Source: TNS Media Intelligence
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GDP growth and forecasts in Alma’s operating
countries in 2015—2017E

W 2015 W 2016 7 2017
5% 4,2 %
6%
3°7 o0 33%
3%
1,9% 1,9%
1%
-1% Estonia Latvia Lithuania Czech Rep. Slovakia
MW 2015 W 2016 7 2017
0,
5% 41%
3,4 % 36% 37%  36%
3%
1% 0,7% 07%
-1% Croatia Sweden Finland Poland Hungary

Source: European Economic Forecast, European Comission
Spring 05/2016.
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Revenue: the strong pace seen earlier in the year was
maintained in Q2

* Qa2revenue +25.9% to MEUR g2.0. Alma Talent’s revenue grew, in particular, as a result of the Talentum acquisition.
* Revenue also grew thanks to the positive sales development of Alma Markets and Alma News & Life.
Alma Regions was weighed down by a decrease in advertising and content revenue.

0.7 -1.1
MEUR
Q2 2015 Alma Markets Alma Talent  Alma News & Life  Alma Regions Q22016



Operating profit Q2: positive development in
profitability

* Adjusted operating profit +45.5% to MEUR 9.9 or 10.8 % (9.3 %) of revenue.
* The operating profit includes net adjusted items in the amount of MEUR -0.8 (1.3) related to restructuring and gains on

sales from acquisitions achieved in stages.

1.0 -0.3 -0.2
1_5 - ]

1.0 -

MEUR

Q2 2015 Alma Markets Alma Talent Alma News & Life Alma Regions Group operations Q22016
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Digital business grew by 29.5% in Q2

MEUR

2008

2009 2010 2011 2012

mmm Revenue from digital business

2013 2014 2015

ammShare of total revenue

2016
YTD

Digital business by segments
Q2/2016

6.5%

14.2%

52.4%

27.0%
B Alma Regions Alma News & Life

m Alma Talent ® Alma Markets



Continued growth in Alma’s international business

Revenue Adjusted EBIT
Q2 2015 Q22016 MEUR
m Domestic ® Foreign Operations Not Allocated

Q2 2015 Q22016
B Domestic M Foreign Operations ® Not Allocated

Personnel
Q2/2016

m Domestic H Foreign Operations

MEUR
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Long-term financial targets

Alma Media’s financial 2012 2013 pYok VA 2015 Q2/2016
targets
Digital business growth 36.8% 8.4 % 11.9 % 8.7% 30.1% -

Return on Investment 13.8 % 10.0% 9.8 % 6.9 % 9.3%
(ROI), %
Dividend payout ratio* 45 % 50 % 63 % 92 % n/a -

*Includes capital repayment to shareholders.



Revenue breakdown Q2/2016

* Content revenue +34.7% (MEUR +8.4) * Advertising revenue +18.8% (MEUR +7.2)
» Talentum’s effect on content revenue * Online advertising sales +27.5% (MEUR +5.6)
MEUR +8.9. * Advertising sales for print media +9.1%
* Comparable content revenue declined by 1.4% (MEUR +1.6)
due to the lower circulations of print media. * Talentum’s effect on the increase in advertising

revenue was MEUR +4.2.

25.9 %

MEUR

Alma Markets Alma Talent Alma News & Life Alma Regions Alma Media total
EL m Q22015 mQ22016



Operating profit breakdown Q2/2016

* Q2 adjusted operating profit was MEUR 9.9 (6.8), or 10.8% (9.3%) of revenue.
* The operating profit includes net adjusted items of MEUR -0.8 (1.3) related to restructuring.
* Adjusted expenses increased 23.8% (MEUR +15.8). Acquisitions measures accounted for MEUR 15.4 of the

increase in expenses.

45.5 %

MEUR

Alma Markets Alma Talent = AlmaNews & Life AlmaRegions  Group operations Alma Media total

m Q22015 ®Q22016



Alma Markets Q2/2016:

A strong quarter internationally as well as in Finland

Revenue +19.7% to MEUR 17.6 In Finland, revenue increased across all business areas: housing-related services,
automotive services and recruitment services. The segment’s international recruitment business continued to achieve
strong growth.

In total, the revenue from the recruitment business +19.2% and accounted for 76.0% of the segment’s revenue in
Q2/2016.

Growth was profitable: adjusted operating profit increased by +25.1% to MEUR 5.1.

Acquisitions

(Autosofta, NettiKoti, Urakkamaailma)
increased revenue by

MEUR 0.3.

Revenue and Adjusted EBIT, MEUR

Q215 Q315 Q4 15 Q116 Q216



Alma Talent Q2/2016:
Result improved by cost synergies from integration

* Revenue increased by 117.8% to MEUR 30.5. Adjusted operating profit +83,2 to MEUR 3.4.

 Restructuring measures have mostly been completed in Finnish operations but they are still ongoing in Sweden. The
event business operations in Denmark were closed down.

* Restructuring expenses recognised in Q2/2016 amounted to MEUR 1.5.

The Talentum businesses contributed
MEUR 18.6 to the increase in revenue. The
Almas6o business represented a decrease in
revenue of MEUR -2.7.

Revenue and Adjusted EBIT, MEUR

Q21 031 Q41 Q116 Q216
ma 5 315 415



Alma News & Life Q2/2016:

Third consecutive quarter of strong growth in digital advertising

* Revenue +6.4% to MEUR 12.1. Profit doubled: adjusted operating profit +109.7% to MEUR 1.9.

* The positive development of the digital business and declining single-copy sales saw the online business increase its
share of the segment’s total revenue to 41.3%.

* Advertising grew to account for more than half of the segment’s total revenue.

Rantapallo.fi contributed MEUR 0.4 to
the increase in revenue

Revenue and Adjusted EBIT, MEUR

Elﬁ 22.7.2016

Q215 Q315 Q4 15 Q116 Q216



Alma Regions Q2/2016:
Positive development in digital sales not enough; profitability declined slightly

* Revenue -3.2% to MEUR 33.0, adjusted operating profit -11.1% to MEUR 2.2.

* The segment saw positive development in digital content and advertising revenue, but it was not yet sufficient to
cover the gap left by declining print media sales.

* Adjusted total expenses declined to MEUR 30.8 (31.7) as a result of efficiency improvement measures.

Revenue and Adjusted EBIT, MEUR

ma Q21c 021 Q4 1t Q116 Q216



Cash flow from operating activities and
iInvestments

0.0

MEUR
MEUR

Q41301140212403140Q41240115021503150Q41501160Q216

Q215 Q216
Cash flow from operating activities
B Gross investments M Proceeds from sales of assets



Interest-bearing liabilities

Net debt Q4/2013-Q2/2016

MEUR

Q413 Q114 Q214 Q314 Q414 Q115 Q215 Q315 Q415 Q1126 Q216

Net debt distribution

I

Financial leasing 62.5
Financial loans 12.6
Commercial papers 13.0
Cash and cash -18.2
equivalents

Total 70.0



Equity ratio and Gearing

IFRS

Equity ratio, % Gearing, %

Q215 Q216 Q2 15 Q216



EPS and shareholders' equity per share

0.07

Q2 15 Q216 Q2 15 Q216

W Adjusted items

B Retained earnings M Restricted equit
B EPS wo non-adjusted items g Uty



Balance Sheet

Assets

330

259

Q2 2015 Q2 2016

B Long-term assets
B Short-term assets

Liabilities

330

Q2 2015 Q2 2016
B Shareholders' equity
B Non-Ib debt
m |b debt



STRATEGY AND
OUTLOOK
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Alma Media acquired a majority share in
Rantapallo.fi, which is Finland’s most extensive
marketplace for package tours.

The company also includes the online travel
service Matkaporssi and LT Lentokeskus, which
provides B2B services to travel agencies.

The aimis to build an offering that provides
comprehensive services to travel agents and
consumers who are interested in travelling.

Synergies will also be achieved between the
editorial content produced by Rantapallo.fi and
lltalehti’s lifestyle editorial team.

Expansion in consumer services in
the travel industry

Rantapallo

AKKIUAHDOT ~ LOMAHAKU  LENTO-HOTELU  LENNOT  HOTELLT  AUTOT  RISTELYT  HUVILAT  BLOGIT  TARJOUKSET  ARTIKKELIT KOHTEET

AKKILAHDOT ~ LOMAHAKU ~ LENTO-HOTELLl  LENNOT  HOTELLT  AUTOT  RISTEILYT  HUVILAT  BLOGIT  TARJOUKSET  ARTIKKELIT

LUE PARHAAT Kaiki artikkelit

KAUPNKILOMAT

Kroatian parhaat palatZ10
vinkkia lomailijalle

Saksarrparhaat ranfat =
. VAara; d yllatytko ndistd'maisemista?
Bl tarvitsgl 8
Ml matkavaklutustaZ 5

KOHTEET

i

HAE

KOS

LENTOHINTOJA

MATRATARIOUKSET

@ & TIAREBORG alk. 165 €

apollo:z ax tsse

detur EZED

LISAR AKKILAHTOJA

KA KESA VOI



LUOTA REMONTTIISI

Loyda remontillesi tekid ja jata imoitus nopeasti, helposti ja iImaiseksi!
Alotta remonttisi tésta:
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Alma Mediapartners made an
additional investment in
Urakkamaailma.fi, a marketplace
for renovation and construction
work.

The service helps consumers and

- housing companies find verified

contractors with reviews by users
for renovation and construction
projects.




Alma Regions’ Reviiri
digitalisation project

S

Total project cost
MEUR 1.4.

ol Leveraging location data, users’
& ’ *, interests and reading habits.

- | Optimised and curated content for
| customers.

The goal is local <

content service and ,,"ﬁ‘
' shifting customers to F
digital.

Media innovation
funding from Tekes
MEUR 0.6.




Resources and competence development

A new 1-to-1 discussion model

Alma Media has shifted to a continuous
and flexible model with respect to the
target setting and performance discussions
held between employees and supervisors.

The new model engages employees better
and increases understanding of the
implementation of the strategy of the
Group and its various businesses in practice
and in the work of each AlIma Media
employee.




Outlook

* The Finnish economy is expected to show zero growth or only slight growth in 2016. Alma Media’s

significant operating countries in Eastern Central Europe, such as the Czech Republic and Slovakia,
are expected to see continued economic growth, but at a lower rate than in 2015.

* Macroeconomic development affects both consumer demand and advertising volume. The

structural transformation of advertising will continue in 2016; online advertising will grow, while
print media advertising will decline. Total advertising volume is not expected to increase in Finland
In 2016.

* TheTalentum acquisition completed in late 2015 will increase Alma Media’s revenue and operating

profitin 2016. In 2016, Alma Media expects its full-year revenue and adjusted operating profit to
increase from the 2015 level. The full-year revenue for 2015 was MEUR 291.5, and the adjusted
operating profit was MEUR 23.4.
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THANKYOU

Upcoming events in the investor calendar
Q3 result 28 October 2016
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