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Group revenue Q4 2011

Revenue was MEUR 81.3 (83.0),
down 2.1%.

Advertising revenue decreased by
1.1% to MEUR 40.6 (41.1).

* Online advertising sales grew by
13.5% and amounted to MEUR
11.1 (9.8).

* Printed advertising sales fell by
6.0% to MEUR 29.2 (31.1).

Circulation revenue decreased by
1.5% to MEUR 31.4 (31.8), contents
and service revenue declined by
8.0% to MEUR 9.4 (10.2).
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Group operating profit Q4 2011

* Revenue was MEUR 81.3 (83.0), EBIT, IFRS Y

down 2.1%. y |
» Total expences excl. non- D4

recurring items fell by 0.8% and 11,5 120

amounted to MEUR 71.4 (72.0). :

9,3

» Operating profit excl. non-

recurring items was MEUR 10.1

(11.0), 12.4% (13.2%) of

revenue.

—
-0,3 -0,3 -0,5 -0,5

* The revenue of digital products Q410 Q111 Q211 Q311 Q411

and services grew to MEUR 14.9
(13.4) and represented 18.3%
(16.2%) of total revenue.

B Onetime items

4 | 15.2.2012



Group revenue 2011

- Revenue was MEUR 316.2 (311.4),  Revenue,IFRS
up 1.6 %.

 Advertising sales increased by +1,1%
4.8% and amounted to MEUR
155.3 (148.2). 341,2

* Online advertising sales grew by 307,8
20.9% to MEUR 43.1 (35.6).

» Printed advertising sales declined
by 0.5% to MEUR 111.3 (111.9). - T

* (Circulation revenue amounted to
MEUR 124.8 (125.3). - —

* Contents and service revenue
decreased by 4.5% to MEUR 36.1
(37.8).

2008 2009 2010 2011
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Group operating profit 2011

* Revenue was MEUR 316.2 EBIT, IFRS
(311.4), up 1.6 %.

 Total expences excl. non- - @
recurring items grew by 2.2% to 0,6

MEUR 273.6 (267.6).

* Operating profit excl. non-
recurring items was MEUR 42.9 —
(43.9), 13.6% (14.1%) of the

47,7
—] — 42,6

revenue. 1 BN
« The share of the digital -2,2 0.5 -1,0
products and services of the 5008 2009 2010 2011

Group revenue was 18.0%
(15.7%).

B Onetime items
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Advertising sales change Q4/2011

Alma Media vs. market

* s Rk
Change, % Market Alma Media

Q4/11 Q4/11
Newspapers total -2,8 6,1 ***
Magazines -0,9
Television 1,7
Radio 9,3
Internet 19,4
TOTAL 0,2

* Source: TNS Media Intelligence
** without discontinued operations
*** Newspapers segment (excl. online services), Kauppalehti and Asuntomedia
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Advertising by branch Q4/2011

Total market; change from Q4/2010

Retail
Motor v.

Fooc

Houses

Entert

ourism

Total +0,2%

Source: TNS Media Intelligence
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Advertising in Q4/11 |MEUR
Retail 79
Motor vehicles 27
Food & beverages 22
Recruiting 13
Houses and premises 12
Entertainment 11
Tourism and traffic 11
Telecommunications 9
Other 122
Total 305




Advertising by branch Q4/2011

Newspapers total*; change from Q4/2010

Advertising in Q4/11 |MEUR

Retail | 0,5% Retail 57
Motorv. |-0,8% Motor vehicles 14
Houses 11,0% Houses and premises 8
Recru | -8,2% Recruiting 7
Entert 6,5% Entertainment 5
Tourism | -1,2% Tourism and traffic 4
Tele | -7,1% Telecommunications 3

Food & bev. | -6,1% Food & beverages 2
. Other | -10,0% Other 38

Source: TNS Media Intelligence
* Newspapers, local and free issue papers
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Advertising change by branch

Newspapers total*; change from previous year

P10 2011 vs 2010 P11 2011 vs 2010 P12 2011 vs 2010
Retail |-1,5% Retail | 1,6% Retail 1,6F
Motorv. |-9,3% Motorv. | 2,5% Motorv. | 11,3%
Haouses | 13,1% Houses | 8,479 Haouses 11,89;
Recru | 1,0% Recru -19,0%| Recru | -6,9
Entert | 0,6% Entert | 17,8% Entert | 1,34
Tourism |-20,0 % Todrism | 15,1 %I Tourism | 11,7 %
Tele | 1,9% Tele | -1,8% Tele | -17,9%
Food &bev. | 1,1% Food&bev -24,5 % Food &bev. | 10,7%
Other | -6,2% Other -11,6 % Other

Total -3,4% Total -2,9% Total -1,9%

Source: TNS Media Intelligence
* Newspapers, local and free issue papers

11 | 15.2.2012



Advertising sales change 2011

Alma Media vs. market

Market* Alma Media**

Change, % Q1-Q4 11 Q1-Q4 11
Newspapers total 3,7 -0,5 ***
Magazines 1,7

Television 6,6

Radio 22,2

Internet 25,3

TOTAL 7,1

* Source: TNS Media Intelligence
** without discontinued operations
*** Newspapers segment (excl. online services), Kauppalehti and Asuntomedia
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Advertising by branch 2011

Total market; change from Q1-Q4 2010

Total +7,1%

Source: TNS Media Intelligence
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Advertising in Q1-Q4 11 |MEUR
Retail 266
Motor vehicles 110
Food & beverages 99
Recruiting 55
Houses and premises 50
Tourism and traffic 45
Entertainment 44
Telecommunications 34
Other 431
Total 1135




Advertising by branch 2011

Newspapers total*, change from Q1-Q4 2010

Advertising in Q1-Q4 11 |[MEUR

Retail | -0,2 % Retail 194
Motor v. 9,? % Motor vehicles 60
Recru 17|'9 % Recruiting 33
Houses | 15,7 % Houses and premises 32
Entert | 4,1 % Entertainment 19
Tourism | 5,5 % Tourism and traffic 17
Tele |-21 % Telecommunications 11

Food & bev. | 55,4 % Food & beverages 9
Other | -0,1 % Other 148
Tota 24

Source: TNS Media Intelligence
* Newspapers, local and free issue papers
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Advertising change by branch

Total market; change from previous year

Q1 2011 vs 2010 Q2 2011 vs 2010 Q3 2011 vs 2010 Q4 2011 vs 2010
Retaj Rétail | 2.5
Motory. Mot %
Food|& bey. 25,2% Foc

Recru

Hous 11,6/%

Ente Entert 8%
Touris 9,7%
Te

Othe Other 2,7 %

Total +3,7% Total +0,2%

Total +9,7% Total +15,6%

Source: TNS Media Intelligence
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Advertising change by branch

Newspapers total*; change from previous year

Q1 2011 vs 2010

Retz
Motor
Hous
Rec

Ente

Te
Food
Oth

il

Tourism

Total +4,8%

Source: TNS Media Intelligence
* Newspapers, local and free issue papers

15,3 %

-18,1%

48,5 %

3,3%
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Q2 2011 vs 2010

Retz
Motor
Hous
Rec
Ente
Touris
Te
Food

Oth

il
V.
es

ru

m

le

er

&..

49%
21,5%
22,9%
34,6 %
2,4%
11,3%

13,7%

104,9 %

2,8%

Q3 2011 vs 2010

Retail | -3J1%

Motonv. | 3,1%

Houses 5,1%
Recru | 7,2%
Entert | 6,1%

Total +12,8%

Retai

Motorjv.

Hous
Rec
Ente
Touris
Te
Food

Q4 2011 vs 2010

il ]0,5%
V. | -0,8%
es| 11,0%
ru | -8,2%
rt|6,5%
m | -1,2%
le | -7,1%
&..| -6,1%
er | -10,0%

Oth

Total +0,5%

Total -2,8%
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Newspapers, revenue Q4 2011

- Revenue decreased by 2.6% to Revenue, IFRS 0.7% @
MEUR 56.6 (58.1).

 Advertising sales fell by 3.6% (up

57,9
53,8 ~— 53,1

5.6%) and amounted to MEUR
27.9 (29.0).

» Advertising sales in printed
media declined by 5.9% (+3.6%).

« Advertising in online media
grew by 15.6% (26.8%).

e (Circulation revenue decreased
by 1.4% to MEUR 27.5 (27.8). Q410 Q111 Q211 Q311 Q411
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Newspapers, operating profit Q4 2011

 Revenue decreased by 2.6% to EBIT, IFRS
MEUR 56.6 (58.1). 15, 1%

» Total expenses excl. non-

recurring items amounted to i
MEUR 48.3 (49.2). &7 7.0
» Operating profit excl. non-
recurring items was MEUR 8.3
(8.7), representing 14.7%
(15.0%) of revenue.
]
0,2 .05 -0,5

Q410 Q111 Q211 Q311 Q411

B Onetimeitems
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Newspapers, revenue 2011

« Revenue grew by 1.0% to MEUR Revenue, IFRS
221.5 (219.3).

* Advertising sales increased by
2.5% (3.6%) to MEUR 107.6
(104.9). 2367

« Advertising sales in printed

media grew by 0.3% (0.9%). - —
« Advertising in online media

grew by 22.7% (35.7%). - T

e Circulation revenue amounted
to MEUR 109.9 (110.3).

2008 2009 2010 2011
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Newspapers, operating profit 2011

« Revenue grew by 1.0% to MEUR ~ EBIT, IFRS
221.5 (219.3).

« Total expenses excl. non-
recurring items amounted to
MEUR 190.4 (186.3).

« Operating profit excl. non- _
recurring items was MEUR 31.2 —
(33.1), representing 14.1% —
(15.1%) of revenue. -

- Lapin Kansa, Pohjolan Sanomat
and Kainuun Sanomat shifted to 1,1 0,2 -1,0
tabloid format in January 2011. 2008 2009 2010 2011

B  Onetime items
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Kauppalehti Group, revenue Q4 2011

- Revenue fell by 5.7% to MEUR Revenue, IFRS
15.2 (16.1).

« Advertising sales declined by
4.4% (up 7.5%). Online 15,0
advertising sales decreased by e

6.9% (up 13.7%).

« Circulation revenue amounted to
MEUR 3.9 (4.0).

* Contents and service revenue
fell to MEUR 6.2 (6.8).

Q410 Q111 Q211 Q311 Q411
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Kauppalehti Group, operating profit Q4 2011

* Revenue fell by 5.7% to MEUR EBIT, IFRS
15.2 (16.1). -16,8% 258/

» Total expenses excl. non-
recurring items amounted to
MEUR 13.0 (14.4).

« Operating profit excl. non-
recurring items was MEUR 2,2
(1,7), representing 14,5 %
(10,8 %) of revenue.

Q410 Q111 Q211 Q311 Q411

B Onetime items
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Kauppalehti Group, revenue 2011

« Revenue declined by 2.1% to Revenue, IFRS

MEUR 56.7 (57.9).

-7,8%

« Advertising sales decreased by

o

3.2% (increased by 8.0%) to — 73,5
MEUR 17.1 (17.7). Online - -

advertising sales fell by 2.3% (up
28.0%).

* Circulation sales were MEUR
15.0 (15.0).

« Contents and service revenue
decreased to MEUR 24.6 (25.2).

62,8

2008
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2009

2010

2011



Kauppalehti Group, operating profit 2011

« Revenue declined by 2.1% to EBIT, IFRS

MEUR 56.7 (57.9). v22,7% @
» Total expenses were MEUR 49.3

(49.7). No non-recurring items
were reported during the review I 2.0 oo

period.

« QOperating profit was MEUR 7.4
(8.2), representing 13.0%
(14.2%) of revenue. No non- - —
recurring items were reported

during the review period. 0,0
- Kauppalehti actively developed 2008 2009 2010 2011
both its printed paper and B Onetime items

digital services.
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Marketplaces, revenue Q4 2011

* Revenue grew by 10.2% to MEUR Revenue, IFRS +15.0% @
9.3 (8.4). ’

« The growth was supported by

the favourable development in
recruitment advertising and
online home sales advertising.

9,$1 0 99

Q410 Q111 Q211 Q311 Q411
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Marketplaces, operating profit Q4 2011

* Revenue grew by 10.2% to EBIT, IFRS o @
MEUR 9.3 (8.4). +95,7%

- Total expenses excl. non- + T

recurring items fell by 1.0% ey W
to MEUR 8.3 (8.4). SN Eu = ————.

* Operating profit excl. non-
recurring items amounted to
MEUR 1.0 (0.0).

— .
-0,1
Q410 Q111 Q211 Q311 Q411

B Onetimeitems
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Marketplaces, revenue 2011

« Revenue grew by 15.2% and Revenue, IFRS
amounted to MEUR 37.0 (32.1).

« The growth was supported by +18,7%
the favourable development in
recruitment advertising and
online home sales advertising.

* Autotalli.com and Etuovi.com,
earlier available only for
corporate customers, were
opened for consumers’ -
advertisements in the end of —
the year.

2008 2009 2010 2011
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Marketplaces, operating profit 2011

* Revenue grew by 15.2% to MEUR EBIT, IFRS

37.0 (32.1).
- Total expenses excl. non- -253,8% @

recurring items remained at last 0.2

year’s level at MEUR 31.3
(31.3).

« Operating profit excl. non- 0,0
recurring items was MEUR 5.7 2.0
(0.8), representing 15.3% B

-0,5

(2.6%) of revenue. -

* Acquisition of LMC in Dec, 2011
was a significant bridgehead for

the internationalisation of Alma 2008 2009 2010 2011
Media’s recruitment service m Onetime items
offering.

29 | 15.2.2012



Other operations Q4 2011

« Revenue of the last quarter was Revenue, IFRS
MEUR 20.6 (20.4), of which +5,6% @

MEUR 1.5 external revenue.

- manroland AG, the printing
press supplier of the Tampere
facility, filed for insolvency due
to its financing problems in
November.

20,7 20,6
19,6

« Alma Media initiated
measures to have the
printing machinery delivered
according to the original Q410 Q111 Q211 Q311 Q411
investment plan.
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Other operations 2011

- Revenue of 2011 was MEUR 81.5 Revenue, IFRS
(78.5), of which MEUR 5.6
external revenue.

* The development and
rationalisation programme in 72,7
printing and delivery operations
implemented during 2011

« Delivery of Lapin Kansa was
transferred to Alma Manu on
January 17, 2012. — 15,0 ——

2008 2009 2010 2011
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Financial development
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Key figures Q4 2011

@

Revenue, MEUR
IFRS
-0,2%
82,7
77,1 75,1
Q410 Q111 Q211 Q311
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Q4 11

EBIT, MEUR
IFRS
-10,3% @
0,4
|
12,0

0,3 -03 -0,5 -0,5

Q410 Q111 Q211 Q311 Q411

® Onetimeitems



Revenue change by type

IFRS
Circulation, MEUR Advertising, MEUR

Aw ”’S%W

Q410 Q111 Q211 Q311 Q411 Q410 Q111 Q211 Q311 Q411
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Revenue and EBIT per segment

Without onetime items

Newspapers, MEUR & %

65,0

55,0

45,0

35,0

25,0

15,0

5,0

-5,0
Q410 Q111 Q211 Q311 Q411
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30 %

25%

20 %

15 %

10 %

5%

0%

Kauppalehti Group, MEUR & %

17,0
15,0
13,0
11,0
9,0
7,0
5,0
3,0
1,0

-1,0

-15.87’ +25,8%

2,2
m B E

Q410 Q111 Q211 Q311 Q411

30 %

25%

20 %

15 %

10 %

5%

0%



Revenue and EBIT per segment

Without onetime items

Marketplaces, MEUR & % Other MEUR & %
10,0 *15'°%@ 30 % 25,0 +5'5%@
9,0
% 20,0
8,0 25 %
0 20% 15,0
6,0
5,0 15 % 10,0
4,0
% 5,0
3.0 10 %
o 5% 0,0
1,0
0,0 0% -5,0
Q410 Q111 Q211 Q311 Q411 Q410 Q111 Q211 Q311 Q411
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Cash flow from operating activities

IFRS
I'H II .l

Q209 Q309 Q409 Q110 Q210 Q310 Q410 Q111 Q211 Q311 Q411

Tax return and final withholding tax
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Cash flow and investments

IFRS

0,8

20,1

0,1

10,7

Q410 Q411 Q410 Q411

M From operating activities B Gross investments

Before financing activities Proceeds from sales of assets
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Net debt

IFRS

0,0

Q209 Q309 Q409 Q110 Q210 Q310 Q410 Q111 Q211 Q311 Q411
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Key ratios 2011
IFRS

Equity ratio, % Gearing, %

67,1

-28,2

2010 2011 2010 2011
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Key ratios 2011

IFRS

ROE, % ROI, %

- 31,6 - 31,1

2010 2011 2010 2011
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EPS and shareholders’

-0,01 -0,01

Q1-Q410 Q1-Q4 11

W EPS wo onetime B Onetime items
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equity per share

Q410 Q411

B Retained earnings
Restricted equity



Balance sheet
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IFRS

MEUR Q4 2011 Q4 2010
Intangibles and goodwill 40,5 40,9
Tangibles 23,0 27,8
Associated companies 35,0 33,6
Inventory 1,0 1,0
Receivables 40,6 44,8
Cash 57,8 36,3
Assets 198,0 184,5
Equity 96,7 114,8
Reserves-obligatory 1,2 0,7
Pension liabilities 2,6 2,8
Ib debt 25,5 4,0
Non-Ib debt 43,8 48,8
Advances received 28,2 13,4
Equity and liabilities 198,0 184,5




Profit and loss

Without onetime items

Q4 2011 Q4 2010 Chg Chg %

Revenue 81,3 83,0 -1,7 -2,1% 316,2 311,4 4,9 1,6 %
Circulation sales 31,4 31,8 -0,5 -1,5% 124,8 125,3 -0,5 -0,4 %
Advertising sales 40,6 11,1 -0,5 -1,1% 155,3 148,2 7,1 4,8 %

Advertising sales, print 29,2 31,1 -1,9 -6,0 % 11,3 111,9 -0,6 -0,5 %

Advertising sales, online 11,1 9,8 1,3 13,5% 43,1 35,6 7,4 20,9 %
Other sales 9,4 10,2 -0,8 -8,0 % 36,1 37,8 -1,7 -4,5 %
Other operating income 0,2 -0,1 0,3 -230 % 0,3 0,2 0,1 44,9 %
Total expenses 71,4 72,0 -0,6 -0,8 % 273,6 267,6 5,9 2,2 %
EBIT 10,1 11,0 -0,9 -8,1% 42,9 43,9 -1,0 -2,2%
EBIT % 12,4 % 13,2 % 13,6 % 14,1 %
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Outlook for 2012
on Feb 15, 2012

Due to the uncertainty prevailing in the macroeconomic conditions of
the Group’s main markets, it is exceptionally complicated to
estimate the development of circulation and advertising revenues.
Digital services are expected to further increase their share of the
media market. Alma Media expects that the change in value-added
tax, effective since the beginning of 2012, may decrease the
circulations of the Group’s newspapers.

Alma Media expects its full-year revenue for 2012 to increase from
the 2011 level, primarily due to the acquisitions made. Operating
profit excluding non-recurring items is expected to be lower than in
2011. Full-year revenue for 2011 was MEUR 316.2, operating profit
excluding non-recurring items MEUR 42.9 and operating profit MEUR
42.0.
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