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Highlights Q3 2008
• Net sales growth slowed down to 5.0 % as the 

economic uncertainty increased
• Advertising sales growth was 6.1 % in flat overall 

market conditions
• Online development costs burdened 

profitability as expected – operating profit at 
15.0 % of net sales

• Share of group online sales 13.2 %
• Outlook statement for the rest of 2008 unchanged
• The ad market is clearly becoming more 

challenging
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Highlights Q3 2008
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Media markets in Finland
Q3 2008
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Advertising sales growth Q3 2008 
Alma Media vs. market

Change, %
Market 
Q3 08 *

Alma Media 
Q3 08 **

-3.7 2.4

-

-

-

Internet 25.3 30.1

6.1

-2.5

4.3

3.1

-0.1

Newspapers

Magazines

Television

Radio

TOTAL

** Newspapers segment (excl. online services), 
Kauppalehti and Etuovi.com print

* Source:  TNS Media Intelligence
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Finnish advertising by branch Q3 2008

Total market change from Q3 2007

-6,6 %

-14,5 %

8,1 %

5,7 %

-1,8 %

4,2 %

-13,1 %

-5,9 %

0,3 %

Other

Recru

Tourism

Entert. 

Houses

Tele

Food & bev

Motor v.

Retail

TOTAL  -0,1 %

Advertising in Q3 2008 MEUR

Retail 64

Motor vehicles 28

Food & beverages 18

Telecommunications 9

Houses and premises 16

Entertainment 12

Tourism and traffic 8

Recruiting 15

Other 88

Media sales total 259

Source: TNS Media Intelligence
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Newspaper advertising by branch Q3 2008 

Total market change from Q3 2007

-5.5 %

-12.2 %

-5.2 %

3.8 %

-12.5 %

-5.7 %

-11.5 %

-7.3 %

14.9 %

Other

Recruiting

Tourism

Entert. 

Houses

Telecomm.

Food & bev.

Motor v.

Retail

TOTAL  -3,7 %

Advertising in Q3 2008 MEUR

Retail 50

Motor vehicles 17

Food & beverages 1

Telecommunications 3

Houses and premises 13

Entertainment 6

Tourism and traffic 4

Recruiting 10

Other 36

Media sales total 140

Source: TNS Media Intelligence
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Advertising sales growth Q1-Q3 2008 
Alma Media vs. market

Change, %
Market 

Q1-Q3 08 *
Alma Media 
Q1-Q3 08 **

-1.1 3.6

-

-

-

Internet 27.5 30.8

7.1

2.0

6.1

6.4

2.7

Newspapers

Magazines

Television

Radio

TOTAL

** Newspapers segment (excl. online services), 
Kauppalehti and Etuovi.com print

* Source:  TNS Media Intelligence
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Advertising by branch Q1-Q3 2008

Total market change from Q1-Q3 2007

3,6 %

-2,4 %

1,6 %

13,0 %

-2,6 %

6,8 %

-3,3 %

3,5 %

0,8 %

Other

Recru

Tourism

Entert. 

Houses

Tele

Food & bev

Motor v.

Retail

TOTAL  +2,7 %

Advertising in Q1-Q3 08 MEUR

Retail 209

Motor vehicles 92

Food & beverages 74

Telecommunications 31

Houses and premises 51

Entertainment 35

Tourism and traffic 32

Recruiting 56

Other 314

Media sales total 893

Source: TNS Media Intelligence
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Newspaper advertising by branch Q1-Q3 2008 

Total market change from Q1-Q3 2007

-9,8 %

-0,8 %

-8,0 %

9,8 %

-4,7 %

-4,9 %

-2,0 %

-3,1 %

-3,4 %

Other

Recruiting

Tourism

Entert. 

Houses

Telecomm.

Food & bev.

Motor v.

Retail

TOTAL -1,1 %

Advertising in Q1-Q3 08 MEUR

Retail 163

Motor vehicles 55

Food & beverages 4

Telecommunications 13

Houses and premises 41

Entertainment 17

Tourism and traffic 16

Recruiting 37

Other 121

Media sales total 466

Source: TNS Media Intelligence



Segments in Q3 2008
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Newspapers Q3 2008
• Net sales grew 3.8% to 57.1 (55.0 MEUR)

– Advertising sales grew 4.4 %
• Strong sales growth in Iltalehti, Lapin Kansa and 

local newspapers
• Aamulehti had a weak September
• Online sales more than doubled

– Circulation sales increased 3.8 % 
• Aamulehti: good circulation sales growth 
• Iltalehti increased sales and its market share rose to 

43.1 (42.6) %
• Most of the regional and local papers increased their 

circulation sales as well
• Operating profit was 10.0 (10.4) MEUR, 

17.4 (18.9) % of net sales 
– Online development costs and Aamulehti’s weak 

September reduced profitability
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Kauppalehti Group Q3 2008
• Kauppalehti Group net sales grew 6.4 % to 

16.5 (15.5) MEUR
– Kauppalehti products were in clear growth, particularly online

services such as Kauppalehti.fi and ePortti
– New customers for magazine business, but no impact to sales in Q3

• Kauppalehti’s circulation to new record
– Circulation sales grew 10.2 % during Q3, from beginning of year 

more than 6 % 

• Advertising sales of Kauppalehti products grew 11.7 %
– Business newspaper advertising up 14.4 % 
– Kauppalehti.fi advertising sales grew by 63.7 %

• Operating profit improved to 2.5 (1.5) MEUR, 
15.4 % of net sales

– Profit improvement resulted mostly from Kauppalehti product 
family
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Marketplaces Q3 2008
• Net sales growth rate slowed down to 11.1 % 

– Net sales was 8.4 (7.6) MEUR

• Domestic sales growth was 12.2 %
– Etuovi.com online continued to grow well 
– Monster.fi growth rate slowed down but was still 15.2 %

• International growth rate down to 8.2 %
– The growth rate of City24 services was about 8 %
– Mascus.com grew at 31 % rate

• Operating profit weakened to 1.0 (1.3) MEUR
– Profits from the Finnish established services were improving 
– Weak market conditions reduced the profit of City24 Estonia
– Mikko.fi and City24 expansion costs continued to burden 

profitability as planned



Financial Review
Q3 2008

Tuomas Itkonen, CFO
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EBIT

Extraordinary items

+5,0%

81,477,5



Alma Media Q3/2008 29 October 2008 18

0,0

0,5

1,0

1,5

2,0

2,5

3,0

3,5

4,0

Q307 Q407 Q108 Q208 Q308

Net sales growth by type, MEUR

0,0

1,0

2,0

3,0

4,0

5,0

6,0

Q307 Q407 Q108 Q208 Q308

Circulation Advertising

+2.8%

+6.1%

+1,8%

+9,1%



Alma Media Q3/2008 29 October 2008 19

69,8

54,2

0

10

20

30

40

50

60

70

80

Q4/07 Q3/08

-15,2

24,6

-20

-15

-10

-5

0

5

10

15

20

25

30

Q4/07 Q3/08

43.6 45.4

0

10

20

30

40

50

60

70

80

Q3/07 Q3/08

48.3 47.5

0

10

20

30

40

50

60

70

Q3/07 Q3/08

Equity ratio, % ROE %Gearing, % ROI %

Key ratios in Q3 2008



Alma Media Q3/2008 29 October 2008 20

6,8

5,8

0

1

2

3

4

5

6

7

8

Q3 2007 Q3 2008

from operating activities
before financing activities

-1,2
-1,5

-2

-1

0

1

2

Q3 2007 Q3 2008

gross investments
proceeds from sales of assets

Cash flow and investments, MEUR



Alma Media Q3/2008 29 October 2008 21
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0,00
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Q3 2007 Q3 2008

 EPS One time items

0,64 0,64

0,94

0,43

0,0

0,4

0,8

1,2

1,6

2,0

Dec 2007 Sep 2008
Retained earnings
Restricted equity

EPS and shareholders’ equity per share (EUR)



Outlook 
for the rest of 2008
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Outlook for 2008

Alma Media expects its 
net sales to increase from the previous year. 

The comparable operating profit for the full year will be 
at the level of 2007.



Thank You!

Teleconference
at 1.30 PM Finnish time
tel. + 44 20 7162 0125
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