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Alma Media Corporation 2003

ALPRESS
- Net sales 200.2 MEUR
- EBIT 30 MEUR
- publishes over 30 newspapers
- total circulation over 508 000
- 1.6 million daily readers

BUSINESS INFORMATION GROUP
- Net sales 46.4 MEUR
- EBIT 4.2 MEUR
- business information through several 

channels
- Kauppalehti Products, Business 

Intelligence,   Baltic News Service, 
Talentum (32 %)

BROADCASTING
- Net sales 178.1 MEUR
- EBIT 5.9 MEUR
- commercial television, 4.4 million      

weekly viewers     
- viewer share 40 %
- commercial radio, 1.7 million 

listeners per week

MEDIA SERVICES
- Net sales 48.4 MEUR
- EBIT-5.6 MEUR
- classified online services
- new ventures
- information technology



Markets
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Most advertised branches Q104
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Adv. volumes Q104 MEUR

Retail trade 55

Motor vehicles 27

Food and beverages 20

Telecommunications 12

Entertainment 10

Tourism and traffic 11

Houses and premises 10

Recruiting 11

Others 35

TOTAL 244
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Media Advertising Alma Media vs. Market 
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Alpress Highlights

� Investments in new title launches
and product development

� Iltalehti 

� Areena-magazine, TV-
supplement in co-operation with
Yhtyneet Kuvalehdet, weekend 
supplement

� Aamulehti 

� Valo-supplement

� Net sales at 2003 level 50.2 (50.0) 
MEUR

� EBIT slightly down 6.3 (6.8) 
MEUR

� elections Q103 1.0 MEUR
Joint editorial content for whole division. Alpress has 
started training programs for editors specializing in EU 
and legal affairs

Alpress new title launches on H1


