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All time high media spenditure in Finland 2004, MEUR
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1200 +6 %

Change
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GDP growth supported increase in media advertising
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Most Advertised Branches 2004

Adv. volumes

2004 MEUR
Retail trade Retail trade 247
Motor vehicles Motor vehicles 100

Food and beverages
ood a verag Food and beverages | 82

Telecommunications 43,0 %

Telecommunications | 70

Entertai t '
ntertainmen Entertainment 46

Houses and premises Houses and premises |45

Tourism and traffic

Tourism and traffic 43

Recruiting

Recruiting 38
Others 364
TOTAL 1035

Source: TNS Gallup Oy Adex
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Change, % Market

Q404 Media 2004
Newspapers” 12.8 : 5.3
Business 4.4 : : 0.8
newspapers
Magazines 0.5
Television 10.6
Radio -7.7
TOTAL 9.9

*) Newspapers without business newspapers
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Alpress Q404 Highlights

= Net sales up 10 % from 51.0 MEUR
to 56.1 MEUR

= EBIT 9.6 (7.7) MEUR
= EBIT % 17.1 (15.1)%
= local election advertising 0.9 MEUR

= Best performers Aamulehti,
Satakunnan Kansa and lltalehti

= Aamulehti’s EBIT boosted by strong
growth in media sales

= Satakunnan Kansa achieved good
profitability level

= lltalehti’s circulation growth 7.5 % was
the best in history
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Historical growth in circulation guaranteed all
time high market share for lltalehti

Well managed newspapers are a combination
of high profitability, good growth and steady
cash flow.
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Broadcasting Q404 Highlights

= Net sales up 7.6 % to 55.2 (51.3) MEUR @ | mTVB

= MTV3 channel + 3 %

Ut 7R e Y

= Radio Nova — 2 % =57

= Non-advertising revenues +36 %
- EBIT 4.0 (5.8) MEUR

= MTV Interactives restructuring one-time costs -2.4 MEUR o

= TV4 AB’s EBIT 8.9 (8.6) MEUR

= TV4 AB’s impact on Broadcastings EBIT 0.4 (0.5) MEUR

= MTV3 and Subtv viewer share 44.4 (46.8) %, prime time 10-44
years

= Digitalized households in the end of November 513.000
(247.000)
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BIG Q404 Highlights

= Net sales up 7.7 % to 14.0
(13.0) MEUR

= Advertising sales + 11.5 %
= Circulation sales + 5.9 %

- EBIT 1.4 (1.8) MEUR

= Impact of Presso launch -0.3

Capital region target groups have approved Presso

MEUR as an attractive alternative.
= Talentum Oyj’s impact on o o5 1 15z 25 5 3 4
BIG's EBIT +0.4 (-0.1) MEUR r
= Promising start for Presso
» Media sales targets exceeded R
= Circulation target 50.000 in Taloussanomat m s
2007 realistic after 3 months Teknikic & Telous

Others

experiences

Growth in advertising sales accelerated in business

apers.
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Media Services Q404 Highlights

= Net sales 5.5 (6.2) MEUR

= Comparable net sales + 26.2 % to0 5.3
(4.2) MEUR

= Market places + 74 %
= Etuovi + 42 % (houses and premises)
= Mascus + 44 % (heavy machinery)
= Autotalli +76 % (motor vehicles)
= Monster + 122 % (recruiting)
= Operating loss -4.0 (-3.1) MEUR
= Acta Print impact -3.9 (-0.9) MEUR

= Write down from Acta Print -3.7
MEUR

= Planned sale of Acta Print shares
to Edita was cancelled on Jan
2005

Alma Media acquired Estonias leading market
place for houses, www.city24.ee.

monster.ii EESIE"s

Growth rates in Alma Media’s market places
has been steadily on satisfying over 50 % level.
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Financial Highlights 2004

= Net sales 464.6 (460.5) MEUR
= Comparable net sales up 7.2 % (Acta Print net sales 27 MEUR in 2003)

= EBITDA 59.0 (42.8) MEUR

- EBIT 38.6 (17.7) MEUR

= EBIT w/o associated companies 47.3 (39.7) MEUR

= Balance sheet reduction 31. Dec 2004 317.3 (31. Dec 2001 453.4 MEUR)

= Market cap 31. Dec 715.5 (442.6) MEUR
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Operational Highlights 2004

= Group support to selected growth businesses
= Subtv

= Presso
= |ltalehti

= Market places

= |ldentifying opportunities for growth strategy 2005 =>
= Key role in the Nordic TV consolidation

= Tender offer by Schibsted in December 2005 lead to plan to divest Broadcasting
division

= Alma Media continues with existing strategy with diversified
ownership
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Net sales exceeded 2003 level, comparable growth 7.2 %

MEUR

500 Change

+31.3%
400 -79 %
300 +72%
200
100
+3,5 %
0 [ [ [ [ [ [ [ |

1997 1998 1999 2000 2001 2002 2003 2004

m Circulation sales W Media sales M Printing sales m Others



ALMA | MEDIA

3 3 9
10 "“ " 1 4%

-20 15;6 -6 %
1997 1998 1999 2000 2001 2002 2003 2004

B EBIT —EBIT%




ALMA | MEDIA

EBIT 1997-2004

MEUR
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20 66,6 65,8

50

30

10 -

-70,2

1998 1999 2000 2001 2002 2003 2004

m Cash flow from operating activities m Cash flow before financing activities
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Net sales by quarter, MEUR
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Net Sales Q4 by Division, MEUR

60 56,1 55,2
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Alpress Broadcasting Business Information ~ Media Services
Group

M Net sales Q403 M Net sales Q404
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Net Sales 2003 vs. 2004 by division, MEUR
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EBIT by quarter, MEUR
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EBIT: Q4 by Division, MEUR
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9,6

10 7.7

2004 Acta Print
w/d -3,7 MEUR

2003 Talentum
w/d -15,8 MEUR

-16,6

Alpress Broadcasting BIG Media Services Others
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EBIT 2003 vs. 2004 by division, MEUR
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Associated companies Talentum, TV4 AB,
Acta Print, Sports Channel, etc.

0 % % % % 1 %
LM M A
5 1-24 7 -2,1 -3,1 -2,9
-10 +
Talentum
.15 - share sale
20 L -17,4

Q102 Q202 Q302 Q402 Q103 Q203 Q303 Q403 Q104 Q204 Q304 Q404

B MEUR — Rolling Q4, MEUR
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Net debt Q102 — Q404, MEUR
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Equity ratio and gearing
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Return on Equity and Return on Investment
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EPS and shareholders’ equity per share
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Alma Media Share Series Il (Turnover, Price Development)

Thousands of shares traded

7000
6000

12

- 10

5000

|
'I'.I.T "'.L-I-.n.T-I-

4000

3000
2000

1000

0_

ean .|I|||||[

Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
03 04

M # of shares traded High Low — Closing

Euro

3



Outlook 2005

=
-
Fr
=
<<
=
—
<




ALMA | MEDIA

Outlook 2005

= Growth in media advertising is expected to continue
= Comparable group net sales higher than 2004

= Comparable operating profit higher than 2004



Welcome to Alma Media
Capital Markets Day
May 19t", 2005!
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