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Leading publishing and digital brands in
Finland B

MARKETPLACES KAUPPALEHTI NEWSPAPERS
GROUP
. -
Kauppalehti
monsterfi m AAMULEHTI
-
_ © tapin dansa SATAKUNNAN KANSA
-§ .MASCUS I—=/==/=} KAINULN SANOMAT
g = @ +28
= Baltic News Service
E (CIty24 | PORKXAN SARGAST local newspapers
Segment revenue Segment revenue Segment revenue
32 MEUR 57 MEUR 215 MEUR
Personnel: 180 Personnel: 437 Personnel: 972

Group revenue 311.4 MEUR, EBIT 43.4 MEUR
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Advertsing started to grow with GDP...
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Sources: Statistics Finland, Advertisers’ Council
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2010 was a very good year for tv and internet
Change in advertising 2010 vs. 2009

newspapers 3,1 %
magazines - 2,6 %
television ]_2,() %
radio 7,0 %
internet 33,4 %

change total 6, 9 %
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Newspaper advertising grew only H2 / 2010

Change from 2009
12 %

10 %
8 %
6 %
4 %
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0%
-2 %

-0,5%
Q1 Q2 Q3 Q4

—=Advertising  ——Newspaper advertising

Including city papers and free sheets. Source : TNS Media Intelligence
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Key figures 2006 - 2010, MEUR

w/o onetime items

Net sales, MEUR EBIT, MEUR & %
(1)
400 Y 60 ] 18%
350 *37% 154% S 16 %
50
341,2 X 14%
328,9
300 307,8
40 12%
250
10%
200 30
8%
150 20 6%
100 4%
10
50 2%
0 0 0%
2006 2007 2008 2009 2010 2006 2007 2008 2009 2010
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Q1: retailers still cautious in advertising
Finnish advertising by branch Q1 / 2011

Total market; change from Q1 2010

Total +9.7% Total

Advertising in Q1 11 MEUR
Retail 56
Motor vehicles 31
Food & beverages 25
Recruiting 16
Houses and premises 12
Tourism and traffic 12
Entertainment 10
Telecommunications 8
Other 106

275

Source: TNS Media Intelligence
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Highlights Q1 2011

Revenue amounted to MEUR 77.1 (74.4), up 3.7%

— The share of digital products and services totalled grew to MEUR 14.1 (11.4),
representing 18.3% (15.3%) of the revenue.

Advertising sales grew by 8.2% to MEUR 37.7 (34.8).

— Online advertising sales increased by 31.4%, developing particularly well in
Iltalehti.fi, Etuovi.com and Monster.fi.

— Print advertising sales remained at the comparison period’s level.

Circulation revenue as well as content and service revenue
remained unchanged.

Operating profit excl. non-recurring items improved to MEUR 9.3 (8.3).

We initiated a programme to develop and rationalise our
printing and distribution operations.
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Key figures Q1 2011

IFRS

Revenue, MEUR EBIT, MEUR
90 16

80 ; 14
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Onetime items

12 | 24.5.2011



Outlook on April 29, 2011

* Alma Media estimates that its full-year revenue and
operating profit excluding non-recurring items will grow
from the 2010 levels.

* In 2010, revenue totalled MEUR 311.4, operating profit
excluding non-recurring items was MEUR 43.9 and
operating profit MEUR 43.4.
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(
Living the media transformation
r
l‘i %S
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The industry transformation

Technology

digitalization, new channels, tablets

Consumers / readers

multi media usage, time constraints, fragmented life

Advertisers

direct contant with consumers, new channels, ROI
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Leading Finnish media group

(‘f\

() Lapin Sansa

POHIOLAN SANOMAT

KAINULIN SANOMAT
\

AAMULEHTI
SATAKUNNAN KANSA

ILALENTT
“Kauppalehti

Leading newspapers

Sources: National Media
Survey,
TNS Gallup, Alma Media
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Newspapers
(b. 1846)

1/5
of the print
advertising market

1.5 million
people read Alma’s
newspapers

33 %
reach of population
74,3 %

Share of net sales
(Q1 2011)

Onhine
(b.1996)

1/3
of the online

advertising market
(display and classified)

5.2 million
visitors /week
Everybody?

18,3 %
Share of net sales
(Q1 2011)

79 %

Combined total reach

o

h

Kauppalehti.ti # 1

|
monster.fic # 1

PGl #2

ETUOVI™ M B

Top-of mind online brands



Good track in transtormation

We have had 1 5 ye ars o practice success online.

Our ClientS already payfor Online content (some of it).
we do R&D onty With customers.

weve made OTIIINE brand advertising work.

We develop print also online.

Multiple small T@VENUE SLTreaIns already emerging.
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From afternoon tabloid to multitude of services

1980- 2005 -
2005 ILTALEHTI ILTALEHTL.fi

ILTALEHTI

IUTALERTI-RISTIKOT

(neffic [ TLEY

| < ! R
Jattl HHPM """"""" ILTALEHTI nettitv

2011 =

The largest online media in Finland.
- over 2.3 million weekly visitors.
- over 50 % of advertising income from online.
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Business paper enlarged to service
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Different media channels, different game

Content for a
reader

Alma Media
future business
model
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Local content
News analysis
Debate
Usefulness
Entertainment
Content by
professionals

Subscription
fees
Single copy
sales

Fast news
Topical issues
Entertainment
Web TV, video

Services

Content by
professionals

and users

Freemium

Micro/nano
payments

MOBILE
Z X0 %

News in brief -
right now

Location-based

and other
services

Paid for

<=

D

Rich-media
e-newspaper

Various
services

Subscription-
based
Single issue
sales
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Strategy forward

Strategic goals:

* Increasing revenue from digital
consumer and business services
through both organic growth
and acquisitions.

Digital
business
services

Publishing

—/

» Strengthening existing products
and services.

» Aggressively driving the
remodeling of publishing brands
into multimedia brands.

Digital
consumer
* Developing common core: services
expertise, management,
organisation and steering
systems to support growth and

business renewal
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Acquisitions for renewal and growth nui .

@ online services
@ publishing

Arena Interactive, 35 %
Kotikokki.net, 40 % -> 65 %
Kateetti Oy, 24 %

Kauppalehti 121 Marknadspriser.se, 60 %

Vuodatus.net Intermedia Titanik

Kokkolan Partners Helsinki
Sanomat Janakkalan
Motors24.ee Objektvision.se Telkku.com Sanomat v
Bovision.se yrvaan
Tampereen Sanomat Luoteis-
City24.ee ePortti | City24.pl YkKOSJakelu (40 %) Rannikkoseutufl icion Satakunta
l I Liettua I
Acquisitions

Divestments

Broadcasting-
division
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Kauppalehti
121

Motors24 | |

Kainuun Sanomat Kurun Sanomat Vieskalainen

printing house



Alma Media is the most exciting provider
of information, service and experiences.

The company sets the stage for the future
of media.
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Value creation through dividends

0,90

2005 2006 2007 2008 2009 2010
=&=Dividend per share =®=Farnings/share* =s#=Cash Flow from operations/share*

* continuing operations

Dividends and effective dividend yields ]

2005 2006 2007 2008 2009 2010
Dividend, eur 0.65 0.65 0.90 0.30 0.40 0.70
Effective dividend 8.5% 7.0% 7.7% 6.1% 5.3% 8.5%

yield
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Shareholding and share facts

Investor calendar

S

Q2 2011 results July 22
Q3 2011 results Oct 28
hare facts

Nasdaq OMX Helsinki (Nordic Mid-Cap) ALN1V;
ALN1V FH (Bloomberg); ALN1V.HE (Reuters)

ISIN code FI009013114

Number of shares: 75,129,523.

Share capital EUR 45,077,713.80
Non-Finnish shareholding approx. 7,5 %

www,almamedia.fi/investors

IR contact: Rauno Heinonen, tel. +358 40 861 9345
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Main shareholders
Apr 30, 2011

1.
2
3.
4

5.

Ilkka-Yhtyma Oyj

. Varma Mutual Pens. Insurance

Mandatum Life

. Kaleva Kustannus Oy

Kaleva Mutual Pens. Insurance

C.V. Akerlund foundation

. Oy Herttaassa Ab

. Tapiola Mutual Pens. Insurance

Ilmarinen Mutual Pension
Insurance

10. Veljesten Viestinta Oy

% of
shares and
voting rights

29.93
9.59

8.78
5.93

5.57

4.56
3.31

2.47

1.69



http://www.almamedia.fi/investors

EBIT by segment, MEUR

w/0 onetime items

Newspapers, MEUR & %

12,0

+1,4%  -3,6%
15,0%

10,0

13,3%
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6,0
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29 | 24.5.2011

18 %
16 %
14 %
12 %
10 %
8%
6%
4%
2%
0%

Kauppalehti Group, MEUR & %
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EBIT by segment, MEUR

w /0 onetime items

Marketplaces, MEUR & %

1,8 _
06 -107,0% +1477,7%
1,4
1,2
1,0
0,8
0,6
0,4
0,2
0,0
-0,2
-0,4

Q110 Q210 Q310 Q410 Q1 11
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Other, MEUR
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Cash flow from operating activities

IFRS

MEUR
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Printed newspaper remains a major media

100 %

Townpapers
Printed directories

80 % Online media

60 % Magazines

Television
40 %

20 %

Newspapers

0%
2008 2009 2010
The amount of media advertising 2008 - 2010
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206 m€

153 m€

266 m€

486 m€



