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Highlights Q3 2009

e Advertising market still weak
* No change in advertising levels from second quarter
» Market estimated to remain weak during Q4 2009
e Alma Media’s net sales declined -10.3 %
 Profitability on a relatively good level mainly due to
successful cost savings initiatives

» Comparable operating profit declined 4.5 % to 11.7 (12.2)
MEUR , EBIT-% rose to 16.0 % (15.0 %)

* Q4 20009 profitability expected to be close to that of
Q4 2008

» Development of products and operations continues
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Advertising sales change 10/2008 - 9/2009
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* Source: TNS Media Infelligence
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Advertising sales, total
YTD change from previous year, %
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Advertising sales, newspapers
YTD change from previous year, %
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Advertising sales, internet

YTD change from previous year, %
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Advertising sales change Q3/2009

Alma Media vs. market

Change, % g';g;ei A|m§3l/\élged|a
Newspapers -23,4 21,7
Magazines 227

Television -13.6

Radio -10,3

Internet 48

TOTAL -19.5
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* Source: TNS Media Intelligence

** Newspapers segment (excl. online services),
Kauppalehti and Etuovi.com print
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Advertising by branch Q3/2009

Change from Q3/2008, estimate

Total -19,5%

Advertising in Q3/09
Retail

Motor vehicles

Food & beverages
Entertainment
Houses and premises
Telecommunications
Tourism and traffic
Recruiting

Other

Total

MEUR
54

19
16
11
10

76
208

Alma Media Corporation Q32009 Presentation

Source: TNS Media Intelligence




AL
MA

Advertising by branch Q3/2009

Newspapers; change from Q3/2008

Advertising in Q3/09 [MEUR
Retail 42
Motor vehicles 11
Houses and premises 7
Entertainment 5
-58,0 % Recruiting 4
Tourism and traffic 4
Telecommunications 2
-13,0% F Food & beverages 1
-15,3% Other 30
Total -23,4% Total 107
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Newspapers Q3 2009

* Net sales declined by 7.3 % to 53.0 (57.1) MEUR

— Advertising sales down 4.3 MEUR (-16.3 %) to 22.2 (26.5)
MEUR
e August was the weakest month of Q3

e Variations in local retail advertising sales, some positive
signs in Aamulehti

» lltalehti online sales continues to grow

— Circulation sales grew 0.2 MEUR to 28.5 MEUR

e Circulation development continued neutral or slightly
negative for regional and local newspapers

» lltalehti single copy sales -6.6 % (market -5.7 %)

e Comparable operating profit for the segment was 9.3
(10.0) MEUR
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Kauppalehti Group Q3 2009

e Group net sales declined 11.4 % to 14.6 (16.5) MEUR

— Advertising sales of Kauppalehti on a very weak level:
-35.8 % compared to Q3 2008

— Kauppalehti’s circulation sales in a 1.6 % growth,
segment circulation sales flat

— Online services and Kauppalehti.fi content sales were
growing well

— Baltic News Service acquired Cision’s Lithuanian
business

e Comparable operating profit fell to 2.3 (2.5) MEUR

— Customer magazine business restructuring improving
profitability
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Marketplaces Q3 2009

* Net sales down 26.3 % t0 6.2 (8.4) MEUR
— Recruitment market showed some picking up towards
the end of Q3 in Finland

— Housing and second hand car advertising markets
continued in a careful recovery path

— Market remained very weak for City24 — Moscow
operation was discontinued

— Mascus continued expansion and establishing
operations

e Comparable operating profit 0.2 (1.0) MEUR
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Market share improving in the falling market

Etuovi market share development
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Market share improving in the falling market

Autotalli market share development
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Market share improving in the falling market

Market size, MEUR
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Key figures Q3 2009, MEUR

Net sales, MEUR EBIT, MEUR
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Net Sales Q3/2009, MEUR

Alma Media total Newspapers Kauppalehti-Group Marketplaces
73,0 MEUR 53,0 MEUR 14,6 MEUR 6,2 MEUR
B Newspapers 71,1% (51,9m€) = Aamulehti 35,1% (18,6m€) B Kauppalehti 62,1% (9,1m€) ® Etuovi.com 52,0% (3,2m¥€)
B KL-Group 19,8% (14,5m€) ® |ltalehti 27,4% (14,5m€) ® Lehdentekijat19,7% (2,9m€) ¥ monster13,2% (0,8m€)
= Marketplaces 8,6% (6,3m€) S B-SMcdia 16,5%(8,6m<) "KL 121 11,4% (1,7m€) = Aot
® SK 11,3% (6,0m€) ® Mascus 10,7% (0,7m€)
" Others 0,6% (0,4m€) - 5P 9.9% (5.2m6) “BNS 6,8% (1,0m€) W City24 4,9% (0,3m€)

¥ Bovision+6,6% (0,4m¥€)
= Mikko 0,3% (0,0m€)

excl. intra-group sales
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Net Sales change Q3/2009 vs Q3/2008, MEUR

Alma Media total Newspapers Kauppalehti-Group Marketplaces
-8,4 MEUR (-10,3%)  -4,2 MEUR (-7,3 %) -1,9 MEUR (-11,4 %)  -2,2 MEUR (-26,3 %)
0,5 0,2 0,20
(()),(5) 0,0 0,00
-0, -0,2
' -0,20
15
-1, x-0,40 =
550 x.0,6 5
02 m_ -0,60
2-2’5 S 0,8 S>-Y,
-3,0 -1,0 -0,80
-3,5 1.2 -1,00
4.0 -1,4
-4,5 16 -1,20
= Newspapers -4,2 MEUR (-7,3 %) = Aamulehti -2,2 MEUR (-9,4 %) mKL -1,4 MEUR (-13,4 %) M Eiovi-com O MERISEIEE
® monster -1,0 MEUR (-54,9 %)
m KL-Group -1,9 MEUR (-11,4 %) ® Iitalehti -0,9 MEUR (-6,0 %) BT Group 0,1 MEUR (+2,9 %)

= Autotalli -0,1 MEUR (-7,3 %)

u Marketpl. -2,2 MEUR ('26,3 %) ® Mascus 0’0 MEUR (+4,6 %)

™ _ _ 0
# P-SMedia-0,8 MEUR (-8,8 %) KL 121-0,4 MEUR (-18,8 %)

u Others 0,1 MEUR (+2,0 %) = BNS -0,3 MEUR (-20,3 %)  City24-0,4 MEUR (-55,3 %)
" SK-0,4 MEUR (-6.,4 %) = Bovision+-0,1 MEUR (-12,5 %)
= SPS 0,0 MEUR (-0,1 %) = Motors -0,1 MEUR (-100,0 %)

Mikko 0,0 MEUR (-46,5 %)
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Net sales change by type

Circulation, MEUR Advertising, MEUR
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EBIT by segment

w/0 onetime items
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EBIT by segment

w/0 onetime items

Marketplaces, MEUR Other, MEUR
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Cash flow from operating activities

MEUR
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Cash flow and investments

7 1,0

6 0,5

5 0,0
x 4 y 05
o S
- m
= 3 = 10

-1,2
2 1,5
1 2,0
-2,2
0 2,5
Q308 Q309 Q308 Q309
= from operating activities ¥ gross investments

= pefore financing activities = proceeds from sales of assets



AL
MA

Net debt, MEUR
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Key ratios in 2009

Equity ratio, % Gearing, % ROE% ROI1%
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EPS and shareholders' equity per share

0,12

0,10

0,08

0,06

0,04

0,02

0,00

-0,02

0,11

Q308

B Onetime items
B EPS w/o one time items

Q309

1,40
1,20
1,00
0,80
0,60
0,40
0,20

0,00

Q408 Q309

B Retained earnings
B Restricted equity



AL
MA

Dividends

e The annual general meeting decided to pay a dividend of EUR
0.30 per share for the financial period 2008.

 In addition to the paid EUR 0.30 dividend, the annual general
meeting authorised the Board of Directors to decide on
distributing a maximum of EUR 0.20 per share in additional
dividend.

e Decision of the Board of Directors of Alma Media Corporation on
28t October is not to exercise the above mentioned authorization
regarding additional dividend.
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Outlook for 2009

e Alma Media expects that the full year's comparable net sales and
operating profit will be lower than in 2008 due to the decline in
advertising sales.

 In the last quarter, net sales will fall behind the comparison
period in 2008 . Operating profit is expected to be close to that of
the comparison period.
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Next events:
27th November - Capital Markets Day in Helsinki
www.almamedia.fi/calendar




