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Kauppalehti – pioneering market leader 
in business media
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Kauppalehti circulation
1961–2008/1

Print media

NOTE:
• COOPERATION WITH THE FINNISH SHAREHOLDERS ASSOCIATION 

EXCEEDED EXPECTATIONS
• BETTER MARKET AFTER TALOUSSANOMAT
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Kl.fi and other business media: Unique visitors 01/2005 - 43/2008
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Number of web visitors increasing fast

Kl.fi all time high
536,931

Week 41/2008

Web media
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Kauppalehti total audience growing

Sources: TNS Atlas 1-6/2008, TNS Decision Maker Atlas 2008, NRS autumn2007/spring2008, TNS Metrix , SPOT-profile 2007

193,000 readers daily
362,000 readers weekly

Profile emphasis:
• Decision makers

(management  and entrepreneurs)

372,256 unique visitors
weekly

Profile emphasis:
• Expert position and those

interested in stocks

19% of Kauppalehti.fi visitors read Kauppalehti print issue
30% of Kauppalehti print issue readers visit Kauppalehti.fi

(Example: TNS Atlas 1-6/2008)

Web media



JPL/ap 4.11.2008     7

Company search

• A new site, combines company 
data from different databases 
with Kauppalehti business 
news

• Basic search results free of 
charge, the site works as a 
gateway to the online market 
place of chargeable company 
analysis and business reports

• 45,000 unique visitors in week 
42 (one month after opening)

Business information

http://www.kauppalehti.fi/5/i/yritykset/yrityshaku/
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Renewing Kauppalehti
Targets
• More readers
• Better and sharper journalism
• Differentiation between the 

paper and Kauppalehti.fi

Print media

NOW
Kauppalehti’s perspective

AFTER THE RENEWAL

Yesterday

Yesterday

Today

Today

Future

Future
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Summary

• Kauppalehti has chosen the hybrid media strategy
– Strong brand
– Companies as main target group

• Kauppalehti has three major business areas
– Print media
– Web media
– Business information

• Kauppalehti is the pioneering market leader in business media 
and has gained market share in 2008
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Kauppalehti Group
(Net sales 70 M€, 535 employees)

(Figures 2007 full year)

Lehdentekijät Group
Net sales MEUR 14.4,  77 employees

• Approx. 60 publications
• Note:

• hard competition
between main players

• Yhteishyvä magazine
new client 2009

Baltic News Service
Net sales MEUR 4.5, 216 employees

• Estonia, Latvia, Lithuania
• Full scale Pan-Baltic news agency
• Media monitoring
• Strong market position
• Note: economic views in the Baltics

unclear

Kauppalehti 121 Oy
Net sales MEUR 10, 62 employees

• Direct marketing services
• Full service concept
• Strong position in public registers

Note: new competitors entering the 
market

net sales MEUR 42.5, 180 employees

Media products

Business information

• Kauppalehti
• Kauppalehti Optio
• Kauppalehti Vip

Kauppalehti.fi

• ePortti
• Balance Consulting

Talentum Oyj
(29.85%)

appendix
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Business information: ePortti and Companies

ePortti
• Gathers and distributes information and documents from over 20 government agencies/information 

producers
• Reliable and up-to-date information on companies, individuals, real estates, statistics and legislation

– real estate information, company information,
personal data, legistlative information,
marketing information

• Information by private data producers like Asiakastieto,
D&B, Blue Book etc. also available via ePortti

• 100 intranet customers, over 35 ,000 paying users

Companies
• A new and unique kl.fi business information site, opened in September
• Combines essential company data from different quality databases with 

Kauppalehti company/business news
• The basic company search results are free of charge, financed by ads
• The search site is a gateway to the online market place of chargeable company 

analysis and business reports
• Future commercial development: new online ad solutions and easier-to-buy info 

products to the marketplace
• The new site had 45,,000 unique visitors in week 42, one month after opening

appendix

https://eportti.tietopalvelut.com/
http://www.kauppalehti.fi/5/i/yritykset/yrityshaku/
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