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Kauppalehti group

. Media
Customer magazines

Direct marketing

Lehdentekijat group _/ Kallmlaldlﬁ \ Kauppalehti 121 Oy

net sales 14 M€, 73 employees
net sales 42 M€, 176 employees net sales 9 M€, 58 employees

» Media products

News agency

: i : e Talentum Qyj, 29.85 %
Baltic News Service |— ) Bysiness information %
net sales 4 M€, 209 employees net sales 121 M€

/7 s2iance  gPORTTI




Kauppalehti Oy

ALMA | MEDIA



ALMA | MEDIA

Kauppalehti Oy

Vision and strategy

The cornerstones of our strategy

= Development of print products

Vision
Forerunning market leader in
business media

= Improving the position and the profitability of the print media by renewing and

improving journalism and marketing

= Kauppalehti.fi

- Developing Kauppalehti.fi into a leading business portal and gaining profitable
growth from the web (advertising, contents, corporate services)

= Right attitude

= An attitude of a good challenger is characteristic for all our actions
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Kauppalehti Oy: Basic strategy

Print media Business
information
Kauppalehti i
L _ ePortti
Web Balance

VIP :
new Sservices

Presso services
Revenue generation: Revenue generation: Revenue generation:
Circulation, advertising Content sales, advertising Revenues from licensing
33,5 M€ 3,6 ME and use of the products
4,7 m€

Achieving growth:

Web advertising, sale of
business information, new
services

Improving profitability:
strong renewal of the contents

-> increase in the amount of readers
- more sales (advertising, circulation)
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Kauppalehti circulation 1961-2006
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Development of advertising sales in business media
from year 2000

70 000 -
Bisnes.fi
Ekonomi
Forum
60 000 Kampanja _
Kauppakamari
PKP Talousuut
Portaali
50 000 Toimisto/Uusi Toimisto
40 000
® KL Online
30 000 M Others
W Taloussanomat
20 000 ——T7A M Talentum
B KL Presso
Kauppalehti, Extrat .
10 000 Optio W Kauppalehti

48%

0
2000 2001 2002 2003 2004 2005 2006

Online excluded from the shares in percentages, Talentum + KL + Talsa + Others = 100
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Amount of web visitors increasing fast

Kauppalehti.fi and other biggest b-to-b sites
Unique visitors 01/2005 - 35/2007
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ETUSIVUD Uutizet Pdrssijaraha Analwsit Oma salkky Keskustelu MettiSijoittaia S84 [a liikenne

Ancopaperi Hae

Tunnus:

Salazana:

[ Salattu kirjautuminen
Luo tunnus

Salazana hukassay
Pulmiz’?

Indeksit

edullisia kaupankayntikustan. ..
rLue

OWE Helsinki
11700

11600

12
CihdxH 1177592 +1 05%
OMAH2S 320610 +0.80%

irtisanomissuojaa
ke 0828 (paivitetty ke 05290

OMHS 396,53 +0.20%  (kok.
OMEC 48981 +061%  *Lue
Indeksitiedat reaalisikaisia,

Arvopaperihaku

ke 0601

Nousijat ja laskijat

Helsinki
Cutotec

Caphdan +5.45%
lonoz +5.39%
Softery +4.88%
Citycon +4.32%
Amanda Capital ¥ -2.57%

Chemimnelal 4 Xl
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oMY Mordic 252,99 +0.49%  Suomen Yrittdjien puheenjohtaja, kansanedustaja Eero Lehti

Sisddnkirjautuminen ONUNE | ke 03:26 Lortoon metrolakko paattyi

Uutiset aikajarestyksesss

Ei valid kuka porssin
omistaa

ke 06:01

Yhdeksalle suomalaizelle parssivhtidlle
kymmenestd on aivan sama, kuka niiden
osakkeiden kauppapaikan eli parssin omistaa.
Oimistussuhteita tarkeampana Helsingin parssiin
listatut yritykset pitévat poresin toimivaotta seks

Kone myontaa kartellirikkeen

Hae s \.oB8 Erittin raskaisiin kartellisakkoihin maaratty Kane mydntas
: syyllisyytensa rikkeisiin asiakkaita kohtaan.

Hone myont&s
kartelirikkesn

Pekkarizen sydttttaritieile
kannatusta

sahkdnkayitajts

USL:n autokaupalla vaimes

elokuu, Gh yllati

Orion Iykk&s historiikkis
kymmenelld vuodela

Maapalelytititt
myéint&vEt virhest
rajatarkastuksizsa

Liz&d Iuetuimpia

Talousnero

{__ \| pelaa

noe 7l Talous-

"Q&,};’) neroal

Saatiedot

~»

Doiige. - -
".-n'sa _..--'-/
N A

Wotimaan s84
Euroopan

Maailman saa

Jos olet Kauppalehden
kestotilasja tai online-
pakeluien tilaajs, sast
k&yttdd=i lizdksi muun
muassa sadetutkan.
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Business information: ePortti

= Gathers and distributes information and documents from over 20 government
officials/information producers

= Reliable and up-to-date information on companies, individuals, real estates, statistics and
legislation

= Designed to be used by companies and public administration for planning, decision
making, sales and marketing

real estate information
company information
personal data
legislative information
marketing information

= Information of private data producers like Asiakastieto,
D&B, Blue Book etc. also available via ePortti

= 80 intranet customers, 35 000 registered/paying users

= ePortti services can be integrated into the customer's
own information system
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Renewal of a print product: case Kauppalehti Optio

Biweekly supplement of
Kauppalehti

Glossy magazine, high end b-to-c
ads

20 years old product

Readership decreasing slowly year
by year

Very profitable

From 13.9.2007 new Optio

Better layout

More and broader content
Positive way of journalism

Better navigation
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