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Iltalehti facts & market position

Third biggest daily newspaper in Finland
The biggest web news service in Finland

Circulation
Weekdays: 133 007 (2006)
Weekend:  166 240 (2006)

Readership 694 000 (1-6, 2007)

Web visitors 1 043 000 (week 36, 2007)
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Development of circulation 1994-2006

Source: Levikintarkastus Oy
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Iltalehti has gained market share

Source: Levikintarkastus Oy
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The development of some major online sites 
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The combined advertising power
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Iltalehti success factors

The Scandinavian afternoon paper concept 
combines the strong credibility of quality press with colourfulness of 
tabloid journalism 
gathers masses especially in the internet

Continous product development – especially in the internet.

The 24/7 news flow management

The first web tv in Finland (started December 2006)

Althought the web service has affected the single-copy sales  
it has also brought new readers to Iltalehti paper edition
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The next steps

Redesign of daily newspaper

The development of news management 
Users as news agents
Web television 

Advertising sales: ”long-tail” products 
Iltalehti has 5 million page impressions per month, but has focused only 
on big brands

The development of social media
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